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CHARACTERISTICS OF GEM

GEM has been positioned as a market designed to accommodate companies to which a higher
investment risk may be attached than other companies listed on the Stock Exchange. Prospective
investors should be aware of the potential risks of investing in such companies and should make
the decision to invest only after due and careful consideration. The greater risk profile and other
characteristics of GEM mean that it is a market more suited to professional and other sophisticated
investors.

Given the emerging nature of companies listed on GEM, there is a risk that securities traded
on GEM may be more susceptible to high market volatility than securities traded on the Main
Board and no assurance is given that there will be a liquid market in the securities traded on
GEM.

The principal means of information dissemination on GEM is publication on the internet
website operated by the Stock Exchange. Listed companies are not generally required to issue paid
announcements in gazetted newspaper. Accordingly, prospective investors should note that they
need to have access to the Stock Exchange’s website at www.hkexnews.hk in order to obtain up-to-
date information on GEM-listed issuers.




EXPECTED TIMETABLE

(Note 1)

Expected Price Determination Date (Note 2) on ........... .. ..., Friday, 4 November 2016

Announcement of the Placing Price and the level of indication of

interest in the Placing to be published on the Stock Exchange’s website at

www.hkexnews.hk and our Company’s website at

www.lukhing.com on or before (Note 3)............. ... .......... Thursday, 10 November 2016
Allotment of Placing Shares on or before ............................ Thursday, 10 November 2016
Deposit of share certificates for the Placing Shares into CCASS

on or before (Note 4). . ... ... . Thursday, 10 November 2016

Dealings in the Shares on GEM to commence at 9:00 am.on ............ Friday, 11 November 2016

Notes:

1. In this prospectus, unless otherwise stated, all times and dates refer to Hong Kong local times and dates.

2. The Price Determination Date is expected to be on or around Friday, 4 November 2016 (or such later date or time as agreed
between our Company and the Sole Global Coordinator (for itself and on behalf of the Underwriters). If the Sole Global
Coordinator (for itself and on behalf of the Underwriters) and our Company are unable to reach an agreement on the Placing
Price on the Price Determination Date, or such later date or time as agreed between our Company and the Sole Global
Coordinator, the Placing will not become unconditional and will lapse.

3. None of the Company’s website or any of the information contained in the Company’s website forms part of this prospectus.

4. The share certificates are expected to be issued in the name of HKSCC Nominees Limited or in the name of the placee(s) or
their agent(s) as designated by the Underwriters and/or the placing agents. Share certificates for the Placing Shares to be
distributed via CCASS will be deposited into CCASS on or before Thursday, 10 November 2016 for credit to the respective
CCASS participant’s stock accounts or CCASS investor participants’ stock accounts designated by the Underwriters, the
placing agents, the placees or their agents, as the case may be. The Company will not issue any temporary documents of
title.

5. Details of the structure of the Placing, including the conditions thereto, are set out in the section headed “Structure and
conditions of the Placing” in this prospectus.

6. If there is any change to the above expected timetable, the Company will make separate announcement on the Stock

Exchange’s website at www.hkexnews.hk and our Company’s website at www.lukhing.com.

All share certificates will only become valid certificates of title when the Placing has become
unconditional in all respects and the Underwriting Agreement has not been terminated in accordance
with its terms prior to 8:00 a.m. (Hong Kong time) on the Listing Date.
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constitute an offer to sell or a solicitation of an offer to buy any security other than the Placing
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SUMMARY

This summary aims to give you an overview of the information contained in this prospectus.
Since it is a summary, it does not contain all the information that may be important to you. You
should read the prospectus in its entirety before you decide to invest in our Shares.

There are risks associated with any investment. Some of the particular risks in investing in the
Placing Shares are set out in the section headed “Risk Factors” in this prospectus. You should read
that section carefully before you decide to invest in our Shares.

OVERVIEW OF OUR BUSINESS

We are a premium clubbing and entertainment business operator based in Macau, primarily
engaged in operating Club Cubic located in the City of Dreams in Cotai, Macau and organising featured
events therein. In December 2013, Club Cubic was reported by travel.cnn.com as one of Macau’s three
top clubs. In July 2014, Club Cubic was ranked the fourth among the “World’s Top 10 Clubbing
Brands” by Forbes China (f&fili-3C44). In January 2016, Club Cubic was awarded by
hkclubbing.com as the 2015 Best Night Club in Hong Kong and Macau. According to Euromonitor
Report, Club Cubic was the second largest clubbing venue in Macau in terms of gross floor area as at
the Latest Practicable Date.

We strive to establish Club Cubic as a premium and high-end clubbing and entertainment venue
and aim to target customers aged from 18 to 50 being middle and high level spenders, tourists, music
lovers and party goers. According to the Euromonitor Report, the estimated average expenditure per
customers per night in Club Cubic is generally higher than other clubbing venues in Macau as identified
by Euromonitor. For details, please refer to “Industry Overview — Overview of the operation of the
clubbing venue operators in Macau” in this prospectus.

During the Track Record Period, through our principal activities, namely (i) our clubbing business,
and (ii) our music-related event organised in Club Cubic, we generated our revenue primarily from sale
of beverage in Club Cubic from retail customers and sponsorship income received from corporate
customers and beverage suppliers, including Seapower and COD, comprising of sponsorship fee from
corporate customers for displaying their logos or products during the events and incentive fee from
beverage suppliers according to our purchase amount from them. Sale of beverage is the largest product
sale segment of our Group, and accounted for 78.3%, 74.0% and 80.3% of our revenue for the years
ended 31 December 2014 and 2015 and the four months ended 30 April 2016, respectively. In line with
our premium and high-end positioning, we primarily promote Champagne, which are generally sold at
over MOP1,500 per bottle, as our principal beverage products. According to the Euromonitor Report, the
market size of on-trade retail value sales of Champagne in Macau for the year ended 31 December 2015
was US$19.6 million (equivalent to HK$152.5 million). Based on such estimate, our Champagne sales
accounted for approximately 35.4% of the market size of on-trade retail value sales of Champagne in
Macau for the year ended 31 December 2015.

For the years ended 31 December 2014 and 2015 and the four months ended 30 April 2016, sale of
Champagne represented 55.8%, 58.2% and 62.3% of our beverage sales, and 43.6%, 43.0% and 50.0%
of our total revenue for the same period. Perrier-Jouét, being a premium Champagne brand and one of
the top three most popular Champagne brands sold in Macau according to the Euromonitor Report, is
our major products and accounted for 92.3%, 94.5% and 96.9% of our Champagne sales for the years
ended 31 December 2014 and 2015 and the four months ended 30 April 2016. As confirmed by
Seapower which is the exclusive distributor of Perrier-Jouét Champagne in Macau, since the opening of
Club Cubic in the present venue in 2011, we have been the largest customer and retailing point of
Perrier-Jouét Champagne in terms of both (i) number of bottles and (ii) sales in Macau. The rank
symbolizes our success in establishing Club Cubic as a premium and high-end clubbing and
entertainment hotspot in Macau.
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Clubbing business

Club Cubic is located on the 2nd and 3rd Floor at The Boulevard, City of Dreams in Cotai, Macau.
We obtained from COD the right to operate Club Cubic for a term until 31 March 2020 under the
Operating Agreement, which may be extended to March 2025 subject to the terms therein. In exchange,
we pay COD a portion of the profit of Club Cubic plus a fixed base fee. With a gross floor area of
25,780 square feet across two levels, Club Cubic strives to offer premium clubbing and entertainment
experience by providing a sensational clubbing venue and live entertainment space of stylish art lighting
coupled with music and live performances for our customers. For details of our club, please see
“Business — Our Club and Services”.

Event organisation

Leveraging our success in clubbing business, we are also engaged in organising music-related
featured events to offer music entertainment to our customers. In general, our Group conducts the
overall organisation, ranging from sourcing of DJs, marketing, ticketing, stage design and set up as well
as offering Club Cubic as the venue for the event. Since opening of Club Cubic in April 2011, we have
successfully introduced internationally renowned DJs such as Afrojack, deadmau5, Steve Aoki, Tiesto
and Zedd and artists such as Akon, Big Bang, Chris Brown, LMFAO and PSY to perform in Club Cubic
at our featured events in order to attract media and public attention and further enhanced our premium
and high-end image. We believe our strong brand recognition allow Club Cubic to attract more
customers and music lovers, and, as a result, we maintained a relatively stable revenue from our regular
operation during the Track Record Period. In respect of featured events which we engaged
internationally renowned DJs and artists to perform, we in general charge a higher entrance fee per
guest, a higher minimum charge for reserving a table or private karaoke room and a higher rate for
corporate customers to sponsor the event. Hence it would benefit our Group by increasing the average
spending per retail customer and average sponsorship fee per corporate customer. In June 2015, we
organised the 2015 Road to Ultra Macau event inside Club Cubic. The 2015 Road to Ultra Macau event
is the first Road to Ultra event hosted in the Greater China region (excluding Taiwan). We held the
2016 Road to Ultra event in Hong Kong on 17 September 2016. For details of our event organisation,
please see “Business — Event organisation”.

