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Overall Highlights | Financial Highlights of FY2025

Unit: billion Revenue
+15.4°/o

j 114.58
99.32

2024 2025

TCL | OQ9

RHER2HENKE m % T\ }1
INSPIRE GREATNESS

17

Notes:

1. Overall expenses include selling and distribution expenses and administrative expenses

Gross Profit
+15.1%

" 17.90
15.95

2024 2025

Net Profit

+36.7%

’ 2.53
1.85

2024 2025

TCL

(01070.HK)
Expense Ratio!

-0.7 p.p.

11.8% \ 11.1%

2024 2025

Adjusted Profit Attributable to
Owners of the Parent?
56.5%

I 2

1.61

2024 2025

2. Adjusted profit attributable to owners of the parent is defined as profit attributable to owners of the parent after adding back the following adjustments: (i) (gain)/loss from investment companies, net; (ii) (gain)/loss on disposal and liquidation of

subsidiaries, net; (iii) (gain)/loss related to call options and put options, net; (iv) (gain)/loss on disposal of non-current assets, net; and (v) related income tax effect



Overall Highlights | Financial Highlights of FY2025

Notes:

Net Gearing Ratio’

%

Cash and Cash

S 13.52 billion

Cash Conversion Cycle

Remained
at 0%

Equivalents

YoY ’ 54.2%

o, 42 days

YoY ‘ 1 day

Dividend & Dividend Payout Ratio?

49.8
50% 50%
45%
- 31.8 Rt
12.7 16.0
2022 2023 2024 2025
Dividend per share (HK cent) Dividend payout ratio
Return on Equity?
13.8%
9.5%
4.1% 4.8%
2022 2023 2024 2025

TCL

(01070.HK)

1. Net gearing ratio = net borrowings (i.e. total interest-bearing bank and other borrowings and lease liabilities, less cash and cash equivalents, and restricted cash and pledged deposits) + equity attributable to owners of the parent
2. Dividend payout ratio = (dividend per share x number of shares outstanding at year-end) + adjusted profit attributable to owners of the parent
3. Return on equity = adjusted profit attributable to owners of the parent + average equity attributable to the owners of the parent



Overall Highlights | Business Highlights of FY2025 TCL

(01070.HK)
o TCLTV o ®  RayNeo Smart Glasses @
Leading market share across
Leading global scale multiple overseas markets @
Global rankingby ~ Global ranking Retail volume market o1 0rowing in
shipment by revenue sharz(;anklngts_ln market share in Ranking by sales volume Sh_are O]_c
iharketishare! marketisharet ove\rN 2 :xilégzrles North America? consumer AR/AI glasses brands in China#*

2 5 1 1

Strong performance in the mid-
to-high-end product segment

5D Navigation

Gesture Control

Global ranking by Mini Global ranking by Global ranking by
LED TV shipment shipment market share shipment market share
market share' for 2757 TV for 98" TV’

TT TT TT
1 1 1

Data source: 1. Omdia, FY2025 2. Internal record & Circana, FY2025 3. Circana, trailing 12 months ending October 2025 4. CINNO Research, FY2025



Overall Highlights | Operational Highlights of FY2025 TCL

(01070.HK)

TCL | OQY
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TCL Zi\ L2026 FK=HTHERERS

TCL
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Became a Worldwide Olympic Partner in 2025,
significantly elevating global brand awareness

¥ J ©

Pioneered recreating the
Winter Olympics experience
within the exhibition venue,
maximising brand visibility
and recognition

/ 'z\: / v / /:
()| TCeL . 5" v o NFL Sponsorship B S TTeRALT o105
P ,. 24 - 4187 - BE AT Cale A Ao,
GROBES FUR ALLE 3. e 3 e 'R Y. ¢ ke 2N oy -
<C<C1r\/' 2025 CES : ‘ S5 3
Germany National Football T Largest Chinese brand exhibitor by \ A ﬁ
Y exhibition floor space — o < IFA
| Sponsorship of major sporting : IZ_remsmr;;argeEng O.ftkleé | World's premier consumer
events across multiple regions audiences through digita electronics exhibitions

social media marketing



Overall Highlights | Operational Highlights of FY2025

| Global Production Capacity and Business Group

Europe Business Group

North America Business
< Poland ® roup

China Business Group

Gi
MEA Business Group o
Chengdu e =
Pakistan 3
® Huizhou e .
= ) —p ©® Mexico
® Vietnam

@ Existing TV factories 9 Regional Business Group

6 Major
Business Groups

30 million+
TV Production Capacity

Adapting to global tariff
barriers

v' Comprehensive Global Production:
response to global demand.

