
 

 

 

Sa Sa Announces Unaudited Operational Update 

for the Fourth Quarter (January to March 2015) of FY2014/15  
 

 
Highlights 
 
Group - Retail and Wholesale 

 3 months ended  

31 March 2015 

Group turnover (HK$ million) 

YoY % change 

2,243.6 

-2.6% 

 

Hong Kong and Macau - Retail  

Retail and wholesale sales (HK$ million) 

YoY % change 

1,837.3 

-2.4% 

Same store sales YoY % change +0.9% 
 

Average sales per transaction (HK$) 

YoY % change 

392 

-4.1% 

Total no. of transactions (million) 

YoY % change 

4.6 
+2.1% 

Remarks: Figures in the above table exclude adjustments according to the Hong Kong International 

Financial Reporting Interpretation Committee - Interpretation 13 (“HK (IFRIC) - Interpretation 13”) on the 

bonus point scheme. As reported, the Group’s turnover decreased by 4.3% to HK$2,270.0 million. For Hong 

Kong and Macau markets, the retail and wholesale sales and same store sales decreased by 4.6% and 

1.6% respectively. 

 

(11 May 2015 – HONG KONG) – Sa Sa International Holdings Limited (‘Sa Sa’ or the ‘Group’, stock 

code: 0178) announced today the unaudited operational update of the Group for the three months from 1 

January to 31 March 2015. 

 

For the fourth quarter from 1 January to 31 March 2015, the Group’s retail and wholesale turnover 

decreased by 2.6%. Turnover in Hong Kong and Macau market declined by 2.4% while same store sales 

increased by 0.9%. The number of transactions increased by 2.1%, while the average sales per 

transaction decreased by 4.1%. The Group’s retail and wholesale turnover in other markets (including 

Mainland China, Singapore, Malaysia, Taiwan and sasa.com) recorded a drop of 3.8% during the fourth 

quarter. 

 

The Group had a net increase of two stores in the fourth quarter. Number of stores in Mainland China 

increased by one, Singapore decreased by one, and Malaysia increased by two, while the number of 

stores in Hong Kong, Macau and Taiwan remained unchanged. As at 31 March 2015, the Group’s retail 

network amounted to 287 stores, including 6 single-brand stores/counters. 
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Number of Stores/Counters by Market 

 As at 31 December 2014 As at 31 March 2015 

Hong Kong and Macau 110# 110# 

Mainland China 64# 65# 

Singapore 22 21 

Malaysia 57 59 

Taiwan 32 32 

Total 285 287 
# Include 3 single-brand stores/ counters 

 

The overall consumer sentiment for the Hong Kong retail market has been weak since the third quarter. 

During the fourth quarter, Hong Kong has become less attractive to tourists from Mainland China due to 

the significant appreciation of Hong Kong dollars compared to a number of other foreign currencies, and 

this has also led to a negative impact on local consumer spending. The result is that there has been a 

decline of 2.4% in the Group’s retail sales in Hong Kong and Macau market in the fourth quarter while 

same store sales increased by 0.9%. The number of transactions attributable to Mainland Chinese 

customers increased by approximately 12%, however, this was more than offset by the decrease in 

average sales per transaction of approximately 13%, dragging down the overall performance. 

 

Dr Simon Kwok, BBS, JP, Chairman and Chief Executive Officer of the Group, said, “For the first 

quarter of the fiscal year 2015/16 to date^, the overall consumer sentiment and Mainland Chinese tourist 

arrivals continued to be adversely affected by a number of factors with no significant signs of improvement. 

Nonetheless, Mainland Chinese tourist arrivals recorded positive growth again during the three-day 

Labour Day holiday, and supported by the Hong Kong Government’s campaign to boost local consumption, 

the Group’s overall retail sales and same store sales in Hong Kong and Macau market recorded an 

increase of approximately 7% and approximately 8% respectively. However, the weakness in April and the 

remarkably weakened traffic before and after the Labour Day holiday meant that the Group’s retail sales 

and same store sales in Hong Kong and Macau market registered a negative growth of approximately 5% 

and approximately 4% respectively during the first quarter of fiscal year 2015/16 to date^. The number of 

transactions of Mainland Chinese customers increased by approximately 7%, while their average sales 

per transaction decreased by approximately 15% on a year-on-year basis, continuously affecting the 

overall retail sales growth of the Group.”  

 
Remarks: The above data excludes adjustments according to Hong Kong International Financial Reporting Interpretation 

Committee - Interpretation 13 on the bonus points scheme. 

^ ‘The first quarter of fiscal year 2015/16 to date’ refers to 1 April 2015 to 10 May 2015 

 

 – End –  


