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Market Environment |

Stabilises.
I

Demand Remains Stable. Growth of
Continues to Rise. Panel Production Capacity is Shifting to Chinese Players as Competition Landscape
Have Advantages to

Market Accelerates.

TCL

( D — of Panel Manufacturers? Trend?
Shipment!of 1H 2024 _
o capacity in Mainland China surpassed Unit: USD
Unit: million sets that of Japan and South Korea
- —9—32"HD —=e=55"UHD = =65"UHD 75" UHD
I | 180  15% 1% 13% 1%
1 » 1 26%
% 43% | I 100 2% 10 22%
21%
TV, il
- | | 23%
24%
24% ! | 129 127 126 126 129 131 134 135 135
94.47 million N : J 104 569 7o - o S 7
sets I o '
B3] ! |
+1.9% p7% 1 |
North Europe China Asia Pacific Latin America Central and Japan I JAN- FEB- MAR- APR- MAY- JUN- JUL- AUG- SEP- OCT- NOV- DEC- JAN- FEB- MAR- APR- MAY- JUN-
America Eastern 2017 2018 2019 2020 2021 2022 2023 2024F  2025F 23 23 23 23 23 23 23 23 23 23 23 24 24 24 24 24 24
Africa
Shipment — Y ® Mainland China Taiwan, China Japan & Korea
N
Global TV Shipment Forecast1€2 ~ Global TV Shipment and Colncentratlon _ Market Share of TC_L TV
250 of Top 4 Brands in terms of Global Shipment?!
230 i e S5 Unit: million sets .
12.5% 13.3%
210 221.4 2229 2255 0 <270
: : 2135 11.5%11.7%
150 203.3 2014 10.7%
170 o 546% 9.2%
T 8.0%
150 CAGR 50. 5% 52.205 52.8% ©3.5% 53.8% 7.1%
130 . 0 5.8%
r 29.0% 94.5 80
110 L]
90 1 - 6 2 46.1%
» 2 9 3
70 I 1.6
50 —- —
2019 2020 2021 2022 2 23 2024 2025 2026 2027 2028 2018 2019 2020 2021 2022 2023 2024 H1 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 H1
BLCD mOLED @ Mini LED Global Shipment Concentration of top 4 brands
(N J \

Source: 1.0mdia 2. Sigmaintell, the market share is calculated based on the global TV panel shipment
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Market Environment | Scale of

Distribution Business Shows Strong Synergistic Growth; Enormous Growth Potential for

Market size of
significant market to explore for distribution business

I
Annual growth forecast for 20232028 A >5% A 2-5% 0-2%
Unit: RMB
Household Air Central Air Washing
Conditioner Conditioning Heat Pump Refrigerator Machine
\
Stabilised and Recovered in 1H 2024
|
prm—
Global smartphone shipment Global tablet shipment of
of 691 million in 1H 2024 64 million in 1H 2024
— yoy yoy

Increase market
share and stabilise

Distribution business of air

conditioners, refrigerators Huge space,

relatively stable

and washing machines profitability

remains stablel,

Remains Stable. Global Brand TcL

The growth of presents both opportunities and

uncertainties

I
Newly installed PV capacity in 102GW
in 1H 20243
. of which: distributed PV newly installed3 53GW
Ny ™=
AN BN A
Ly 1 3 1
. )
.I‘ Forecast for newly installed 200GW
capacity in in 20243

New Energy
PV Market and Forecast

Forecast for newly installed 474GW
capacity in 20244
- / - Forecast for Shipment of
AN in 20242
o
{-:)
9.7 million
New Trend

Scaling up

Second growth curve /

New business
sectors potential

Strong growth

Source: 1. The Company’s forecastdata 2. IDC 3. National Energy Administration 4. Trend Force
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2024 Interim Results Highlights | Mid-to-High-End Strategy Bears Fruit,

