For immediate release

Razer partners with Philips to create a revolutionary immersive
gaming experience
Razer Chroma made its appearance at ChinaJoy
Introducing an ultimate home entertainment experience
(Shanghai, 3 August 2018) – Razer, the world’s leading lifestyle brand for gamers (HKEX Stock
Code: 1337) today made its appearance in ChinaJoy and announced a strategic partnership with
Signify (Euronext: LIGHT). Razer Chroma, together with Philips Hue smart wireless lighting system,
will revolutionize the interaction between entertainment and lighting, bringing an immersive home
entertainment experience to gamers across China, and offering gamers with a gaming experience
of greater authenticity, magnitude and breadth.

Kitty Chen, Vice President of Sales & Marketing and General Manager of China of Razer delivered a speech at
ChinaJoy.

As a pioneer in immersive lighting technology, Razer Chroma has collaborated with over 100
popular game titles globally including Overwatch, Fortnite, Diablo and Crossfire to establish an all1

rounded Chroma ecosystem. Through the partnership with Philips Hue, Razer Chroma has
strengthened Razer’s leading gamer-focused ecosystem.
Razer Chroma lighting system integrates with Philips Hue Entertainment API to synchronize the
lighting ambience and gaming experience on Razer Chroma-enabled devices, including laptops,
keyboards, mice and mouse pads, that are connected to Philips Hue personal wireless lighting
system. The partnership enables synchronization of lighting colours and audio-visual effects of
games, music and videos. Lighting effects on Razer Chroma-enabled devices can be projected to
the entire space through Philips Hue lighting products to provide users a more immersive
entertainment experience. Razer Chroma and Philips Hue work together to deliver a revolutionary
lighting experience for gamers, from character selection to intense battling and the final winning
moment, taking the immersive gaming experience to a whole new level.

Kitty Chen, Vice President of Sales & Marketing and General Manager of China of Razer (right) and Vivian Xiao,
Head of Integrated Communication, Signify Greater China (left) jointly announce a strategic partnership
between Razer and Signify.

Game developers can also use Chroma SDK to create unique gaming effects like dynamic lighting.
By using the Razer Synapse 3 software and the Philips Hue module, gamers can enjoy a full-blown
in-room ambience that completely transforms the way they play.
Kitty Chen, Vice President of Sales & Marketing and General Manager of China of Razer, said at
ChinaJoy, “The elevated consumption structure in China has driven the growth of household
entertainment sector. As the world’s leading lighting ecosystem for gaming devices, Razer Chroma
will partner with Philips Hue to create exceptional home gaming experiences for gamers. This
partnership will not only satisfy the growing market demand, but also facilitate the development
of the gaming market through the seamless integration between a high-end gaming ecosystem
and a smart lighting system.”
Sunny Shen, VP, Head of Marketing Greater China, Signify, said, “Philips Hue is committed to the
simultaneous enhancement of lighting experience and consumers’ living quality through versatile
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and personalized solutions. We are very pleased to partner with Razer in China, to create more
possibilities for home entertainment and provide more impressive interactive experience to gamers
in China.”
The stylish and phenomenal lighting effects, together with the exceptional immersive gaming
experience brought by Razer Chroma and Philips Hue have made a stunning appearance in the joint
experience zone at ChinaJoy. Following the partnership, Razer Chroma and Philips Hue will join
hands to participate in a series of lighting, entertainment, technology and furniture expos in China.
In conjunction with offline experiences and online content marketing, the partnership strives to
provide industry-leading lighting solutions to the home entertainment market in China.
ABOUT RAZER
Razer™ is the world’s leading lifestyle brand for gamers.
The triple-headed snake trademark of Razer is one of the most recognized logos in the global
gaming and esports communities. With a fan base that spans every continent, the company has
designed and built the world’s largest gamer-focused ecosystem of hardware, software and
services.
Razer’s award-winning hardware includes high-performance gaming peripherals, Blade gaming
laptops and the acclaimed Razer Phone.
Razer’s software platform, with over 50 million users, includes Razer Synapse (an Internet of
Things platform), Razer Chroma (a proprietary RGB lighting technology system), and Razer Cortex
(a game optimizer and launcher).
Razer services include Razer zGold - one of the world’s largest virtual credit services for gamers which allows gamers to purchase virtual goods and items from over 2,500 different games.
Founded in 2005 and dual-headquartered in San Francisco and Singapore, Razer has 14 offices
worldwide and is recognized as the leading brand for gamers in the USA, Europe and China. Razer
is listed on the Hong Kong Stock Exchange (Stock Code: 1337).
For more information, please visit https://www.razer.com/hk-zh/.
ABOUT SIGNIFY
Signify (Euronext: LIGHT) is the world leader in lighting for professionals and consumers and lighting
for the Internet of Things. Our Philips products, Interact connected lighting systems and dataenabled services, deliver business value and transform life in homes, buildings and public spaces.
With 2017 sales of EUR 7.0 billion, we have approximately 30,000 employees and are present in
over 70 countries. We unlock the extraordinary potential of light for brighter lives and a better world.
On 26 May 2018, Philips Light NV officially changed their company name to Signify NV, while
continuing to use Philips Lighting NV as a product brand.
ABOUT PHILIPS HUE
Philips Hue is the world’s leading connected lighting system for the home. It comprises bulbs, strips,
spots, lamps and controls. Through a vibrant developer program there are more than 750 thirdparty apps for Philips Hue. The system is transforming how light is used in and around the home to
3

stimulate people’s senses, light their moments and help provide peace of mind when away from
home.
From the launch of Philips Hue in October 2012, Philips Hue has encouraged other companies to
develop devices, apps and systems that interoperate with the system. From third-party apps and
wearable technology, to internet services and connected home products; Philips Hue goes beyond
illumination to provide more than just light - to deliver new experiences where the only limit is your
imagination. For more information, please visit www.meethue.com
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