FINANCIAL HIGHLIGHTS

2024/25
Financial Year

Highlights (HK$ Million)
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Dividend payout ratio

Exclude provision for closure costs of retail stores in Mainland China

Solid Financial Position
(as of 31 March 2025)

Year-on-year
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~709% of core profit for the Year

-HK$86.7 miliion
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Current ratio (times) 4\ 1.6
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HK$686.8 miliion



Our Footprint in Asia

As of 31 March 2025

Hong Kong & Macau Offline Sales Change

84 -12.9%
Mainland China* Offline Sales Change
18 -38.2%
Points of sales Southeast Asia Offline Sales Change
72 +15.4%
* The retail sector is predominantly online, therefore the Group plans to focus on online business and close all physical stores by 30 June 2025.

Group Geographical Sales Mix

For the year ended 31 March 2025

Hong Kong & Macau 75.9%
Mainland China 13.2%

HK$3,941.7
million Southeast Asia 10.6%
Others 0.3%
Total 100.0%
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?FBeautifuI Services
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Sa Sa is dedicated to providing customers with comprehensive
and professional beauty advice for inside-out wellness. We
provide a diverse selection of quality brands and authentic
products in the globe and commit to a 30-day purchase
guarantee with assured product and service quality.
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LUXURY
BEAUTY ELIXIR




Beautiful Experiences

Onfory Shopping

Adhering to customer-centric approach, Sa Sa leverages
the power of digitalisation to understand customer
preferences and market trends effectively. Equipping
with our team of skilled beauty consultants allows us
to deliver personalised service and product choices
through our integrated OMO sales network.
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Beautiful Platforms A

Jind More

We are actively seeking partnerships with emerging
and niche brands to create synergies and develop these
brands with the brand owners. We review product
portfolio to curate a selection of skincare and personal
care products in line with trend.
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