Regional and localised
deployment

Distributed footprint enables rapid

v Supply Chain Upgrade: Timely expansion of production capacity in Mexico,
with rapid relocation of US-bound capacity from Vietnam to Mexico.

TCL

(01070.HK)

| Sales Network

Global

North
America

Europe

Top 50 channels
covered

95%+

Focus on improving BEST COSTCO
channel structure BUY AR
Proportion of mid-to-high- (® amazon
end channels is steadily target

increasing Walmart

Full coverage of

key channels

MediaSiMarkt



Overall Highlights | Operational Highlights of FY2025

TCL

(01070.HK)

R&D expenditure reached HK$2.53 billion in 2025, representing a year-on-year increase of 8.5%, primarily invested in:

o

Products and services: Comprehensive integration of
Al applications to enhance user experience

Al enhances the smart TV OS experience and boosts user engagement

v Overseas: Debut launch of Gemini tv to broaden content monetisation
potential

v' Domestic: Integration of the Fuxi large language model to enhance
intelligent human-machine interaction experience
Self-developed Al creative platform, achieving dual success in both
reputation and performance for the children's business segment

4 Google Gemini

SQD-Mini LED: The pinnacle of TV picture quality JTET—
SQD-Mini LED awarded the Display Gold Award at CES 2026, setting _ Marketing
the industry benchmark g Content Efficiency

. . . Al Sales
Mobile display: An eye-care revolution for the workplace Simulation
NXTPAPER 4.0 Technology — All-scenario eye protection with enhanced , Training
productivity | S

Efficiency O

‘Empowerment

Al + AR unlocks a new interaction paradigm

Achieved mass production of full-color Micro-LEDs for AR glasses
Proprietary end-to-end large Al model services

First modular Al companion robot
Modular design + emotional bionics for smart home companionship

Smart home energy management
Launch of HEMS 1.0 — Intelligent end-to-end energy management integrating
“solar + storage + heat pump + charging” with loT home appliances

Corporate Operations: Al-empowered business
operations to enhance efficiency across the entire
value chain

Al-Powered
Automate?)Testing
Al-Assisted : Intelligent R&D
Coding. O gr0SS profit per Rg S%arch
\ .
25° cement in R&D effic'e,,%
Q 20 la,, "/
& N s 9%
@ 72
s Y % >
g /% %
o & % Yon
$2 2%
'SO"UOQ; D 7‘0 '7;
f§ NG S B\ Alvisual
75 2 = 2 30O Inspection on
S 5 s “% © | Production Lines
gg ) = c o
7] - = o
..; @ « % Ope.ra.tlonal IE‘ » "3 _EO Quality Prediction
Sis % Efficiency = 3 % and Analysis
0 ® 7 st o C
8 < \ = 50
e
% 3 \ Y /3 S ::O Intelligent
- i ~ i
‘é ?n \J LJPPJ\ s 5 5 Knowledge
% % o £ £ Base
20 11l Lyg
& % L §°
| o
S
'70 40

Cey, o
e W\
"ated Inyentory 1° ot

Qtay: \
%:pglétRﬁgﬁﬁﬁ/ O te"lal Cost Reduc‘ ® Multi-Dimensional
pacity 9 O Demand Forecasting

ha

Al Multi-Dimensional Cost
Reduction Analysis

Al+ Platforms/Tools



Overall Highlights | Operational Highlights of FY2025

Adhering to high-quality patent development strategy, with SEP and S/A patents as its core, to build a system of

Technology Value
Contribution

W Global top 50
for the first time

= (3GPP SEP)

TOP 2 tier
(partial topics)