Expansion

We are in the process of preparing for the expansion of our Club Cubic and extend the club venue
to a premises adjacent to the venue of Club Cubic. We expect to allocate approximately HK$26.2
million for the decoration, furniture and fixtures for the expansion area and the expansion is expected to
be funded by our net proceeds from the Placing and our internal resources. For details, please see
“Business — Our Club and Services — Club Cubic — Expansion Plan” and “Future Plans and Use of
Proceeds™.

With a view to further diversifying our business and expanding our coverage, we are exploring
opportunities to open new club(s). We may also consider suitable investments and partnerships with
local partners where opportunities may arise.

Restriction against competitive operation in Macau

Pursuant to the Operating Agreement, we shall not own, operate or have any interest in any
business similar to Club Cubic within Macau without the consent of COD during the term of the
Operating Agreement. For details, please see ‘“Business — Relationship with COD — Operating
Agreement”. Accordingly, in the event that any business opportunity for opening of another clubbing
venue in Macau arises, we shall negotiate with COD to obtain its consent before proceeding with such
plan. Without the consent from COD, our future expansion of clubbing venues will be limited to
opportunities outside Macau during the term of the Operating Agreement. Due to the above restriction,
we will focus on business opportunities outside Macau, if such opportunities arise.
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BUSINESS AND REVENUE MODEL

The following chart summarises the business and revenue model of our principal business:
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OUR CUSTOMERS

During the Track Record Period, our customers mainly included retail customers as well as
corporate customers and beverage suppliers who contributed to sponsorship income. During the Track
Record Period, our five largest customers included corporate customers and beverage suppliers including
Seapower (who primarily contributed to sponsorship income), COD and individual retail customers (who
contributed to beverage, food and tobacco products sale income and entrance fees income primarily).
For the two years ended 31 December 2014 and 2015 and the four months ended 30 April 2016, our five
largest customers in aggregate accounted for approximately 15.0%, 17.5% and 16.0% respectively of our
total revenue, and our largest customer, Seapower, accounted for approximately 8.7%, 9.2% and 5.7% of
our revenue during the same periods. Seapower is also our largest supplier during the Track Record
Period.

OUR SUPPLIERS

During the Track Record Period, our suppliers mainly included beverage suppliers, suppliers of
fruit for mixing of cocktail and side dishes and tobacco. During the Track Record Period, our five
largest suppliers include Seapower being our largest beverage supplier, COD who sub-distributed
beverage and other consumables to us and other restaurants inside the City of Dreams, other beverage
suppliers, suppliers of fruit for mixing of cocktail and side dishes. For the years ended 31 December
2014 and 2015 and the four months ended 30 April 2016, our five largest suppliers in aggregate
accounted for approximately 95.5%, 91.8% and 94.1% of our total purchases, and our largest supplier,
Seapower, accounted for approximately 73.4%, 69.8% and 76.5% of our total purchases during the
respective period.

Seapower is the exclusive distributor of Pernod Ricard’s products in Macau, and our sales of
Pernod Ricard’s products accounted for HK$62.1 million, HK$63.5 million and HK$20.4 million,
representing (i) approximately 51.6%, 50.6% and 58.2% of our revenue; and (ii) approximately 66.0%,
68.3% and 72.5% of our beverage sales for the years ended 31 December 2014 and 2015 and the four
months ended 30 April 2016, respectively. In the event that our business relationship with Seapower is
terminated, we may not be able to promote other products to the level as we did for Pernod Ricard’s
products and we may not be able to have sufficient supply of products readily from other suppliers at
sufficient quantity and on similar terms, and results of operation and financial condition may be
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adversely affected. We may also incur time and costs for renovating the Perrier-Jouét Champagne bar
and replacing existing point of sale materials with point of sale materials under the brands of the new
supplier.

Moreover, we recorded sponsorship income from Seapower in our ordinary course of business. For
the years ended 31 December 2014 and 2015 and the four months ended 30 April 2016, sponsorship
income from Seapower amounted to approximately HK$9.9 million, HK$11.2 million and HKS$1.7
million, respectively. In the event of termination of our business relationship, we may not be able to
procure another supplier which would provide such level of sponsorship income, or if at all, to our
Group.

Given the background in particular that (i) our Group can enjoy wholesale prices and the
entitlement of sponsorship income and incentive fees from purchases from Seapower under our
procurement contract with Seapower, which would benefit its result of operations, (ii) our Group may
still purchase beverage products from other suppliers and distributors, (iii) the industry landscape of
Macau Champagne market that three most popular Champagne brands are dominated by two local
distributors only; (iv) the strategic cooperation are mutually beneficial to both Seapower and Club
Cubic; and (v) engaging in events outside Club Cubic; our Directors are of the view that we will be able
to control the risk of reliance on Seapower and capture growth opportunities in the markets by taking
the measures described above and by implementing the strategies set out under the paragraph headed
“Business — Business Strategies” in this prospectus. Accordingly, our Directors are of the view that
our reliance on Seapower would not impact our Group’s suitability for the Listing.

RELATIONSHIP WITH COD

Club Cubic has closely cooperated with COD since the stage of planning. From the grand opening
of Club Cubic at City of Dreams in April 2011, Club Cubic has been the only clubbing venue located
inside the City of Dreams. We are of the view that we have provided premium and high-end clubbing
and entertainment experience to customers including tourists and visitors to the City of Dreams and
hotel guests of the hotels therein, and contributed efforts in terms of attracting customer traffic in the
City of Dreams. We obtained from COD the right to operate Club Cubic under the Operating
Agreement. In exchange, we pay COD a portion of the profit of Club Cubic plus a fixed base fee.

Summary of key commercial terms of the Operating Agreement is set out below. For details,
please see “Business — Relationship with COD — Operating Agreement”:

(a) Profit sharing Pursuant to the Operating Agreement, there is a profit sharing arrangement such
arrangement: that net revenue (the “Net Revenue”) of Club Cubic shall be shared between
COD (the “Owner’s Share of Profit”) and Luk Hing Macau (the “Operator’s
Share of Profit”). Net Revenue will be calculated by deducting the following
amount from the revenue: (a) a fixed % of royalty out of the revenue
(excluding sponsorship income) of Club Cubic (the “Royalty”), (b) the Base
Fee, (c) operating costs as agreed by the parties and (d) a fixed amount of
reserve for fixture, furniture and reserve (the “FF&E Reserve”). The Net
Revenue will be shared among COD and Luk Hing Macau at a fixed profit
sharing ratio, which remained unchanged during the Track Record Period and
will remain unchanged for the Renewal Term and the Potential Renewal Term.

A minimum and maximum amount as to the Owner’s Share of Profit will be set
from the opening of the first phase expansion until 31 March 2020. The portion
of the Net Revenue to be shared with COD will be paid by us quarterly, except
for the amount as to the shortfall from such minimum amount which may be
carried forward. For details, please see “Business — Relationship with COD —
Operating Agreement — Profit sharing arrangement”.

(b) Base fee: A fixed amount of MOP12 per square foot multiplied by the gross floor area of
Club Cubic (25,780 square feet), payable monthly by Luk Hing Macau. The
Base Fee will increase to MOP15 per square foot upon 1 April 2017 and further
increase to MOP20 per square foot (multiplied by the existing gross floor area
plus the expansion area) upon commencement of the Potential Renewal Term.
Certain Base Fee exemption period has been granted by COD in respect of the
gross floor area for the expansion.
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(c) Royalty: A sum calculated at a fixed % out of the revenue (excluding sponsorship
income) of Club Cubic. In the event that there is an operating loss in any
financial year, the royalty rate will be decreased to a lower fixed %. This sum
will be retained by Luk Hing Macau, and deducted from the revenue of Club
Cubic for the purpose of calculating the profits of Club Cubic under the profit
sharing arrangement between COD and Luk Hing Macau discussed above. This
is not an item recorded in the consolidated statements of profit or loss and
other comprehensive income of our Group. The % remained unchanged during
the Track Record Period and will remain unchanged for the term of the
Operating Agreement. For details, please refer to “Business — Relationship
with COD — Operating Agreement — Royalty”.

(d) Operating loss: Luk Hing Macau shall not be liable for any cumulative operating loss of Club
Cubic. For details regarding this arrangement, please see “Business —
Relationship with COD — Operating Agreement — Operating loss”. For the
two years ended 31 December 2014 and 2015, Club Cubic had not incurred
cumulative operating loss (i.e. negative Net Revenue) hence this clause has not
been triggered. This provision is applied annually.

