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Sa Sa Announces Unaudited Operational Information for 
the Second Quarter (July to September 2017) of FY 2017/18 
and National Day Golden Week Holiday in 2017 
 

Highlights 

 
Group - Retail and Wholesale 

 3 months ended 30 September 2017 

Turnover (HK$ million) 

YoY % change 

1,918.4 

+1.1% 
 

HK and Macau - Retail and Wholesale 

Turnover (HK$ million) 

YoY% change 

1,573.9 

+2.2% 

Same store sales YoY % change -1.8% 

Average sales per transaction (HK$) 

YoY % change 

336 

+4.0% 

Total no. of transactions (million) 

YoY % change 

4.6 
-1.8% 

 
Remarks: Figures in the above table include adjustments in accordance with the Hong Kong 
International Financial Reporting Interpretation Committee – Interpretation 13 on the bonus point 
scheme. 

 
(22 October 2017- HONG KONG)- Sa Sa International Holdings Limited (‘Sa Sa’ or 
the ‘Group’, stock code: 0178) announced today the unaudited sales updates of the 
Group for the second quarter from 1 July to 30 September 2017.  
 
The Group’s retail and wholesale turnover increased by 1.1% on a year-on-year 
basis. The Group’s retail sales in Hong Kong and Macau markets increased by 2.1%, 
while same store sales decreased by 1.8% due to the recent stores relocation in 
tourist areas. The overall sales performance was below our expectation due to a 
number of typhoons and poor weather took place in this quarter, resulting weaker 
store traffic and tourist number. The number of transactions reduced  by 1.8%, that of 
local and mainland tourist decreased by 1.1% and 2.5% respectively, while the 
average sales per transaction increased by 5.9% and 3.8% respectively. 

 
For the markets outside of Hong Kong and Macau, Mainland China, Singapore and 
Malaysia recorded growth of 5.9%, 4.2% and 0.5% in turnover respectively, while 
Taiwan and E-commerce recorded  4.1% and 15.5% decline in turnover respectively.   

 
Operating efficiency of the two markets in Mainland China and E-commerce had 
consistently improved in the second quarter, noticeably narrowing down their 
operating losses. And the house brand mix and gross profit margin of our Hong Kong 
and Macau markets had also continuously improved in this quarter.  However, the 
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Group’s weaker-than-expected sales performance in the first half year together with 
the additional costs arising from warehouse relocation in Hong Kong and brand 
promotion had offset these positive impacts. Nevertheless, the Group stays 
cautiously optimistic about the outlook of Hong Kong and Macau markets in the 
second half year and will continue to optimise product offerings and enhance 
customers’ shopping experience to cater for the demand in the fast changing market. 
  
Number of Stores/Counters by Market 

 As at 30 
September 2017 

As at 30 
September 2016 

As at 30 June 
2017 

Hong Kong and 
Macau 

116*  113*  116* 

Mainland China 54 53 53 

Singapore 19 23 20 

Malaysia 73  68* 72 

Taiwan 21 26 23 

Total 283 283 284 

* Include one single-brand store/ counter 

 

Besides, for the National Day Golden Week Holiday from 1 to 7 October 2017, the 
Group’s retail sales in Hong Kong and Macau recorded increase of approximate 3% 
^, while the same store sales remained flat. The average sales per transaction of 
Mainland customers increased by approximately 3% ^ while the number of 
transactions stayed flat. 
 
 
^  Figures in the above exclude adjustments according to the Hong Kong International Financial 
Reporting Interpretation Committee – Interpretation 13 on the bonus point scheme. 
 

-End- 