5 categories

- newly added
:@ government

qualifications

TCL Electronics Holdings Limited | 2025 Annual Results

multidimensional technological competitiveness and defense mechanisms

Standard essential patents index +61%, 3
+300% in IEEE/JVET-related field
s o IEEE 802.11bc Outstanding Contribution Awards
Standard Patent Application Number of Applications SparLink Outstanding Contribution Awards
m (P)SEP Standard Patents ® Number of (P)SEPs
Wi-Fi
Communications || N -
Zighee 'i;@m o~
Video Codec I @ o - G Govamment Orgatins
Tnhnulugi:a;‘sdge: Academic + Chips + 0S Market Edge: Application Scale
5G Core - e
Communications . Core H.266X

Top 2 for the first time in selected research fields,
enabling TCL to make its debut in the of the 3GPP SEP rankings

potential Top 2 research results, a compared with 2024

3GPP 5G-A Agreement Coverage Ratio by WEFLS Motlon Coverage Ratlo by 1CL

TCL oo JVET Adopted Gain(Contributed by TCL)

0.00%
] 15
0.10%
Industry Basel ine
-020%
= Al for

£ 00

e Ratio by TCL

Mothion Coverage Ratio by TCL

buted by TCL

3GPP Agreement Coverag

0 10 20 30 w0 50 0 5 10 15 20 23 DA IVETH26X R P 0 xm
TCL's 3GPP 5G-Advanced Research Topic Portfolio TCL’s Wi-Fi 8 Research Topic Portfolio s 26X Research Topic Portfolio

TCL

(01070.HK)
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Overall Highlights | Operational Highlights of FY2025

Company received extensive
honours and recognition for its
sustainability efforts

Ve

Achieved the Hang Seng ESG
Rating for 8 Consecutive Years
from 2018 to 2025

(T4 b1
:,’ ":.o‘
¥ A Y
3.'4, grade
-_ -
Ly

Core business awarded the
highest rating in CDP Climate
Change Management

& Y,
:"‘ B grade .‘:
<4 4

Wind ESG Rating
(Ranked 7th out of 120 in the

Industry)

1 £ 1)
YAA Y
’ A \
:1A grade ”
=

Mobile business once again
received Gold medal in
EcoVadis Rating

v ()
-~ !
’
Y, 0 ,u‘:”
=y

Overall Score Ranked
Among the Top Globally

TCL Electronics Holdings Limited | 2025 Annual Results

(01070.HK)

V Cumulative green electricity generated from the photovoltaic business has reached 14 billio

kWh, contributing to a cumulative carbon emission reduction of over 10 million tonnes.

v" Over 8,300 products have cumulatively obtained energy-saving and green product
certifications.

V/ Completed due diligence on mineral sourcing for over 280 suppliers, achieving
100% traceability of raw materials.

v Charitable donations totalled approximately HK$20 million in 2025.

'\/ Female employees account for over 40% of the workforce, with the proportion of
employees from overseas rising to approximately 30%.
v 10 anti-corruption training sessions were conducted during the year, covering over
10,000 employee participants.

TCL

11
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Segment Performance | Financial Data of FY2025

| Revenue Breakdown

Large-Sized Display Business

Internet Business 2.7% 75.80 bilion Of which:
‘ Revenue +1.6 p.p + 1.9 p.p.
A+9.2% Gross Profit Margin of the ) J

12.48 billion

Innovative Business
31.1% 1 1 4.58bi|lion Gross Profit

Display Business A +16.4%
66.2%

13.5%
Reached1 6.8(%) ’

TCL

| Display business: Significant improvement in gross profit margin driven by product mix optimisation

19.8% 21.7%

15.1%

16.5% +1.3 .0

Gross Profit Margin
A+1.1p.p.

| Gross Profit Breakdown
| Internet business: Maintaining a high
gross pofit margin

H 0,
Internet Business 9.% 3.11 villion 1.75 villion
Revenue Gross Profit
A+18.3% A+18.8%

Innovative Business

20.5% 1 7_90billion

56.4%

®
Display Business w
69.7% — Gross Profit Margin
Maintaining a

High Level of Profitability

International Market The PRC Market
2024 2025

| Innovation business: Fastest revenue growth,
reaching 31.9%

35.63 billion 3.67 nviliion
Revenue Gross Profit
A+31.9% A+9.7%

Of which: +63.6%
21.06
Photovoltaic Business
Revenue Achieved 12.87
Higher-Than-
Expected Growth
Unit: billion
2024 2025

(01070.HK)