The Operating Agreement is a long-term contract with a term until March 2020, which may be
extended to March 2025 subject to the terms therein. COD cannot unilaterally terminate the Operating
Agreement unless (a) any of the events of default occurs, or (b) the parties fail to reach an agreement to
maintain the business direction of Club Cubic within 60 days (or such longer period as agreed by COD)
after COD has received notice from our Company that Mr. John Choi has ceased to hold the prescribed
level of shareholding interest in our Company, or (c) in the extreme situations such as occurrence of
certain unfavourable events involving gaming authority or its gaming licenses, or (d) occurrence of force
majeure events rendering City of Dreams or Club Cubic inaccessible or unfit for commercial use. For
details, please see “Business — Relationship with COD — Operating Agreement — Termination™. If
any of such events occurs, COD may terminate the Operating Agreement and take complete control of
Club Cubic and grant a new operating agreement to other party as COD shall in its absolute discretion
think fit.

During the Track Record Period and as at the Latest Practicable Date, Club Cubic is our only one
operating clubbing venue, and we expect such situation will continue until we have opened new club(s).
Therefore, most of our revenue (save as to our event organisation business which may be conducted
outside the club premises such as the 2016 Road to Ultra Hong Kong event) are derived from the
business at Club Cubic. In addition, based on our relationship with COD, we engage COD Hotels to
provide accounting services to us. During the Track Record Period, our dance hall license and karaoke
license for operation of Club Cubic were held by COD Hotels. COD Hotels transferred the licenses for
the operation of Club Cubic to us on 15 September 2016. For details, please refer to the section headed
“Business — Relationship with COD — Licenses held by COD Hotels during the Track Record Period”
in this prospectus.

Given the background in particular (i) mutual benefits between COD and our Group, (ii) long term
business relationship and contractual period of the Operating Agreement, (iii) our Group’s capability to
operate Club Cubic independently, (iv) the flexibility in relocating to an alternative venue upon
termination of contractual relationship with COD, (v) the potential impact on relocation of Club Cubic
upon expiry of the Operating Agreement, and (vi) our Group’s effort to broaden our revenue source by
engaging in events outside Club Cubic, our Directors are of the view that the risk of reliance on Club
Cubic as the only clubbing venue is not extreme and we will be able to manage the risk of reliance on
COD and Club Cubic as the only one clubbing venue and capture growth opportunities in the markets
by taking the measures described above and by implementing the strategies set out under the paragraph
headed “— Business Strategies” in this section and that our reliance on COD and Club Cubic as the
only one clubbing venue would not impact our Group’s suitability for the Listing.

For further details of our relationship and transactions with COD and details regarding discussion
that the Operating Agreement and other arrangements with COD and its associates were the outcome of
commercial negotiations between the parties on an arm’s length basis and the commercial rationale
behind the Operating Agreement, please refer to the paragraph headed “Relationship with COD” in the
“Business” section of this prospectus.
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Potential impact of relocation of Club Cubic on our Group’s operations and financial performance

On the basis that we have identified a suitable venue meeting the relevant licensing requirements
and subject to the complexity of the design and renovation of the new venue, it is expected that it would
take around three months for our Group to relocate Club Cubic to the new venue (inclusive of the time
for the application of licenses for the new venue). Depending on the location of the new premises of the
club, we estimated the relocation cost to range from approximately MOPI13.1 million to MOP45.2
million. For further details, please refer to the section headed “Business — Relationship with COD —
Potential impact on relocation of Club Cubic upon expiry of the Operating Agreement” in this
prospectus. With reference to the average quarterly performance for the two years ended 31 December
2015, it is expected that the relocation would result in a decrease of revenue of approximately HK$30.7
million and a decrease of profit and total comprehensive income for the year attributable to the owners
of our Company of approximately HK$2.3 million during the temporary close of business until re-
opening of Club Cubic in the new venue.

ECONOMIC LANDSCAPE
Recent Downturn in Macau Gaming Industry

According to the Euromonitor Report, after years of uninterrupted, spectacular economic growth in
Macau propelled by rising gambling revenues, the economic boom came to a screeching halt in 2014 as
a confluence of macroeconomic developments, intensifying global competition and political factors put
the brakes on the rapid economic expansion. According to the Euromonitor Report, Macau’s GDP,
which grew by CAGR of 13.9% from the period 2010 to 2013, experienced a real contraction of 0.9% in
2014, followed by a drastic decline of 20.3% in 2015.

As mentioned in the Euromonitor Report, one of the main reasons for the sharp contraction is
plunging revenues from the gaming industry, which previously accounted for approximately half of
Macau’s GDP and more than three-quarters of its tax revenues. Gross gaming revenue in Macau fell by
34.3% from MOP352.7 billion in 2014 to MOP231.8 billion in 2015. The Euromonitor Report also
illustrated that the protracted anti-corruption drive by the Chinese central government has struck fear
amongst Mainland high-rollers, who were a significant contributor to Macau’s gaming revenue.
According to the Euromonitor Report, wary of the scrutiny of China’s anti-corruption officers, these big
spenders have stayed away from Macau, resulting in the drastic drop in gaming revenues in 2014 and
2015.

According to the Euromonitor Report, despite the negative impact from the decline of gaming
industry in Macau, private consumption expenditure increased steadily from MOP52.6 billion in 2010 to
MOP94.8 billion in 2015, representing a 12.5% CAGR from 2010 to 2015. This suggests that the local
Macanese are enjoying a higher disposable income and increasing discretionary expenditure on
entertainment, which could include activities such as clubbing. For details, please refer to ‘“Industry
Overview — Macroeconomic Environment in Macau — Economic and Demographic Indicators” in this
prospectus. This partially offsets against the impact of the decline of the gaming industry on Macau’s
economy.

During two years ended 31 December 2015, our revenue increased slightly by approximately
HK$5.2 million or 4.3% from approximately HK$120.3 million for the year ended 31 December 2014 to
approximately HK$125.5 million for the year ended 31 December 2015. The increase was mainly
attributable to our strategic focus on organising featured events in 2015 such as 2015 Road to Ultra
Macau and events with internationally renowned DJs and artists with high popularity and media interest
such as Big Bang and Chris Brown. During the four months ended 30 April 2015 and 2016, our revenue
increased slightly by approximately HK$1.2 million or 3.6% from approximately HK$33.8 million for
the four months ended 30 April 2015 to approximately HK$35.0 million for the respective period in
2016. The increase was mainly because of our strategic focus to organise featured events with
internationally renowned DJs and artists, such as Tiesto, Steve Aoki and Jason Derulo, in which we
generally charged higher entrance fees and higher minimum charge for reserving a table or private
karaoke room. For details, please refer to ‘“Financial Information — Period to Period Comparison of
Results of Operations” in this prospectus.
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COMPETITIVE LANDSCAPE

According to the Euromonitor Report, the clubbing industry in Macau has been dominated by five
clubbing venue operators, which are designed to appeal to meet the preferences of a specific type of
customer segment such as high-end customers, tourists, local people in Macau, and young party-goers.

We differentiate ourselves from our competitors by offering premium clubbing and entertainment
services to high-end customers and music lovers. We compete primarily on (i) our strong brand
recognition, (ii) our premium clubbing and entertainment services to high-end customers and music
lovers; and (iii) our strategic location in Cotai. According to Euromonitor Report, Club Cubic is the
pioneer in the clubbing venue industry with proven track record. Since the opening of Club Cubic, we
have built up and developed our brand name by introducing internationally renowned DJs and artists to
perform at our two-level stage. In line with our premium and high-end positioning, we primarily
promote premium Champagne as our principal beverage products in Club Cubic, which are generally
selling at more than MOP1,500 per bottle. Furthermore, we are strategically located in the Cotai area,
within close proximity to the casinos for the convenience of high-end customers and tourists while some
of our competitors are located outside the Cotai area.

Given our proven track record, our well-recognised brand name, our experience, our established
network and our strategic focus on organising music-related featured events with internationally-
renowned DIJs and artists, we believe that we are able to maintain competitive position in the clubbing
and entertainment industry in Macau.

COMPETITIVE STRENGTHS

We believe that the following competitive strengths of our Group have contributed to our success:
(1) our leading position and strong brand recognition in clubbing market in Macau; (ii) we are
established to offer a high standard, premium entertainment and clubbing and entertainment experience
and established network with internationally acclaimed DJs and artists; (iii) strategic location and large
scale of operation in Cotai, Macau; and (iv) we have an experienced management team with profound
industry knowledge.

BUSINESS STRATEGIES

We intend to maintain our status as a leading clubbing and entertainment business operator based
in Macau by implementing the following business strategies: (i) continue to expand the scale of Club
Cubic; (ii) strategically focus on organising featured events and leveraging our experience in organising
events in other venues and outdoor; (iii) continue to strengthen the quality of our customer service and
entertainment experience; (iv) strengthen the effort in marketing of our brand and reinforce brand
recognition; and (v) expansion in regions other than Macau.

