5CI$C

/. .0/ 2. ) /)
L g C,L/C O&L(C(’,é//;/xcé
C v v

PybBESE 11 473K “Retail Asia” ZuE#y “TLAXE 500 ZEER"

(2014 57 A 28 H - Fis) Wil X B S HAL A i 2 E LRI EBRERE R AR 95
w7 R RS 0178) EAR, ERIELE 11 FRTMX HAE I “Retail Asia”
FeEEN TR 500 FEER” . HE4H 2013 [EIAE 248 ArERTH 2 2014 4E ()45 236 fir. itk
bb, LRGSRV “FHH T REEER” 22—, HaE b, SEFEMAE. PHIH % EREE
AT IX At S AT L ) 0 T HL A

ZHATRE TR 4 E BRI HT A 5 Bk E R (Euromonitor International) MKH 14 NI KELFHAR
20T R R s, KEs X N BER A E G, FE)EHEE LR, PAREFE A KRR
HEDH S . WIhES: 11 FENER R, SIFERBSEEIS bk, RIMEH .

TR TG RATBUS DA, SRR R, RKPARoR: TR HIRERAS “Retail Asia”
AREIIN CTWARXE 500 ZFEHER” HATH;, BATWRERE. MRS, WiELEE+F4
S5 b U BRATIAE ML 55 G KAV B R T T 55 7 HUAS BRIF SRAGL FA bR i) iz AL

IS ARACR GRS TIHIRG S SRAG IS L “ LA oo ” RS HE, BUDRIT RS a . I b i
RIS wh e A, RSN A 65 14 S I 4R P T 30K X AT Ml 45 S L 67
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