13



Segment Performance | Large-Sized Display Business (TCL TV Business) TCL

(01070.HK)
Global Market Share! Product Mix
Market TCL
remiumisation an arge-screen option
eading marke Premiumisati dL Adopti
position _ o _
Market share by Proportion of Mini LED TV Proportion of 265”TV
I | North American Market PRC Market

- SdlesS volume ) 0 30.5%
’ 21.4% 26.6% 13.0% 246% 2600 00" 27.4%

2) 14.7% 25,30

e Revenue
© PP breakdown B2
Market share by by region 2.4% 6.3%
=T sales revenue European Market 1.8% i
o (o]
3 1 3 . 1 0/0 18.5% Asia Pacific / Latin America / 2023 2024 2025 2023 2024 2025
0.7 ) Middle East and Africa TCL Mini LED TV firmly held the No.1 position
-f p.p. 33.5% loballV in shi s The average screen size of TCL TVs globally
. ’ g YUDELIRIERS reached 54.2 inches, representing a YoY increase of
Contl n ued g rowth Note: The proportion of each TV sub-category within the product 1.6 inches.
. k t share mix is based on shipment volume.
IN Marke . . .
14.7% TCL and Sony Sign MOU for Strategic Partnership
el in Home Entertainment Field

A\ Shareholding Establish a joint venture that will assume Sony’s home entertainment business,
Structure  with TCL Electronics holding 51% and Sony holding 49% of its shares

5'602’ 9% . The joint venture will operate globally, handling the full process from product
ik Business development and design to manufacturing, sales, logistics, and customer
Scope service for products including televisions and home audio equipment
= Brand The new company’s products are expected to carry the globally recognised

ERAND
Strategy  “Sony” name and “BRAVIA™” name
2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Salas VolUmeNaikS RIS Sl A LD LT G TR &g Timeline  The new company is expected to commence its operations in April 2027

Data source: 1.0mdia, 2025 data



Segment Performance | Large-Sized Display Business (tcL Tv Business) | International Market T C L

Business Performance

Revenue

47 .50 billion
+15.7%

International
market
proportion
73.4%

Gross Profit

7.17 billion International
+29.4% marke:t
] proportion
65.8%
+ 1.6 p.p.
Gross Profit j
Margin 1350, <2 15:1%
2024 2025

Mini LED TV Proportion

2024 2025

265”TV Proportion

+ 6.7 p.p.
’ 24.2%
17.5%
2024 2025

Product Mix

QLED TV Proportion

+ 9.8 p.p.

j 28.9%

19.1%

2024 2025

Average Size
+2.2”

49.4 ) e

2024 2025

Note: Each TV segment within the product mix is calculated based on the proportion of shipment.

(01070.HK)

15



Segment Performance | Large-Sized Display Business (tcL Tv Business) | International Market T C L

Ranks TOp 3 in

Market Share Across

2 0 + Countries

Overseas'

] Focus on the Mid-to-
| North American Market High-End Segment

Revenue Proportion 29.2%

Revenue Growth
10%+ }

Shipment proportion of
Mini LED TV

10.7%

ASP Growth
20%+

Shipment proportion of 2
65” TV

33.9%

+10.7 p.p. YoY }

+8.8 p.p. Yoy }
Ranking of market share

growth rate by sales |

revenue in the North 1
American market?

(01070.HK)
Australia .

France / Poland / Philippines The U.S / Canada / Spain /

Sweden / Myanmar / o Greece / Czech Republic /
Saudi Arabia / Brazil / g Belgium / Vietnam /

Pakistan i hailand / South Korea, etc.

| Asia-Pacific/Latin America/ Localised
| European Market Full Coverage of Key Channels Middle East & Africa Market Operations

Revenue Proportion 45.6%

Revenue Proportion 25.2%

Continuous Market
Share Growth Over
the Past 5 Years?

Continuous Market
Share Growth Over
the Past 5 Years?