PRINCIPAL RISK FACTORS

There are risks associated with any investment. Some of the principal risks that may materially and
adversely affect us include: (i) our clubbing business comprised only one clubbing venue, which is
subject to the Operating Agreement with COD; (ii) our Group may not be able to renew the agreement
with COD or any lease agreement for our future clubs on favourable terms or at all; (iii) we rely on the
Macau market, including but not limited to local customers in Macau and tourists and visitors from the
PRC and Hong Kong and face certain political and economic risks in relation to conducting business in
Macau; (iv) we may not be able to obtain or renew various required approvals, licenses and permits to
operate our Group’s business and could materially and adversely affect its business and results of
operations; (v) we rely on our major suppliers; (vi) we may not be able to successfully implement our
expansion plans; (vii) our plan to expand our spectrums into organisation of events outside Club Cubic
may not be successful due to our lack of experience and expertise in operating such services.

KEY FINANCIAL AND OPERATIONAL DATA

We present in the following tables certain key line items in our consolidated financial statements,
key financial ratio and selected financial and operational data. For more details, please refer to the
sections headed “Business” and “Financial Information™ in this prospectus.
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Extract of the consolidated statements of profit or loss and other comprehensive income

Year ended Four months ended
31 December 30 April
2014 2015 2015 2016
HK$’000  HK$’000 HK$’000  HK$’000
(Unaudited)
Revenue 120,349 125,521 33,841 34,979
Profit/(loss) before taxation 9,826 10,220 2,409 (536)
Profit/(loss) and total comprehensive income/(loss) for
the year/period attributable to the owners of our
Company 8,792 9,420 2,221 (536)

The increase in our revenue and profit in 2015 was primarily attributable to the increase in our
sponsorship income as a result of one of our featured events — 2015 Road to Ultra Macau. The increase
in our revenue for the four months ended 30 April 2016 was primarily attributable to our strategic focus
on organising featured events with internationally renowned DJs and artists, such as Tiesto, Steve Aoki
and Jason Derulo, which we generally charged higher entrance fees and higher minimum charge for
reserving a table or private karaoke room.

We recorded a net loss of approximately HK$0.5 million for the four months ended 30 April 2016,
primarily as a result of the non-recurring listing expenses of approximately HK$2.9 million recognised.
Excluding the effect of non-recurring listing expenses and without taking account into the relevant
taxation impact, our adjusted net profit for the four months ended 30 April 2016 would be at
approximately HK$2.4 million.

Extract of the consolidated statements of financial position

As at 31 December As at 30 April

2014 2015 2016

HK$’000 HK$’000 HK$’000

Non-current assets 4,112 5,994 5,839
Current assets 31,041 38,838 28,153
Total assets 35,153 44,832 33,992
Current liabilities 21,922 30,013 25,540
Total liabilities 21,922 30,013 25,540
Net current assets 9,119 8,825 2,613
Net assets 13,231 14,819 8,452

The increase in our net assets in 2015 was primarily attributable to the increase in our total assets
mainly resulted from the increase in our cash and cash equivalents due to the net cash generated from
operating activities. The decrease in our net assets as at 30 April 2016 was primarily attributable to the
dividend of approximately HK$5.8 million declared by our subsidiary in January 2016.

Extract of the consolidated statements of cash flows

Year ended Four months ended
31 December 30 April
2014 2015 2015 2016
HK$’000  HK$’000 HK$’000  HK$’000
(Unaudited)
Profit/(loss) before taxation 9,826 10,220 2,409 (536)
Adjustments for non-cash items 2,502 2,016 596 734
Operating cash flows before changes in working
capital 12,328 12,236 3,005 198
Net cash (used in)/generated from operating activities (8,143) 9,579 (3,950) (9,600)
Net cash used in investing activities (1,476) (2,918) (304) (100)
Net cash used in financing activity — — — (672)
Net (decrease)/increase in cash and cash equivalent (9,619) 6,661 (4,254) (10,372)
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We recorded a net cash outflow from operating activities of approximately HK$8.1 million for the
year ended 31 December 2014. Such cash outflow was mainly attributable to (i) approximately HK$14.0
million cash outflow from the decrease in account and other payables; (ii) approximately HK$7.4
million net cash outflows from increase in amounts due from related parties; offset by approximately
HK$12.3 million operating cash inflows before changes in working capital.

The HK$14.0 million net cash outflow from the decrease in account and other payable was mainly
attributable to (i) the settlement of approximately HK$17.9 million trade payable for beverage purchases
from COD; and (ii) the settlement of approximately HK$25.5 million rental payables comprising
cumulative lease payment and profit sharing payables to COD; after netting off with (i) approximately
HK$10.3 million pre-opening loss taken up by COD; (ii) approximately HK$15.1 million post-operating
loss up to 31 March 2012 taken up by COD; and (iii) approximately HK$3.8 million cumulative
sponsorship income receivables from COD and cumulative beverage sales and entrance fee income when
executives of COD and its associates visit Club Cubic for public relationship or business development
purposes in our ordinary course of business.

Our net cash outflow from operating activities for the four months ended 30 April 2016 amounted
to approximately HK$9.6 million, which was due to a combined of (i) cash outflow of approximately
HK$6.7 million from the decrease in account and other payables primarily attributable to the decrease of
the rental payables as a result of the settlement of the base fee and profit sharing payables to COD
pursuant to our Operating Agreement and (ii) cash outflow of approximately HK$3.4 million from the
increase in account and other receivables mainly associated with the credit purchases by VIP customers.

Key financial ratio
As at/four months period

As at/year ended 31 December ended 30 April

2014 2015 2016

Current ratio 1.4 1.3 1.1
Quick ratio 1.3 1.2 1.0
Return on equity 66.5% 63.6% N/A

For details of fluctuation of key financial ratio, please refer to the section headed ‘“Financial
Information™ in this prospectus.

Extract of key financial and operating data of Club Cubic

Year ended Four months ended

31 December 30 April

2014 2015 2015 2016
Approximate number of customer visits! 137,000 132,000 37,000 38,000
Average spending per approximate number of HK$776.9 HK$821.1 HK$826.8 HK$843.1

customer visit
Number of featured events organised? 64 47 15 13
Notes:
1. Customer visit refers to the number of entries into the club premises. For the avoidance of doubt, if a guest entered into and
left the club several times in one night, it will be counted as multiple number of customer visits.

2. Average spending per approximate number of customer visits is calculated by dividing our total income from retail

customers including (i) sales of beverage, food and tobacco products; (ii) entrance fees income; and (iii) cloakroom income
by our customer visits.

3. Featured events refer to events which we specifically organise and not our regular events, and are usually held on Fridays,
Saturdays, or during festivals and major functions in Macau.
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Revenue breakdown by types of products and services provided

In the course of our operation, we record our revenue under a number of service/product
categories. The table below sets forth a breakdown of our revenue by service/product categories:

Year ended Year ended Four months ended Four months ended
31 December 2014 31 December 2015 30 April 2015 30 April 2016
(Unaudited)

HK$’000 % HK$’000 % HK$’000 % HK$’000 %
Sales of beverage, food and tobacco products 97,869 81.3 96,669 77.0 28,492 84.2 29,057 83.1
Sponsorship income 9,930 8.3 14,263 11.4 2,233 6.6 2,320 6.6
Entrance fees income 8,244 6.9 11,480 9.1 2,008 5.9 2,891 8.3
Events rental income 3,977 33 2,872 2.3 1,018 3.0 621 1.8
Cloakroom income 329 0.2 237 0.2 90 0.3 90 0.2
Total 120,349 100.0 125,521 100.0 33,841 100.0 34,979 100.0

Beverage sales by beverage items

Sales of beverage was our largest component of our revenue during the Track Record Period.
Among which, Champagne was our bestselling item. The table below set forth our beverage sales over
the periods indicated:

Year ended Year ended Four months ended Four months ended
Types of beverage 31 December 2014 31 December 2015 30 April 2015 30 April 2016
(Unaudited)

HK$°000 %  HK$’000 %  HK$'000 %  HK$’000 %
Champagne 52,536 55.8 54,026 58.2 15,705 57.6 17,505 62.3
— Perrier-Jouét Champagne 48,509 515 51,073 55.0 14,575 53.4 16,958 60.4
Spirits 29,976 31.8 27,801 29.9 8,348 30.5 6,776 24.1
Others 11,647 12.4 11,047 11.9 3,235 11.9 3,810 13.6
Total 94,159 100.0 92,874 100.0 27,288 100.0 28,091 100.0

SHAREHOLDING INFORMATION

Immediately following the completion of the Capitalisation Issue and the Placing (without taking
into account any Shares which may be issued pursuant to the exercise of any option which may be
granted under the Share Option Scheme), Welmen,Yui Tak, Ocean Concept, Toprich, Perfect Succeed,
Mr. John Choi, Mr. Simon Choi, Mr. Eric Au, Mr. Jerry Au, Mr. Bernard Yeung and Mr. Alex Yeung
will be our Controlling Shareholders directly and beneficially interested in aggregate approximately
60.75% of our issued share capital. Since 31 January 2011, Mr. Simon Choi, Mr. John Choi, Mr. Alex
Yeung, Mr. Eric Au, Mr. Jerry Au and Mr. Bernard Yeung have acted in concert to consolidate their
control in Luk Hing Macau and our Group, and have confirmed the arrangement under an acting in
concert confirmation dated 2 March 2016. They are beneficially interested in 60.75% of our issued share
capital upon Listing (without taking into account any Shares which may be issued pursuant to the
exercise of any option which may be granted under the Share Option Scheme). See the section headed
“Relationship with our Controlling Shareholders” for further details.