Improvement in Quality and Efficiency, Resulting in

Continued improvement in revenue and profitability,
innovative business becomes new growth driver

aE e Revenue
‘6‘ HK$45.49 billion
yoy

Gross profit
HK$7.75 billion

yoy

Adjusted profit attributable to

owners of the parent?!
HK$654 million

yoy

[ ) Revenue of
innovative business

HK$13.95 billion

yoy

Gross profit margin of
innovative business

14.4%
yoy

Optimisation of product structure leading to increase in both sales volume
and revenue for TCL TV business in overseas

Global shipment
12.52 million sets

|
\3

Q2 6.68 million sets
QoQ

'/ \ N
A=

v
‘\\

Overseas markets
shipment

yoy

Overseas markets

revenue
HK$17.56 billion
yoy

Q

<

g

275” Global shipment
yoy

QLED TV shipment
yoy

Mini LED TV shipment

yoy

Coupling with

Economies of Scale and

TCL

Improved operational efficiency,
robust financial position

Overall expense
ratio?

76

yoy 2.0 p.p.

Inventory turnover days

|

K_/ yoy 1 day

Gearing ratio®
@}

Cash conversion cycle

'E yoy ' 2days

Maintained high dividend policy
since 2017 to reward
shareholders

Dividend payout ratio in 2023

Note: Dividend payout ratio was calculated by adjusted profit
attributable to owners of the parent as the denominator

Note: 1. Adjusted profit attributable to owners of the parent is defined as profit attributable to owners of the parent after adding back the following adjustments: (i) (gain)/loss from investment companies, net; (ii) (gain)/loss on disposal and liquidation of subsidiaries, net; (iii) (gain)/loss related to call options and put options, net; (iv)

(gain)/loss on disposal of non-current assets, net; and (v) income tax effect

2. The overall expenses includes selling and distribution expenses as well as administrative expenses
3. Gearing ratio was calculated by net borrowings (i.e. total interest-bearing bank and other borrowings and lease liabilities, less cash and cash equivalents, and restricted cash and pledged deposits), divided by equity attributable to owners of the parent



2024 Interim Results Highlights | Global Display Business Grows Despite Headwinds, with Structural Adjustment and Quality TCL
and Efficiency Improvement; Innovative Business Continues

e
Leveraging global leading advantage in large-sized displays, display business experienced in quality improvement,

Unit HK$ billion
Revenue Gross Profit
| I 4
\NZ
L4 4.67 5.08
TV g2
BDis_play ‘ Large-Sized SmartDCiZSoF:Tgercial
usiness :
) Display 74
e 1K$25.91 billion Hk$30.13 e eaanillion

billion
yoy

L

Small-and-Medium-

Sized Display M ”
K376 Billion 1H 2023 1H 2024 TCL QD-Mini LED TV 115” X11G Max
Internet Business Innovative business contmuep! . ,revenue : . to reach HK$13.95 billion,
R L significant improvement in operating quality
Lo sehly Sgn? Photovoltaics Wexx  All-Category Marketing ~ Smartsg](;?tngg%o; S
Revenue Gross Profit '.‘= Revenue Gross Profit “E Revenue Gross Profit [ m— | Revenue Gross Profit
5.27 0.54
111 ) L2 7.75 L 0.93 / 0.93
Internet - 0.65 Innovative ‘ 6.07 0.92
Business : Business
0.17 0.20
1.68 0.13
1H 2023 1H 2024 1H 2023 1H 2024 1H 2023 1H 2024 1H 2023 1H 2024 1H 2023 1H 2024 1H 2023 1H 2024 1H 2023 1H 2024 1H 2023 1H 2024
gross profit margin, recorded in Business scale continued Scale of distribution revenue increased Continued increase in profitability

1H 2024 Gross profit margin up by to 10.3% Gross profit margin up by to 16.3% Gross profit margin up by yoy to 21.7%



2024 Interim Results Highlights | Outperforms the Industry against Headwinds as a Global Leader. Both Sales TcL
Volume and Revenue Increase, with Particularly Impressive Performance in the

Global shipment of TCL TV note ‘significant
improvement in global brand index )
QOQI Brand Index1&2
pro— 1Q 2024 2Q 2024 yoy

sets
yoy (2 RE
yoy .
- North America

2Q 2023 2Q 2024 Europe

Note: According to Omdia, shipment of TV industry increased slightly by 1.9% yoy in 1H 2024