Revenue Growth

-20% }

Revenue Growth

10%+ }

16.3%
Shipment proportion of > 10.2% Shipment proportion of 2 14.4%
65" TV 65” TV
o 8.7% o

24.7% 18.8% 9.7%

+8.6 p.p. Yoy +4.5 p.p. YoY
.29
3.7% S22
Shipment proportion of 2.4% Shipment proportion of
Mini LED TV Mini LED TV
18.5% } 8.2% J
2020 2025 2020 2025

+7.9 P-p. YoY Sales volume  © Sales revenue +5.7 pP-p- YoY Sales volume * Sales revenue

Data Source: 1. The Company’s internal reports, based on TV retail sales volume of FY2025; except the U.S. is sourced from Circana, LLC, Retail Tracking Service, US, based on TV retail sales volume of FY2025
2. Retail sales revenue data from November 2024 to October 2025 from Circana
3. Data of market share by shipment and sales revenue for FY2020 and FY2025 from Omdia

16



Segment Performance | Large-Sized Display Business (TcL Tv Business) | PRC Market TCL

(01070.HK)
Performance Market Share
Unit: billion o o venue Gross Profit Margin
9.7% +1.9 p.p.
19.05 ) Retail Volume Retail Volume Retail Revenue Retail Revenue
' 17.20 19.8% 21.7% Ranking Market Share Ranking Market Share
0
2 22.2% 2 24.2%
+0.9 p.p. +1.1 p.p.

2024 2025 2024 2025 Source: CMM omni-channel retail data for TCL and FFALCON branded TVs in 2025.
Note: According to Omdia data, sales revenue of TV industry in the PRC market declined
by 14.3% YoY in 2025. Product Structure

Mini LED TV QLED TV 265"TV 275”TV .

ST S ST ST Average Size

Proportion Proportion Proportion Proportion
+72p.p +6.4p.p +11p.p +1.0 p.p +1.0”
b4 22.5% ) ) ] J 633 s 64.3
21.29% 56.5% 57.6% 37.7%  38.7%
0,
18 14.8%
2024 2025 2024 2025 2024 2025 2024 2025 2024 2025

Note: Each TV segment within the product mix is calculated based on the proportion of shipment.



Segment Performance | Internet Business (Business related to TV Content Operations) Tc L

Unit: billion

Revenue

3.1

2.63 +18.3%

2024 2025

Gross Profit
1.75

1.48 ( +18.8%

2024 2025

Gross Profit Margin

56.4%

+0.2 p.p. YoY

(01070.HK)

Overseas Market

Leveraging our global leading scale to partner with internet giants and monetise through pre-installation fees
and operational revenue sharing

Rapid revenue growth driven by enhanced user experience

* Enriched Content Ecosystem TCL Channel (Europe and Latin American markets): The share of premium
localised content has doubled, driving a 150% YoY surge in average daily viewing time

+ Massive User Base As of year-end of 2025, cumulative users on TCL Channel surpassed 45.7 million
« Empowered by Strong Al Capabilities Flagship devices integrated with Gemini,

ABETTER

catalysing Al-driven revenue expansion. TOMORROW
Google Roku ety e
Lk =5
Strategic Alliances = Gemini NETFLIX Dt

TCL Channel

PRC Market

Driven by Interaction Upgrades & Al Innovations, Breakthroughs Across Multiple New Ventures

Al-Powered Proprietary

LINGKONG Ul

Al Accessory “Content Factory”
Minimalist design and intuitive Amby Uni Successfully Launched Produced 26 Al-generated animations for kids,
operation to enhance user Delivering emotional companionship achieving a 70% high-quality rate. Al motion
experience through lifelike conversations and voice comics generated by Proprietary Agents are

reminders. entering a phase of explosive growth 18



Segment Performance | Innovative Business | Photovoltaic Business

@ Gross Profit

1.81 nbillion

+47.5% Yo\j
Overseas Market

Branded System Solution Provider

‘\O Market Positioning & Growth

¥« Revenue

21.06 billion

+63.6% YoY

.

Potential

» Strategic focus on core
European markets
» Accelerating scale expansion

Heating” Energy Solutions

+ Expand channel coverage and
enhance partner stickiness

+ Optimise operational efficiency

Brand Equity &
Operational Synerqy

* Enhance market credibility and
consumer confidence through the
SunPower brand

» Leverage TCL’s global brand and
service resources to enhance
operational efficiency

SunPower Project

@ Product & Channel Enablement
* Integrated “Solar-Storage-

TCL

(01070.HK)

Domestic Market
Distributed Energy System Integrator

Maintaining an asset-light model to drive a new phase of
high-quality growth

Coverage
spanning across

8.0GW

24 provinces and Newly installed P
icipalitieg - capacit
@ unicipalitie 8_ pacity 0 [l[l
340+
2,530+
360,000+ . Cumulative industrial
Cumulative