PRE-IPO INVESTMENT

On 20 January 2016, Mr. Andrew Fan (through Dynamic Charm) completed the acquisition of 250
Shares (representing the then 2.5% shareholding of the Company) from Welmen and Kenbridge at a total
consideration of HK$1,250,000. On 21 January 2016, Mr. Gordon Au completed the acquisition of 500
Shares (representing the then 5% shareholding of the Company) from Welmen and Kenbridge at a total
consideration of HK$2,500,000. On 26 January 2016, Mr. Richard Lum (through Active Harvest)
completed the acquisition of 250 Shares (representing the then 2.5% shareholding of the Company) from
Welmen and Kenbridge at a total consideration of HK$1,250,000.
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Immediately following the completion of the Capitalisation Issue and the Placing (without taking
into account any Shares which may be issued pursuant to the exercise of any option which may be
granted under the Share Option Scheme), Dynamic Charm, Mr. Gordon Au and Active Harvest will own
1.875%, 3.75% and 1.875% of the issued share capital of our Company, respectively. For details, please
see “History, Reorganisation and Corporate Structure — Investment by the Pre-IPO Investors”.

DIVIDEND

Luk Hing Macau declared dividends of HKS$4.5 million and HK$7.8 million to its then
shareholders during the years ended 31 December 2014 and 2015, respectively. Such dividends were
settled with the amounts due from related parties during the years ended 31 December 2014 and 2015.
On 8 January 2016, our Group’s subsidiary, Luk Hing Macau, declared and approved a dividend of
approximately MOP6.0 million (equivalent to approximately HKS$5.8 million) to its then sole
shareholder, Star Century. Dividend of approximately MOP3.4 million (equivalent to approximately
HK$3.3 million) has been subsequently settled by netting off with amounts due from related parties and
by cash payment during the four months ended 30 April 2016, while the remaining amount of
approximately MOP2.6 million (equivalent to approximately HKS$2.5 million) was recognised as
amounts due to related parties, which would be settled by cash payment financed by our internally
generated cash flows before the Listing. Save as disclosed above, our Group had not declared or
distributed any dividends during the Track Record Period and up to the Latest Practicable Date. Our
Directors consider that there will not be material adverse impact on our Group’s financial and liquidity
position arising out of the dividend payment.

The declaration, payment and amount of dividends will be at the discretion of our Directors,
subject to approval by our shareholders, and will be dependent upon our earnings, financial conditions,
cash requirements and availability, future prospects, contractual restrictions, applicable laws and
provisions and other relevant factors. To the extent profits are distributed as dividends, such portion of
profits will not be available to be reinvested in our operations. There is no assurance as to the amount of
dividend payment, if any, or the timing of any dividend payment. We do not currently have dividend
policy or intention to pay dividend.

REASONS FOR THE PLACING

The Placing of the Placing Shares will enhance capital base of our Group and provide our Group
with additional working capital for achieving our business strategies and to implement the future plans
set out in this section. The net proceeds of the Placing will provide financial resources to our Group to
implement the business strategies set out in the section headed “Business — Business Strategies” to
achieve our Group’s objective to maintain its status as a premium clubbing and entertainment business
operator in Macau.

In particular, according to the Operating Agreement, one of the conditions for us to renew the term
of the Operating Agreement for a further term from April 2020 to March 2025, is that our Group has to
open the first phase expansion on or before 1 October 2017 (subject to COD not unreasonably
withholding the approval of the layout plan and relevant licenses should have been obtained from the
relevant government authorities, otherwise the opening date shall be postponed to 1 November 2017, or
such other date agreed between the parties). The investment for the first phase expansion shall not be
less than MOP15 million. For details, please refer to the section headed “Business — Relationship with
COD — Operating Agreement” in this prospectus. The internal financial resources of our Group (after
deducting the amount to be used as working capital) is insufficient to finance the first phase expansion.
Our Group has tried to explore the possibilities of debt financing and obtained two credit facilities for
the aggregate amount of HK$8 million (among which approximately HK$3.0 million has been utilised)
and one of which for the sum of HK$5.0 million was expired in October 2016, but were unable to locate
other appropriate debt financing sources primarily because our Group has not been listed and has no real
property to be provided as security. As a result, there is a shortfall of the capital for our Group to
conduct the expansion. Therefore, our Group has an immediate funding need and that it is in the interest
of our Group to conduct equity financing through the Placing. Our Directors confirm that our Group will
commence the expansion plan after after we have obtained the net proceeds from the Placing.
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For further details, please refer to the section headed ‘“Future Plans and Use of Proceeds —
Reasons for the Placing™ in this prospectus.

LISTING EXPENSES AND LATEST DEVELOPMENTS SUBSEQUENT TO THE TRACK
RECORD PERIOD

Subsequent to the Track Record Period and up to the Latest Practicable Date, our business model,
revenue structure and cost structure have largely remained unchanged.

COD Hotels transferred the licenses for the operation of Club Cubic to us on 15 September 2016.
We expect to pay approximately MOPO.8 million (approximately HK$0.8 million) in aggregate to COD
Hotels and incur approximately MOPO0.2 million (approximately HK$0.2 million) government, legal and
professional fees to acquire the licenses. The acquisition costs, including all directly attributable legal
and professional expenses, will be capitalized as an intangible asset and recorded on our consolidated
statements of financial position upon the completion of transfer.

According to the Euromonitor Report, from 2016 onwards, the competition in the clubbing
industry is expected to intensify due to the increase of the clubbing venues in Macau. For example,
Pacha Macau, located in Studio City, Cotai, became the largest clubbing venue in Macau in terms of
gross floor area, since its official opening in January 2016. We continue to strategically focus on
organising featured events with internationally renowned DJs and artists with high popularity and media
interest. During the eight months ended 31 August 2015 and 2016, we held 31 featured events in both
periods. We were able to attract stable customer visits at approximately 81,000 visits for the eight
months ended 31 August 2016, compared to approximately 83,000 visits for the eight months ended 31
August 2015. We also continue to promote Champagne as our principal beverage products in Club
Cubic. We managed to record a slight growth in its sales volume from approximately 19,000 bottles for
the eight months ended 31 August 2015 to approximately 20,000 bottles for the respective period in
2016, and its selling price was maintained at over MOP1,500 per bottle in general. Leveraging on our
proven track record in the industry and brand recognition in Macau, we aim to differentiate ourselves
from our competitors by offering premium clubbing and entertainment services to high-end customers
and music lovers. Based on our stable period-by-period operating statistic, our Directors consider that
our operation is not materially affected by competition from existing and new competitors. We further
organized 4 featured events at Club Cubic in September 2016.

On 17 September 2016, the Group organised the 2016 Road to Ultra Hong Kong event in Hong
Kong with approximately 6,800 tickets sold. We generated revenue primarily from (i) the sales of
beverage, (ii) sponsorship income, and (iii) entrance fee income.

Our Directors are of the view that the 2016 Road to Ultra Hong Kong event contributed positively
to our Group’s business in terms of (i) revenue growth; (ii) reducing the reliance on Club Cubic; (iii)
enhancing our reputation of Club Cubic in Hong Kong; and (iv) increasing our experience of event
organisation in Hong Kong.

In the preparation of the Placing, we incurred listing expenses for the services rendered by
professional parties. Assuming a Placing Price of HK$0.23 per Share (being the mid-point of the Placing
Price range as stated in this prospectus), our Directors estimate the total listing expenses to be borne by
our Group would be approximately HK$27.5 million. During the year ended 31 December 2015 and the
four months ended 30 April 2016, we incurred listing expenses of approximately HK$2.5 million and
HK$2.9 million, respectively, being charged to our consolidated statements of profit or loss and other
comprehensive income. We expect to incur an additional listing expenses of approximately HK$22.1
million after the Track Record Period, of which approximately HK$11.5 million is expected to be
charged to our consolidated statements of profit or loss and other comprehensive income for the year
ending 31 December 2016 and approximately HK$10.6 million directly attributable to the issue of the
Placing Shares is to be accounted for as a deduction from equity. Our Directors would like to emphasise
that such cost is a current estimate for reference only, and the final amount to be recognised in our
consolidated statements of profits or loss and other comprehensive income or to be capitalised is subject
to adjustment based on audit and the subsequent changes in variables and assumptions.