~  TCL TV’s global market share ! as
proportion of high-end products continued to increase
Shipment ranking ? Revenue ranking

+6.4 p.p. +5.4 p.p. +2.2 p.p.
Overseas Overseas PRC +1.1p.p. +2.3 p.p. +1.8”
1 3 30/ market market market
. (o +8.2p.p. +6.6 p.p. +4.5 p.p.
0.9 p.p. .
P-P Proportion of Proportion of Proportion of Proportion of Proportion of Average size
4K product Quantum dot product Mini LED product 265" product 275” product average size

-

Data source: 1. Omdia, market share of global brand TV in terms of shipment and sales revenue data 1H 2024 2. The brand index is calculated by dividing the market share of sales revenue by the market share of shipment
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Brand Marketing | Promote of Strategy and Continued Increase in Brand Power with Marketing TcL
Efforts in Various Fields such as Sports, Esports, Film and TV Series, and Exhibitions

: Sponsored the Copa América, and collaborated with the Spanish national team, the Australian Football League, the Copa Libertadores, the
Chinese women’s basketball team, etc., to enhance market visibility

ng’} TCL x FTCL| M

= TIME TO O BIG
o :

KANTAR BRANDZ Chinese Global

TOP Brand Bulliders
.@ 2024
O

| FELREZN504E |

PIENSA A LO GRANDE N

TCL
EEE )\ NI

Google x KANTAR BRANDZ

FEZEAmhE503=

HEZ B, RRDEECER17%

: Conducted Collaborative marketing campaigns with popular film and TV
series such as “Successor” and “Joy of Life 2”, Sponsorship of the League of Legends Professional League (LPL)

NP A RRARK

} -9 ’ < HOEVE
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R&D Innovation | With Enhancement of and as Key Focus, TCL
Continuous Technological Innovation is Pursued to Improve User Experience and Accelerate Operational Efficiency

Continuously focused on building
barriers with
leading advantages within industry

operation (IDEO Al),

enhanced innovative experiences
such as content creation and

large-screen interaction

Paper-like screen and eye protection Ul
technology on mobile devices met users' eye
protection needs in all scenarios

Leveraging the Turing platform to
implement

, continuously
empowering product experiences
with a focus on both internal and
, and the waveguide-based external aspects, and improving

XR new products Display workflow efficiency Al

won huge popularity Technology @ Applications

Enhanced

-~

Focused on

Focused on building a moat around
the

, optimised performance
of software and hardware from
multiple dimensions

* rapidly increased the
market share index of high-value
patents and archived a breakthrough
in SEP patents from Oto 1

Innovative breakthroughs in
picture quality engine, adaptive
sound quality, and spatial sound
effects, bringing a
comprehensive improvement to

users’

Safeguarded global strategic
layout of intellectual property
rights, economic benefits
have already been generated
through in
major litigation areas

Technology
Standard

Note: The next-generation communication standard refers to the communication standard in Wi-Fi 8,
H.267, 5.5G, 6G, and Star Flash

TCL Electronics Holdings Limited | 2024 Interim Results




ESG | Upholds Green Operations, Concerns about Giving Back to Society, Adheres to Business Ethics, Awarded

by Hang Seng Index for

‘\\.H
> &

\vp

G.

Y

y 4

Overall ESG Rating?

2018-2023

for consecutive years

AL Index Inclusion

2019-2023
Inclusion in the

for
consecutive years?

—

Overall ESG Performancel A

Strictly implemented carbon verification internally and insisted on
green operation, in order to effectively reduce greenhouse gases

Corporately built green eco-system externally by propelling the
signature of the first “ " of
household appliance industry

Launched the industry's , which
was honoured with the silver award at the IDEA Award in the U.S.

