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Sa Sa Announces Unaudited Sales Update 
for the Third Quarter (October to December 2025) of FY2025/26 

 

*  *  * 

Offline Sales in Hong Kong and Macau Grow Continuously  
With Same-Store Sales Up 14.7% yoy 

Total Turnover Rises 12.5% yoy 
  

 
The Group’s Continuing Operations 

Turnover 
(HK$ Million) 

Third quarter of 
financial year 2025/26 

Third quarter of 
financial year 2024/25 

YoY change  
(%) 

Offline    

Hong Kong & Macau 851.6   761.9 +11.8% 

Southeast Asia 100.5 88.2 +14.0% 

 952.1 850.1 +12.0% 

Online 206.7 179.9 +14.9% 

Total Turnover 1,158.8 1,030.0 +12.5% 

 

(20 January 2026 - HONG KONG) - Sa Sa International Holdings Limited (the “Company”, 
stock code: 0178) announced today the unaudited sales update of the Company and its 
subsidiaries (the "Group") for the third quarter from 1 October to 31 December 2025 (the “third 
quarter” or the “Period”). 
 
For the third quarter from 1 October to 31 December 2025, the Group’s overall turnover was 
HK$1,158.8 million, increasing 12.5% year-on-year. During the Period, offline sales was 
HK$952.1 million with a year-on-year increase of 12.0%, representing 82.2% of the Group’s 
total turnover. As at 31 December 2025, the Group operated a total of 159 physical stores, an 
increase of four compared to same period last year. Online sales was HK$206.7 million with 
a year-on-year increase of 14.9%, representing 17.8% of the Group’s total turnover. 
 
In anticipation of the peak retail season in the third quarter, the Group proactively identified and 
sourced trending cosmetics and personal care products. The Group intensified promotions and 
launched limited-time offers in collaboration with brand partners during key events, such as the 
National Day Golden Week in October, Sa Sa Mega Sale in November and Christmas holidays 
in December, resulting in a double-digit growth year-on-year in both online and offline sales. 
With the continued rise in the number of Chinese Mainland tourists’ arrival in both Hong Kong 
and Macau, our stores in traditional tourist districts of Hong Kong and Macau recorded a 
satisfactory increase. 
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Offline - Continuing Operational Performances 
 
Number of Stores by Market* (Continuing Operations) 

 
As at  

31 December 2025 

As at  
30 September 2025 

As at  
31 December 2024 

Hong Kong & Macau 84 84 84 

Southeast Asia 75 73 71 

Total 159 157 155 

*The Group’s store portfolio changes from time-to-time as leases are due for renewal and re-located in accordance with the 
Group’s overall expansion plans. 

 
Hong Kong & Macau 

Three months ended 31 December 2025 YoY change (%) 

Total offline sales +11.8% 

Same-store sales +14.7% 

Average sales per transaction  +9 .4% 

Total no. of transactions +2 .9% 

 
Thanks to the Group’s meticulous selection of trending and best-selling beauty and personal 
care products, enhanced product displays, as well as sales and promotion strategies, offline 
sales in Hong Kong and Macau increased by 11.8% year-on-year to HK$851.6 million with a 
year-on-year increase of 14.7% in same-store sales. Average sales per transaction and total 
number of transactions also increased by 9.4% and 2.9% year-on-year respectively. Physical 
stores in traditional tourist districts such as Causeway Bay, Mong Kok and Tsim Sha Tsui 
recorded a satisfactory sales performance, revealing improved sentiment of tourists and 
resulting in a significant increase in tourist sales. Among them, the proportion of Chinese 
Mainland tourists visiting Sa Sa increased further. 
 
Offline sales in Southeast Asia was HK$100.5 million with a year-on-year increase of 14.0%. 
As stated in the Group's Interim Results, the Group will continue to closely monitor the business 
performance in Southeast Asia and believes there remains significant room for optimisation 
and improvement in the local business performance. 
 
Online Business Performances 
 
With the improved supply chain stability of online platform boosting its profitability, the Group’s 
online sales in the third quarter recorded HK$206.7 million, representing a year-on-year 
increase of 14.9%. Chinese Mainland is the key online market of the Group, accounting for 
47.5% of the Group’s online sales, while Hong Kong and Macau markets as well as 
Southeast Asia and other regions contributed 33.6% and 18.9%, respectively. Online 
platforms across all regions maintained a steady growth. 
 
During the Period, the Group remained active on popular social media platforms, including 
those frequently used by Chinese Mainland customers. In addition to introducing products and 
promoting offers, the Group further disseminated and promoted Sa Sa's reputation for "no-fake 
products" and "excellent service" via online channels, driving a sustained increase in Sa Sa 
membership.  
 

– END – 