Potential investors should note that the financial performance of our Group for the year ending 31
December 2016 is expected to be materially and adversely affected by the non-recurring listing expenses
mentioned above.
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Our Directors confirm that, up to the date of this prospectus, (i) there has been no material adverse
change in the general economic and market conditions, legal and regulatory environment, and the
industry in which we operate that has materially and adversely affected our Group’s financial or
operating position since 30 April 2016, being the date to which our latest audited financial statements
were prepared, (ii) there has been no other material adverse change in the operating and financial
positions or prospects of our Group since 30 April 2016, and (iii) save for the non-recurring listing
expenses mentioned above, no event has occurred since 30 April 2016 which would materially affect the
information shown in the Accountants’ Report set forth in Appendix I to this prospectus.

KEY PLACING STATISTICS
Based on the Based on the

indicative Placing indicative Placing
Price of HK$0.20 Price of HK$0.26
per Placing Share per Placing Share

Market capitalisation (Note 1) HK$360.0 million HK$468.0 million
Pro forma adjusted net tangible asset value per Share

(Note 2) HK$0.04 HK$0.06
Notes:

(1) The calculation of market capitalisation at the Placing Price is based on 1,800,000,000 Shares expected to be in issue
immediately upon completion of the Placing and the Capitalisation Issue, but without taking into account of any Shares
which may be issued upon the exercise of any options that may be granted under the Share Option Scheme.

(2) The unaudited pro forma adjusted net tangible assets per Share has been arrived at after adjustments referred to in the
paragraph headed “Unaudited pro forma financial information” in Appendix II to this prospectus and on the basis of
1,800,000,000 Shares in issue at the Placing Price immediately upon completion of the Placing and the Capitalisation Issue.

USE OF PROCEEDS

Based on the Placing Price of HK$0.23 per Placing Share (being the mid-point of the indicative
Placing Price range), we estimate that the net proceeds from the Placing (after deducting underwriting
fees and estimated expenses in connection with the Placing) will be approximately HK$76.0 million. We
intend to allocate the net proceeds from the Placing for the purposes and in the amounts set out below:

° approximately 49.2% of the net proceeds, representing approximately HK$37.4 million, will be
used for the opening costs to expand the scale of Club Cubic in Macau, which will be used
primarily for decoration, furniture and fixtures expenses, respectively and the remaining will be
used for the engagement of professional consultants;

° approximately 21.0% of the net proceeds, representing approximately HK$16.0 million, will be
used for organizing events in venues other than Club Cubic including but not limited to venue
rental, engaging performers and dancers and hiring part-time staff, and events marketing and
promotion;

° approximately 19.8% of the net proceeds, representing approximately HK$15.0 million, will be
used for the research of expansion in regions other than Macau which includes engaging external
market consultants and legal advisers to conduct business development studies and feasibility
studies including market research, business, financial and legal analysis. The Group currently does
not have any detailed plan or timeframe for the expansion plan; and

° approximately 10.0% of the net proceeds, representing approximately HK$7.6 million, will be used
for general working capital and other general corporate purpose.
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In this prospectus, unless the context otherwise requires, the following expressions have the

following meanings:

“Active Harvest”

“Alliance Hill”

“Articles” or “Articles of
Association”

“associate(s)”
“Audit Committee”

“Big Classic”

“Board” or “Board of Directors”

“Bovine Capital”

“Bo Xing”

Active Harvest Holdings Limited, a limited company incorporated
in BVI on 9 November 2015 and the issued share capital of
which was wholly owned by Mr. Richard Lum, a Pre-IPO
Investor, as at the Latest Practicable Date

Alliance Hill Overseas Limited, a private limited company
incorporated in BVI on 8 August 2008 and the issued share
capital of which is currently owned as to 100% by Mr. Alex
Yeung, one of our Controlling Shareholders and an executive
Director. Alliance Hill is one of the shareholders of Star Century

the articles of association of our Company effective from the
Listing Date, a summary of which is set out in “Appendix III —
Summary of the constitution of the Company and the Cayman
Islands Company Law™ to this prospectus

has the same meaning as defined under the GEM Listing Rules
the audit committee of the Board

Big Classic Limited, a private limited company incorporated in
Hong Kong on 12 August 2013 and the issued share capital of
which was owned as to 100% by Mr. Chan Wan Shiu Simon, an
Independent Third Party. Big Classic was a shareholder of Star
Century before the Reorganisation

the board of Directors

Bovine Capital Limited, a limited company incorporated in Hong
Kong on 11 March 2006 and the issued share capital of which is
currently owned as to 80% by Mr. Bernard Yeung, one of our
Controlling Shareholders, as to 10% by Mr Yeung Chung Leung
(who is the father of Mr. Bernard Yeung) and as to 10% by Ms.
Mak Kai Fai (who is the spouse of Mr. Bernard Yeung),
respectively. Bovine Capital is one of the shareholders of Star
Century

Bo Xing Group Company Limited, a private limited company
incorporated in Macau on 25 October 2013 and the issued share
capital of which was owned as to 92% by Star Century and as to
8% by an Independent Third Party. Bo Xing is a connected
person and one of our service providers
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“Business Day”

“BVI”
“CAGR”

“Capitalisation Issue”

“Cayman Islands”

“CCASS”

“CCASS Clearing Participant”

“CCASS Custodian Participant”

“CCASS Investor Participant”

“CCASS Participant™

“Century Beyond”

“China” or “PRC”

“China Everbright” or
“Sole Sponsor”

a day (other than a Saturday, Sunday or public holiday) on which
licensed banks in Hong Kong are generally open for normal
banking business

British Virgin Islands
compound annual growth rate

the allotment and issue of Shares as referred to in the paragraph
headed ‘“Resolutions of our Shareholders” in Appendix IV to this
prospectus

the Cayman Islands

the Central Clearing and Settlement System established and
operated by HKSCC

a person admitted to participate in CCASS as a direct clearing
participant or general clearing participant

a person admitted to participate in CCASS as a custodian
participant

a person admitted to participate in CCASS as an investor
participant who may be an individual or joint individuals or a
corporation

a CCASS Clearing Participant or a CCASS Custodian Participant
or a CCASS Investor Participant

Century Beyond Investments Limited, a limited company
incorporated in BVI on 26 July 2013 and the issued share capital
of which was owned as to 100% by Mr. Lam Shing Fai Patrick,
an Independent Third Party. Century Beyond was a shareholder of
Star Century before the Reorganisation

the People’s Republic of China which shall, for the purpose of
this prospectus, exclude Hong Kong, Macau and Taiwan

China Everbright Capital Limited, a corporation licensed by the
SFC to carry on type 1 (dealing in securities), type 4 (advising on
securities) and type 6 (advising on corporate finance) regulated
activities under the SFO, being the sole sponsor of the Placing
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DEFINITIONS

“China Everbright Securities”,
“Sole Global Coordinator” or
“Sole Bookrunner”

“City of Dreams”

“Club Cubic”

“CODH

“COD Developments”

“COD Hotels”

“Companies Law” or
“Cayman Companies Law”

“Companies Ordinance”

“Companies (Winding Up and
Miscellaneous Provisions)
Ordinance”

“Company” or “our Company”

China Everbright Securities (HK) Limited, a licensed corporation
under the SFO to engage in type 1 (dealing in securities), type 4
(advising on securities), type 6 (advising on corporate finance)
and type 9 (asset management) regulated activities under the SFO,
being the sole global coordinator, the sole bookrunner and one of
the joint lead managers of the Placing

an integrated resort located on two adjacent pieces of land in
Cotai, Macau, which opened in June 2009, owned by COD
Developments

a club located at 2nd and 3rd Floor, The Boulevard, City of
Dreams operated by our Group currently with a gross floor area
of 25,780 square feet

Melco Crown (COD) Retail Services Limited, is an affiliate of
COD Developments and COD Hotels, and an Independent Third
Party. COD is one of our suppliers and customers

Melco Crown (COD) Developments Limited, is an affiliate of
COD and COD Hotels, all of which are subsidiaries of Melco
Crown Entertainment Limited, a company incorporated under the
laws of the Cayman Islands with limited liability, with its
American depositary shares listed on NASDAQ Global Select
Market (NASDAQ: MPEL). COD Developments is the owner of
City of Dreams

Melco Crown (COD) Hotels Limited, is an affiliate of COD and
COD Developments. COD Hotels is the holder of the dance hall
license and karaoke license of Club Cubic

the Companies Law, Chapter 22 (Law 3 of 1961, as consolidated
and revised) of the Cayman Islands as amended, supplemented or
otherwise modified from time to time

the Companies Ordinance (Chapter 622 of the Laws of Hong
Kong) as amended, supplemented or otherwise modified from
time to time

the Companies (Winding Up and Miscellaneous Provisions)
Ordinance (Chapter 32 of the Laws of Hong Kong) as amended,
supplemented or otherwise modified from time to time

Luk Hing Entertainment Group Holdings Limited ([F B i 4% 45 5]
P AT PR F]), a company incorporated in the Cayman Islands
on 30 November 2015 as an exempted company with limited
liability
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DEFINITIONS

“Controlling Shareholders”

“Cotai”

“Deed of Indemnity”

“Deed of Non-competition”

“Director(s)”

“Dynamic Charm”

“Euromonitor”

“Euromonitor Report™”