Propelled the culture of equality, diversity and communion,
encourage gender equality,
as of December 31, 2023

Launched the long-term project “ ” in multiple locations
globally, to advocate brand values of “Seeing, Inspiring and
Supporting Women”

Adheres to business ethics and improved the integrity system and
mechanism

_—

Compared to 91 peer companies:

Compared to 517 index components:

Environmerg)t

Social

Governance

0

100

100

100

Data Source: The result are obtained from the website of Hang Seng Index Limited on 31 Aug 2023, and the selected industry is Consumer Discretionary

Green
Design

TCL

Quality
Improvement
o Growth
Customer Together
Service
Compliance
with Law +
> ® Energy
Management
4
Public
Welfare Health
Safety
Steady

° Development

Climate
Change

Tz
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Display Business — Large-Sized Display |

Continues to Improve.

and Revenue of Large-Sized Display to Significantly Outperform Industry Average

PRC Dual-brand strategy bolstered

Market
Revenue
TCL
Shipment. [ on Shipment HIKS

""""""""
Industry Shipment?
-6.1%

Results of high-end and
large-screen strategy

Mini LED TV QLED TV

Shipment +120.1%
Proportion 8.6%

Proportion of Shipment

12.1%) +15 p.p.

275" TV

Proportion of shipment

33.2%) +3.5p.p.

Note:

Continuous High-end strategy further increased its market penetration rate

8.35 billion

Drives Sales Volume TcL

INCEIHEWRGEI Accelerated growth in scale, product mix breakthrough,

TCLTV

Market

Gross Profit Margin?

TCL

Shipment Total Shipment

Industry Shipment?!
+3.8%

Results of high-end and

PRC Market Rankmg Iarge—screen strategy

Mini LED TV
Shipment +124.7%

TT Omni-channel sales
+1.5 p.p.

1 volume of TCL QLED and
Mini LED TV

Proportion 2.8%

QLED TV
Shipment ) +79.9%
Proportion 16.0% +6.6 p.p.

1 Brand index
1 of TCL TV

T Market Share of

TCL + Falcon TV

9 in terms of sales
revenue

Data Source: Omni-channel retail sales data from CMM in 1H 2024

in nearly 30 countries

Revenue Gross Profit Margin?

HK$

17.56 billion

Overseas Market Ranking®

Shipment of branded TV in

No.1 Australia, The Philippines, Myanmar
No.2 Pakistan, Saudi Arabia

Vietnam, Thailand, South Korea, Brazil,

No.3 Argentina

No.5 India, Indonesia, the United Arab Emirates

Shipment of branded TV Shipment of branded TV

in in
France, No.2 U.S.
No.2 Poland, Sweden
) No.3 Canada
B épamh'R bli
zech Republic No.5 Mexico

Italy,
No.4 the Netherlands,
Greece, Hungary

No.5 U.K.

1. According to Omdia, shipment of TV industry in the PRC market and overseas market declined by 6.1% and increased by 3.8% year-on-year to 16.69 million sets and 77.77 million sets in 1H 2024, respectively

2. YoY decline in gross profit margin was mainly due to changes in domestic brand structure and overseas geographical mix, as well as increase in panel costs

3. According to data from GfK and Circana on market share in terms of retail sales volume in the first half of 2024
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Display Business — Small-and-Medium-Sized Display and Smart Commercial Display | TcL
Improves Quality and Efficiency, with Developing Multi-Scenario Market

N
Small-and-Medium-Sized Display — Adhering
, gross profit further improved

Revenue Gross Profit Margin -
: —= AT&T

TCL Mobile Phone TCL Tablet =
HKS$ TCL 50 PRO NXTPAPER 5G TCL NXTPAPER 14 PRO

é 3.76 billion %

T - -Mobile- verizon’

Full coverage among first-
tier mobile carriers in the
U.S. and Europe

Mobile  Hxs2.23 billion 16.0%
phone ) ) p.p orange”
- K
Tablet Hks 1.53 billion 17.7% 0
e vodafone
I Smart Commercial Display | Focusing on the market and providing product solutions to empower long-term scale growth
Revenue Gross Profit Margin