Cumulative contracted
rural households

and commercial

distributors
contracted projects

Commercial: Anhui Flagship Project

Residential: Yangminglou Project,
Quanzhou, Fujian

19



Segment Performance | Innovative Business | Smart Glasses

TCL

(01070.HK)
Air 4 Series V3 Slim X3 Pro
AR Glasses Al Camnera Glasses Al Glasses
s ) S Smart assistant for capturing life Full-colour AR+Al Personal information
Q The world’s first HDR10 display glasses % moments anytime and anywhere terminal
The world’s first AR image-quality chip

Sony 4K photo capture | Al Q&A
B&O co-tuned audio system

43” full colour transparent display
Qualcomm snapdragon AR1 | 39g

Falcon plus dual-camera system | 76g
Sl | ‘ @Ez&agﬁun MEZA
= ; P = l & i
N (T i |

<~ RayNeo

China Market Share!

AR Glasses Sales Volume in Double 112

Cumulative Global Users
4-Year Consecutive Champion

No.1 500,000+
JD.com+Tmall+Douyin (the Chinese version of Tiktok)

Data Source: 1. CINNO Research, Global shipment data of FY2025 2. JD Business Intelligence, Tmall Business Advisor, Yuntu, 09 October 2025 to 11 November 2025

20



Segment Performance | Innovative Business | Companion Robot TCL

(01070.HK)

Modular design

Smart home hub

The world’s first modular smart home companion robot

Warm Companion Proactive Patrolling
Emotionally engaging interaction design Smart Cruising and Caring Guardianship
with a warm, intelligent sense of to Keep Your Family Safe

companionship

Emotional Connection Versatile Companionship
High-EQ behavioural responses and a Diverse family care modes and an all-
personalised, interactive experience around lifestyle assistant.

@ © © @

Project Kick-off AiMe Gen 1 PoC CES Debut AiMe Gen 2 AiMe Gen 2 “Super-Prototype” Market Launch
Development Completed Product Initiation Development Completed
June 2024 December 2024 January 2025 April 2025 December 2025 Expected in H2 2026

21






Future Plan | Market Landscape of TV Industry TCL

(01070.HK)
Upstream: Pricing power in display panels I Downstream: Surging demand for large-sized & ») Global market share accelerates consolidation
shifting to Chinese manufacturers Mini LED toward Chinese industry leaders
Rise of China’s Display Panel Sector? Strong Demand Expectation of Global Mini LED TV 1 Global TV Shipments &
idati i i i , Top-4 Brand Concentration Ratio Continued Increase?
M.al'.ket share consolld:.:ltlng among Chinese firms with 2025-2030 CAGR projected to exceed 22% P
pricing power undergoing shift I .
Unit: million units Unit: million units
72% 12% 2914 222.9 2055 o135 "0 2014 208.8 208.6
% 67% 6% 16.8% ' ~ 538% 546%  55.5%
oo ’ 15.5% 535%  53.8% 6% 5%
61% 144% b SE
47% 51% 12.7%
43% 11.0% 18.9
42% - 16.7
33% 349, [ | 126
3.2% 4.6
1.4% % 13.2 5.0 4 73
20
2017 2018 2019 2020 2021 2022 2023 2024 2025 2026F 2023 2024 2025 2026F 2027F 2028F 2029F 2030F 2018 2019 2020 2021 2022 2023 2024 2025
Mainland, China = Taiwan, China Japan&Korea www The PRC Market Overseas Market === Penetration Rate mww Global Shipment === Concentration of Top 4 Brands
Moderate Panel Price Trends' Unit: USD Size Structure Upgrade of Global TV Shipment 2 Top-4 Global Brand Market Share Trends
' Large-sized share continued to rise as of 20252
— o e e e e -»>
65" UHD =75"UHD = 55" UHD 1] R A
= 2 S 14.5% 9 0
131 134 135 135 43 126 127 127 127 127 125 20.5% 19.6% 19.3% o, . i \
126 129 128 125 125 125 125 118 118 118 117 116 116 —_ e _ L _ _188_/0 _ 19.2% 19.2% 17.7%
| | / 14.7%
3 238 239 244 246 246 242 238 235 236 236 237 239 241 242 242 242 240 935 235 232 230 997 2 12.7%
- 10.5%
170 175 178 182 184 184 180 176 175 175 175 176 178 180 181 181 181 179 170 170 170 168 166 166 — — — — — —
2020 2021 2022 2023 2024 2025 2020 2021 2022 2023 2024 2025
JAN-24 APR-24 JUL-24 OCT-24 JAN-25 APR-25 JUL-25 OCT-25
m<32"  32-50" ©55-60" 65-70" m>75" e Samsung e===TCL e=Hisense LGE