“Galician Venture”

113 GDP”
113 GEM 29

“GEM Listing Rules”

has the meaning ascribed thereto in the GEM Listing Rules and in
the case of our Company, means Welmen, Yui Tak, Ocean
Concept, Toprich, Perfect Succeed, Mr. John Choi, Mr. Simon
Choi, Mr. Eric Au, Mr. Jerry Au, Mr. Bernard Yeung and Mr.
Alex Yeung. By virtue of an acting in concert confirmation dated
2 March 2016, Mr. John Choi, Mr. Simon Choi, Mr. Eric Au, Mr.
Jerry Au, Mr. Bernard Yeung and Mr. Alex Yeung are regarded
as parties acting in concert and a group of concerted shareholders

an area of reclaimed land located between the islands of Taipa
and Coloane in Macau

the deed of indemnity dated 18 October 2016 entered into by our
Controlling Shareholders (as the indemnifiers) in favour of our
Company (for itself and as trustee for its subsidiaries)

the deed of non-competition dated 18 October 2016 entered into
by our Controlling Shareholders (as the covenantors) in favour of
our Company (for itself and as trustee for its subsidiaries) as
further detailed in the section headed ‘Relationship with our
Controlling Shareholders” in this prospectus

the director(s) of our Company

Dynamic Charm Investment Limited, a limited company
incorporated in BVI on 6 November 2015 and the issued share
capital of which was wholly owned by Mr. Andrew Fan, a Pre-
IPO Investor, as at the Latest Practicable Date

Euromonitor International Ltd., an independent market research
and consulting company

the report prepared by Euromonitor in relation to the clubbing
market in Macau

Galician Venture Limited, a limited company incorporated in BVI
on 13 April 2006 and the issued share capital of which is
currently owned as to 100% by Mr. Eric Au, one of our
Controlling Shareholders and a non-executive Director. Galician
Venture is one of the shareholders of Star Century

gross domestic product
the Growth Enterprise Market of the Stock Exchange

the Rules Governing the Listing of Securities on GEM
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DEFINITIONS

“GEM website”

“Group”, “our Group”, “we” or

3 ER]

us

“HKS$” or “HK dollars”
“HKSCC”

“HKSCC Nominees”

“Hong Kong” or “HKSAR”

“Independent Third Party(ies)”

“Joint Lead Managers”

“Kenbridge”

“Latest Practicable Date”

the internet website at www.hkgem.com operated by the Stock
Exchange for the purposes of GEM

our Company and its subsidiaries or any of them at the relevant
point of time (including where the context so requires, in respect
of the period before our Company became the holding company
of its present subsidiaries, the present subsidiaries of our
Company)

Hong Kong dollar, the lawful currency of Hong Kong
Hong Kong Securities Clearing Company Limited

HKSCC Nominees Limited, a wholly-owned subsidiary of
HKSCC

the Hong Kong Special Administrative Region of the PRC

a person or persons or a company or companies which, to the best
of our Directors’ knowledge, information and belief, having made
all reasonable enquiries, is not or are not a connected person(s)
(within the meaning ascribed under the GEM Listing Rules) of
our Company

China Everbright Securities (HK) Limited (a licensed corporation
under the SFO to engage in type 1 (dealing in securities), type 4
(advising on securities), type 6 (advising on corporate finance)
and type 9 (asset management) regulated activities under the
SFO), Opus Capital Limited (a licensed corporation under the
SFO to engage in type 1 (dealing in securities) and type 6
(advising on corporate finance) regulated activities under the
SFO), Ping An Securities Limited (a licensed corporation under
the SFO to engage in type 1 (dealing in securities), type 4
(advising on securities), type 6 (advising on corporate finance)
and type 9 (asset management) regulated activities under the
SFO), and Innovax Capital Limited (a licensed corporation under
the SFO to engage in type 1 (dealing in securities) and type 6
(advising on corporate finance) regulated activities under the
SFO)

Kenbridge Limited, a limited company incorporated in BVI on 2
November 2015 and the issued share capital of which is wholly-
owned by Mr. Tommy Poon. Kenbridge is one of our
Shareholders

22 October 2016, being the latest practicable date for ascertaining
certain information prior to the printing of this prospectus
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DEFINITIONS

“Listing”

“Listing Date”

“Listing Division”

“Luk Hing Development BVI”

“Luk Hing HK”

“Luk Hing International BVI”

“Luk Hing Macau”

“Macau” or “Macau SAR”

“Macau Legal Advisers”

“Magic Soho”

“Memorandum of Association”

“MOP” or “Pataca(s)”

“Mr. Alex Yeung”

“Mr. Andrew Fan”

the proposed listing of the Shares on GEM
the date on which dealings in the Shares first commence on GEM
the Listing Division of the Stock Exchange

Luk Hing Development Limited, a limited liability company
incorporated in BVI on 8 December 2015 and is a direct wholly-
owned subsidiary of the Company

Luk Hing Investment (Hong Kong) Limited, a limited company
incorporated in Hong Kong on 12 January 2016, and is an
indirect wholly-owned subsidiary of our Company

Luk Hing International Limited, a limited liability company
incorporated in BVI on 8 December 2015 and is a direct wholly-
owned subsidiary of the Company

Luk Hing Investment Limited (FEE#EEABRATR], formerly
known as PEEEHE— NABR/AH]), a limited private company
incorporated in Macau on 20 May 2010 and is an indirect wholly-
owned subsidiary of the Company

the Macau Special Administrative Region of the PRC

Leong Hon Man Law Office, the legal advisers to our Company
as to Macau law

Magic Soho Limited, a limited company incorporated in BVI on
14 August 2012 and the issued share capital of which was wholly
owned by Mr. Tommy Poon as at the Latest Practicable Date.
Magic Soho is a shareholder of Star Century

the memorandum of association of our Company adopted on 18
October 2016 and effective from the Listing Date, as amended or
supplemented from time to time

Macau Pataca(s), the lawful currency of Macau

Mr. Yeung Chi Shing (#5#), a Controlling Shareholder and an
executive Director of the Company. Mr. Alex Yeung is the sole
shareholder of Alliance Hill and a shareholder of Welmen and an
indirect shareholder of our Company

Mr. Fan Chun Wah Andrew ({UJ2%#%), the sole shareholder of
Dynamic Charm as at the Latest Practicable Date and a Pre-IPO
Investor
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DEFINITIONS

“Mr.

“Mr

“MI‘

“Ml‘

“Mr.

“Mr

“Mr

“Mr.

“Nomination Committee”

Bernard Yeung”

Eric Au”

Gordon Au”

Jerry Au”

John Choi”

Richard Lum”

Simon Choi”

Tommy Poon”

“Ocean Concept”

Mr. Yeung Bernard Sie Hong (#KI£), a Controlling
Shareholder. Mr. Bernard Yeung is a shareholder of Bovine
Capital and Welmen and an indirect shareholder of our Company

Mr. Au Wai Pong Eric ([@f%5F), a Controlling Shareholder and a
non-executive Director of the Company. Mr. Eric Au is the sole
shareholder of Galician Venture and a shareholder of Welmen and
an indirect shareholder of our Company

Mr. Au Noor Wah (lk7#; #£), a Pre-IPO Investor

Mr. Au Ka Wai (it &), a Controlling Shareholder and a son of
Mr. Au Ion Weng (who is our non-executive Director). Mr. Jerry
Au is a shareholder of Welmen and an indirect shareholder of our
Company

Mr. Choi Siu Kit (##34%), a Controlling Shareholder and an
executive Director of the Company, and a brother of Mr. Simon
Choi. Mr. John Choi is a shareholder of Perfect Succeed and
Welmen, and an indirect shareholder of Toprich, Ocean Concept,
Yui Tak, Welmen and our Company

Mr. Lum Chor Wah Richard (#£%£%£), the sole shareholder of
Active Harvest as at the Latest Practicable Date, and a Pre-IPO
Investor

Mr. Choi Yiu Ying (Z$#EF€) (formerly known as Choi Siu Man
(3543 3C) and Choi Siu Ying (#Jk#F), a Controlling Shareholder,
chairman of the Board, an executive Director and chief executive
officer of the Company, and a brother of Mr. John Choi. Mr.
Simon Choi is a shareholder of Perfect Succeed and Welmen, and
an indirect shareholder of Toprich, Ocean Concept, Yui Tak,
Welmen and our Company

Mr. Poon Ching Tong Tommy (¥ IE%£), the sole shareholder of
Magic Soho and Kenbridge as at the Latest Practicable Date, and
a brother of Ms. Poon Kam Yee Odilia (who is our non-executive
Director). Mr. Tommy Poon, through Kenbridge, is one of our
Shareholders

the nomination committee of the Board

Ocean Concept Holdings Limited (& Y24 E AR #]), formerly
known as Y AI4EH A FR/AF], a limited company incorporated in
Hong Kong on 11 August 2006 and a Controlling Shareholder,
and the issued share capital of which was owned as to 88.29% by
Toprich and as to 5.19%, 1.78%, 1.33%, 1.42% and 1.99% by
five Independent Third Parties as at the Latest Practicable Date
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DEFINITIONS