Hk$460

\ ¢ 100% Café
\ ' % s

million
+11.3%

Smart Education Smart Conference Smart Commerce

15



Internet Business | Strengthens Vertical and Innovative Business as well as International Business, Revenue Up by

with

Global Internet Business

Revenue
Unit: HKS billion

J

1.21
1.11 +51.2%
»

1H 2023

® PRC Market
International Market

1H 2024

Gross Profit Margin

54.1% 54.0%

1H 2023 1H 2024

PRC Market

Guided by intelligence, convenience, and
innovation to continuously enhance
user experience

TCL LING KONG Ul 2.0
Offering the ultimate

v" Further enhancing visual and
customisation capabilities

v' Interaction of big and small
screens, editing TV home
screen with mobile phones

v' Creating multiple home
theatre solutions

Continuous exploring
industry-leading

v Creating proprietary IP of
“Lei Dong Dong” based on
Al large language model

v Collaborating with leading
children’s IP to develop Al
animation growth education

v
Further improvements to

w
IBMF ™
v" New vertical content container

S | -n _\/ Optimisation of high-
- frequency user scenarios

v

® v Cultivating capabilities of
4 convenient use

Y TCL

International Market

Upgraded TCL Channel content integration

application platform
Continuous enhancing its ability of traffic
monetisation

¢ @D - -

Google
RoKu
NETFLIX

The Wheel of Time

Continuously deepen global
cooperation with internet giants

MasterChef B

TCL Channel

Cooperated with giants like Google, Roku and Netflix to
continuously improve user experience

Falcon has achieved breakthroughs in its overseas
business model

; as at 30 June 2024,
TCL Channel had accumulated users,
covering in North America, Europe, Central
and South America, and the Asia-Pacific region

16



Innovative Business — Photovoltaic Business |
Efficiency and Profit Quality

Gross Profit

Revenue Gross Profit Margin
$= %
HKk$5.27 billion Hk$543 million 10.3%

TCL XREE

RREEY BHEEKREF

'i e pe o
TCL Electronics Holdings Limited | 2024 Interim Results

Newly installed capacity

of Revenue and Gross Profit, Improvement in Operational TCL

v Adhered to the

efficiency
v Prioritised quality development,

v Committed to capability building with

” model, improving operational

as focuses

cumulative industrial
and commercial
contracted projects

cumulative
distribution channels

i

cumulative

/\’ contracted

in 1H 2024 reached

rural
households

17



Innovative Business — All-Category Marketing Continues Rapid Scale Growth. Smart Connection and Smart Home Continues TcL
Business Innovation, while Smart Glasses Maintain Leading Position

I All-Category Marketing — Brand and channel synergies facilitated double-digit growth in distribution scale

. ) . TCL Washer ad Dryer )
Gross Gross Profit -I;:CL ﬁlr_Con_dmorllDe?r Twin cabin washing, drying TCL Refrigerator
resh air series - and protection integrated Ultra thin & embedded

Distribution Revenue : . ‘
Profit Marg In } machine - T10 refrigerator series - P12

Refrigerator and

washing
machine $ - 0
%
_ HK$7.75 billion HK$1.26 billion 16.3% Global Shipment
Alr Ranking of
conditioner Air Conditioner?
I Smart Connection and Smart Home I AR/XR Glasses
RayNeo X2 Lite : binocular fu||-co|or’m£ "
i waveguide AR glasses with a weight of only 60g &
Revenue Gross Rrof|t TCL 3DRBHARS:
Marg I n Qill4RR TEESS
O/ TCL Router sales revenue an
0 AR&VR category
HK$931 million 21.7% i Tmall platforms

TCL s@%2ERL v | _4RayNeo Air 2s ran

AINSERR tRETE

" revenue and sales
the AR&VR cate

RayNeo Air
revenue and
glasses items

TCL Smart Soundbar

Data Source: 1. China IOL, global shipment figures of 1H 2024 2. RayNeo XR Wechat Public Account

TCL Electronics Holdings Limited | 2024 Interim Results
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Future Plan | Strategy and Goal | Develop Core Business and New Business