Data Source: 1.Sigmaintell 2. Omdia
TCL Electronics Holdings Limited | 2025 Annual Results 23



Future Plan | White Goods (Air Conditioners / Refrigerators / Washing Machines) Market Potential TCL

(01070.HK)

v" The global white goods market offers substantial capacity, with diverse market opportunities across all regions

| | 00|
E Refrigerators? Washing Machines?

Air Conditioners'

CAGR 5.2% CAGR 5.2% CAGR 3.5%

2025 2030 2024 2030 2025 2030

US$212.2 bn US$272.7 bn  US$74.6 bn US$101.1 bn US$69.1bn US$82.0 bn
Climate change is driving increased global demand for air Rising urbanisation is driving demand, while Epe_rgy efficiency and environmental regu_lations are

° conditioning, with emerging markets such as Southeast premiumisation and smart technology trends are lifting driving replacement demand, smart washing machine
Asia, the Middle East, and Africa still having low average selling prices, with Latin America and Africa penetratlon_cor?t!nues to rise, an_d th_e European r_n?rket
penetration rates and offering the greatest growth potential. showing notable growth. presents significant premiumisation opportunities.

v" TCL has significant room for market share growth in air conditioners, refrigerators, and washing machines

TCL Electronics' Leading Global Channel Network Powers
Global Expansion for AC, Fridges & Washers

. -
<10% <5% <3%

TCL Air Conditioner Market TCL Refrigerator Market TCL Washing Machine Market
Share in 20254 Share in 20254 Share in 20254

Data Source: 1. Research and Markets (2025%F) 2. TechSci Research (2025) 3. Mordor Intelligence (2025) 4. ChinalOL

24



Future Plan | Photovoltaic and New Energy Industry Market Potential

I PRC Market

Long-term Market Potential and Growth Drivers Remain Intact Amid Industry Transformation

China's Newly Installed
Photovoltaic Capacity’

Unit: GW
+14.1%
159 £26% 164
- e
2024 2025
Distributed Centralised

| Industry Growth Drivers

Policy Drivers

Stimulated by China’s “Dual Carbon”
targets and global net-zero commitments

Distributed j

Photovoltaic

Cost Reduction \
Continued improvement in the
economics of installation

China’s photovoltaic module prices have been
on a sustained decline since the end of 20223

Forecast of China’s Newly Installed
Distributed Photovoltaic Capacity?

Unit: GW
153
129 142
113
2025 2026F 2027F 2028F

Accelerating Penetration of

Distributed Power Plants* ’ Active European electricity trading market

Including residential, commercial and
industrial, and off-grid applications

Global newly installed
photovoltaic capacity from
2025 to 2030*accounting for

42%

I Global Market

Significant untapped potential remains in overseas markets

Forecast of Global Newly
Installed Photovoltaic Capacity?

Unit: GW
152 158 CAGR 3.5% 720
607
276
178
317 310
2029F  2030F

2025 2030F
PRC = Europe B North Amerca © Others
| Scale Potential*

Global Newly Added Renewable
Energy Capacity from 2025 to 2030

4,600GW

Of which, photovoltaic energy
accounts for

~80%

Primarily benefiting from utility-scale expansion in
countries such as Germany, Spain, Italy, and
Poland

Forecast of Newly Installed Photovoltaic
Capacity from 2025 to 20304

1,128GW

Data Source: 1. National Energy Administration (NEA) of China 2. Company forecast data 3. Info Links 4. IEA, Renewables 2025

TCL
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Future Plan | Internet Industry + New Market Potential in AR/ VR / Al TCL

(01070.HK)

I Internet Operations Capturing the potential of large-screen content operations and

aggregating resources to elevate overseas monetisation capabilities
Global Video Streaming Revenue'