Strengthening Capability Building to Achieve High Quality Growth

Core
Business

Increase
Profitability

New
Business

Enhance the
second growth
momentum

Capability
Building

Create core
competitiveness

o | Large-Sized
2 Display

“TCL + Falcon” dual-brand
leadership

Focus on mid-to-high-end
breakthrough

Adherence to global operation

' Photovoltaic
Business

Accelerate development
domestically

Overseas channel
breakthroughs

Product

Power

TCL Electronics Holdings Limited | 2024 Interim Results

Sized Display

Cultivate the European and
American markets with a
regional focus

Continuous cost reduction,
prioritise profitability

Innovative Business

[ = All-Category
I Marketing

Marketing
Power

Synergies from global brand and
channel advantages

Rapidly capture segment
markets

Small-and-Medium-

Display Business Internet Business
Internet
Business

Enhance user
experience and expand
overseas

Sustainable and stable
growth

U AR/XR Glasses

Operational
Power

Proactive positioning to seize smart
terminal market

Empower long-term growth potential

Organisational
Power

Simultaneously, while Continuously TCL

e — Company Strategy —e

Lead with Brand Value,

Excel in Global Efficiency,

Drive with Technology,

Thrive on Global Vitality

TCL

®——— Operational Goal ——@

Net profit growth > Gross profit growth >
Revenue growth

20



Future Plan | Work Plan | Focus on “Scale Expansion, Strong Operation, Dynamic Organisation, and Globalisation” Tc L

WI Scale Expansion @ Strong Operation Pﬁ Dynamic Organisation

Busines_s Iines_: Stabilise mid-to-low-end + Extreme operational efficiency, Strengthen global organisational capabilities,
mid-to-high-end breakthrough create efficiency advantages increase talent depth and organisational vitality
Regional lines: deepen overseas retail, channel, and Stringent cost control, improve inventory and Strengthen data-driven operation to comprehensively
marketing capabilities, receivables turnover, decrease material costs assist in lowering costs, increase efficiency, and

strengthen global branding marketing enhance user experience

= Local ’ Globalisation Local '
D Global supply ;?\2 Global layout

Global production capacity _ — Globalised talent layout

TV production capacity: >30million sets v Headquarter-regional-national 3-tiered talent mechanism
Factories in China, Vietnam, Mexico, Brazil and v' Key regional operation positions expatriate from China as
Poland, production capacity radiates local and well as local talents recruited

surrounding markets v' Trans-nation/trans function talent cycle

Globalised talent cultivation

v' Create "One TCL, One Dream” culture
v Skills cultivation and
results delivery as goals
v Tiered and categorised talent cultivation (war
hawk/kindling/TTT, etc.)

Deepen the influence of global retail channels Increase brand awareness with sport marketing

v' The penetration rate of the global top retail stores of
TCLE has surpassed 90%

v Increase channel operation efficiency with precise
customer management

v' Sponsored important sport events such as the Spanish
national team of the EURO CUP, NFL Football Games,
and the Copa América to enhance public recognition

v/ Continuously integrate multiple resources to create
v/ Establish top customer management /customer expense —— regional and partial advantages, and conduct pupolar
system

i - L | . sports event communication and the finals viewing
Retail Channel el , Regional Sports parties
TCL Electronics Holdings Limited | 2024 Interim Results Capabilit Global influence Hotspot 21
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INSEIREISCREADINESS!

Disclaimer

The information contained herein should not be utilised for any legal purposes with regards to any investor’s investment decision or results. In particular, this document does not constitute any recommendation or
invitation for subscribing for or sale and purchase of any securities in TCL Electronics Holdings Limited (the “Company”). The Company hereby expressly disclaims any liability for any loss or damage resulting
from or in connection with any reliance by any investor on the information contained herein.

A number of forward-looking statements may be made from this presentation. Forward-looking statements are statements that are not historical facts. These forward-looking statements are based on the current
expectations of the Company and there can be no assurance that such expectations will prove to be correct. Because forward-looking statements involve risks and uncertainties, the Company’s actual results
could differ materially from these statements.