Unit: US$ billion Dual Engine of ( l Google TV
CAGR7.0% 231 “Advertising + Subscription” Active Devices (Units) in 20252
One of the World’s Largest TV OS ROKu
165 ) c Ecosystems
annm Global Streaming Households in
CAGR rA23 /d @ Subscription Video on 300 mi I I ion + 20252 .
Pemand (SVOD) < 90 million+
oo Free Ad-Supported Streaming TV (FAST) .
CAGR 4. A h Transactional Video on Demand (TVOD) " Prlmary_ CTV Streaming Hours in the US,
pvertsingsassavigeoonpemand avory 1IIQ)  Growth Driver Canada, and Mexico in 2025
m Subscription Video on Demand (SVOD AdvertiSing Revenue
AVOD No.1
2025 2030 ( ) 4 Y,
I Emerging Trends: AR/ VR / Al Global Al wave is unlocking a trillion-dollar market in VR / AR / robotics
|
Al Smart Glasses Market Size Forecast? Companion Robot Market Size Forecast*
Market size forecast for 2030 (from 2024 2025 2030
baseline) CAGR 29.2%

US$5.8 bn US$20.7 bn
U S$40 b n ° Multimodal large language models are driving technological

CAGR 112.0% advancement. With the aging populatlon, thg rlse_of solo living,
and growing demand for emotional companionship, the market
holds enormous potential.

Data Source: 1.Statista Market Insights & Digital TV Research 2. Roku (20255F) & Google Blog (Sep 2025) 3. Citi Research Report (Dec 2025) 4.Research and Markets (Nov, 2025) 26



Future Plan | Strategy & Objectives TCL

(01070.HK)
Operating Philosophy
Strategy Guidance, Innovation Drive, Advancing Manufacturing, Global Operation
(d’
- Leverage momentum in premium displays to maintain industry FY2024 and FY2025 Performance Targets
|| leadership, expand high-end share, and explore Al-driven innovation
Core Business Focus on key markets, coordinate strengths and resources Exceededv
Increase to improve operating efficiency and strengthen profitability
profitability Dual engines to drive profit expansion with Al-enabled growth in the 2025-2027 EQUIty Incentive Plan
domestic market and expand overseas through business-model innovation (Adjusted net profit attributable to the parent company
i targets, in HK$billion)
Strengthen operational capabilities in China to sustain growth, focus
on Europe to accelerate overseas scale-up CAGR 25.9%
New Business Drive global scale and quality growth through brand, supply chain,and T TTTTTTTTTTo i
Scale u lobal channel synergies _
f tp g t Multi-category strategy, tech-led experience, and digital intelligence v Exceeded .81 I
ootprin empowered decisions jointly drive long-term growth 2.51 i_ | | |
2.33
v Exceeded — | | : :
| |
1.61 | |
(4 | | '
Annd < 1.3 |
@ TCL OQ9 K - | N i
| |
| | N |
— . : | | | |
Opt|m|§|ng globa! resource _Leveragmg the Olym_plcs anq Implementing energy conservation | [ | | | |
allocation capabilities and regional sports marketing to drive a and energy transition to achieve I L _  d
enhapp_mg -Iocallsed operatlo_nal dual leap in b_rand value and global carbon compliance targets 2024 2025 2026 2027
capabilities in key overseas regions influence

Target corresponding |:: Target corresponding  [J] Actual
to 80% vesting to 100% vesting achievement 27



TCL
THANKS!

TCL Electronics Official Website: http://electronics.tcl.com
TCL Electronics Investor Relations Email: hk.ir@tcl.com
TCL Electronics Investor Relations Official WeChat Account:

Disclaimer

The information contained herein should not be utilised for any legal purposes with regards to any investor’'s investment decision or results. In particular, this document does not constitute any
recommendation or invitation for subscribing for or sale and purchase of any securities in TCL Electronics Holdings Limited (the “Company”). The Company hereby expressly disclaims any liability for

any loss or damage resulting from or in connection with any reliance by any investor on the information contained herein.

A number of forward-looking statements may be made from this presentation. Forward-looking statements are statements that are not historical facts. These forward-looking statements are based on the
current expectations of the Company and there can be no assurance that such expectations will prove to be correct. Because forward-looking statements involve risks and uncertainties, the Company’s 28
actual results could differ materially from these statements.
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