“Old Cubic”

“Operating Agreement”

“Perfect Succeed”

“Pernod Ricard”

“Perrier-Jouét”

“Placing”

“Placing Price”

“Placing Shares™

a clubbing venue under the name of Cubic and located at Room
202, 2/F, AIA Tower, No. 251A-301 Avenida Comercial De
Macau, Macau, which was opened in December 2008 and closed
in August 2010. Old Cubic was owned indirectly by Ocean
Concept, Mr. Eric Au, Mr. Jerry Au, Mr. Bernard Yeung, Mr.
Tommy Poon and its then other investors

an operating agreement dated 28 April 2010 entered into between
COD (as the owner) and Star Century (as the operator), novated
by a novation agreement dated 14 January 2011 entered into
between COD (as the owner), Star Century (as the old operator)
and Luk Hing Macau (as the new operator), and supplemented by
a supplemental agreement dated 28 November 2012 entered into
between COD (as the owner) and Luk Hing Macau (as the new
operator), and further supplemented by a second supplemental
agreement dated 5 August 2016 entered into between COD (as the
owner) and Luk Hing Macau (as the operator), concerning the
operation of Club Cubic

Perfect Succeed Limited, a company incorporated in BVI on 17
September 2015 and a Controlling Shareholder, and the issued
share capital of which is owned as to 50% by Mr. Simon Choi
and as to 50% by Mr. John Choi

an internationally renowned producer of premium distilled
beverages. Pernod Ricard is the brand owner of Perrier-Jouét
Champagne

one of the top three most popular premium Champagne brands
sold in Macau

the conditional placing by the Underwriters of the Placing Shares
for cash at the Placing Price, as further described under the
section headed “Structure and conditions of the Placing” in this
prospectus

the placing price for each Placing Share (exclusive of any
brokerage fee, SFC transaction levy and Stock Exchange trading
fee), which is currently expected to be not more than HK$0.26
per Placing Share and not less than HK$0.2 per Placing Share,
such price to be determined on or around the Price Determination
Date

the 450,000,000 new Shares being offered by our Company for
subscription at the Placing Price under the Placing; a Placing
Share means one of these Shares
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DEFINITIONS

“Predecessor Companies
Ordinance”

“Pre-IPO Investors”

“Price Determination Date”

“Privilege Management”

“Remuneration Committee”

“Reorganisation”

“Seapower”

113 SFC ”

113 SFO i3]

“Share(s)”
“Shareholder(s)”

“Share Option Scheme”

the Companies Ordinance (Chapter 32 of the Laws of Hong
Kong) as in force from time to time before 3 March 2014

Mr. Andrew Fan (through Dynamic Charm), Mr. Gordon Au and
Mr. Richard Lum (through Active Harvest)

Friday, 4 November 2016 or such later date as agreed by the
Company and the Sole Global Coordinator (for itself and on
behalf of the Underwriters), being the date on which the Placing
Price will be fixed for the purpose of the Placing

Privilege Management Inc., a limited company incorporated in
Vanuatu on 19 August 2013, and the issued share capital of
which was owned as to 100% by Mr. Choy Wai Zak, an
Independent Third Party. Privilege Management was a
shareholder of Star Century before the Reorganisation

the remuneration committee of the Board

the corporate reorganisation undertaken by our Group in
preparation for the Listing, particulars of which are set out in the
section headed ‘‘History, Reorganisation and Corporate
Structure” in this prospectus

Seapower Trading Company Limited, an Independent Third Party,
and one of our suppliers and customers

the Securities and Futures Commission of Hong Kong

the Securities and Futures Ordinance (Chapter 571 of the Laws of
Hong Kong), as amended, supplemented or otherwise modified
from time to time

share(s) of HK$0.01 each in the share capital of our Company
holder(s) of the Share(s)

the share option scheme conditionally approved and adopted by
our Company on 18 October 2016, the principal terms of which
are summarised in the paragraph headed “Share Option Scheme”
in Appendix IV to this prospectus
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DEFINITIONS

“Star Century”

“Stock Exchange”
“substantial shareholder(s)”
“Takeovers Code”

“Track Record Period”

“Toprich”

“Underwriters”

29

“Underwriting Agreement

“United States” or “U.S.”
66USD” Or 66US$”

“Welmen”

Star Century Investments Limited (402 & A RAF]), a limited
company incorporated in Hong Kong on 27 August 2009 and the
issued share capital of which was owned as to 27.28% by Ocean
Concept, as to 6.36% by Mr. Simon Choi, as to 6.36% by Mr.
John Choi, as to 11.11% by Alliance Hill, as to 14.44% by Mr.
Jerry Au, as to 10% by Magic Soho, as to 10% by Bovine Capital
and as to 14.45% by Galician Venture as at the Latest Practicable
Date

The Stock Exchange of Hong Kong Limited
has the same meaning as defined in the GEM Listing Rules
the Codes on Takeovers and Mergers and Share Buy-backs

the two financial years ended 31 December 2014 and 2015 and
the four months ended 30 April 2016

Toprich Investment (Group) Limited, a limited company
incorporated in Hong Kong on 21 August 2006 and a Controlling
Shareholder, and the issued share capital of which is owned as to
100% by Perfect Succeed

the underwriters of the Placing named in the section headed
“Underwriting — Underwriters” in this prospectus

the underwriting agreement dated 26 October 2016 relating to the
Placing and entered into between our Company, the executive
Directors, the Controlling Shareholders, the Sole Sponsor and the
Underwriters, details of which are set out in the section headed
“Underwriting” in this prospectus

the United States of America
United States dollar(s), the lawful currency of the United States

Welmen Investment Co. Ltd, a limited company incorporated in
BVI on 30 November 2015 and a Controlling Shareholder, and
the issued share capital of which is owned as to 30.3111% by Yui
Tak, as to 7.0667% by Mr. John Choi, as to 7.0667% by Mr.
Simon Choi, as to 12.3444% by Mr. Alex Yeung, as to 16.0444%
by Mr. Jerry Au, as to 16.0556% by Mr. Eric Au and as to
11.1111% by Mr. Bernard Yeung. Welmen is one of our
Controlling Shareholders
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DEFINITIONS

“Yui Tak™ Yui Tak Investment Limited, a limited company incorporated in
BVI on 22 December 2015, and the issued share capital of which
is owned as to 100% by Ocean Concept. Yui Tak is one of our
Controlling Shareholders

“%” per cent
; “ TR v L,
In this prospectus, the terms associate ", connected person ", connected transaction”,
“controlling shareholder”, “subsidiary” and “substantial shareholder” shall have the meanings given

to such terms in the GEM Listing Rules, unless the context otherwise requires.

Certain amounts and percentage figures included in this prospectus have been subject to rounding
adjustments. Accordingly, figures shown as totals in certain tables may not be an arithmetic
aggregation of the figures preceding them.

The English names of certain entities are provided for identification purposes and for your
convenience only. Some of these entities do not have registered English language names and,
accordingly, in the event of any inconsistency, the Chinese names or Portuguese names (as the case may
be) shall prevail.
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GLOSSARY

This glossary of industry terms contains explanations of certain terms used in this prospectus as
they relate to the industry in which our Group operates its business. These terms and their given
meanings may not correspond to standard industry meanings or usage of these terms.

“Champagne”

“clubbing venue”

“DJ”

“night entertainment”

“on-trade retail value sales”

a sparkling wine (white or rosé) produced in the Champagne area
(around Reims and Epernay in France). Only products made in
this area can be called Champagne

club operators that provide entertainment venues and serve liquor,
which usually operate late into the night. A clubbing venue is
generally distinguished from bars, pubs or taverns by the
inclusion of a dance floor, a DJ booth, where DJ plays recorded
dance music genres, and often having a floorshow

disc jockey

a collective term for entertainment that is available or generally
more popular from the late evening till the early hours of the
morning, which commonly includes pubs, bars, lounges, concerts,
cabarets, theatres, shows, nightclubs and some restaurants. It also
covers clubbing venues

on-trade retail value sales of Champagne measures the total retail
value of Champagne that was sold to consumers through
restaurants, pubs, clubbing venues, casinos and other similar
establishments, as opposed to direct retail channels such as
supermarkets
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FORWARD-LOOKING STATEMENTS

This prospectus contains forward-looking statements that are, by their nature, subject to significant
risks and uncertainties. These forward-looking statements include, without limitation, statements relating

to:

° the business strategies and plans of operations;

° the capital expenditure plans;

° the amount and nature of, and potential for, future development of our Group’s business;

° the operations and business prospects;

° the dividend policy;

° the projects under planning;

° the regulatory environment of the relevant industry in general;

° the future development in relevant industry; and

° other factors referenced in this prospectus, including, without limitation, under the sections

entitled “Risk Factors”, “Industry Overview”, “Business”, and “Financial Information™.

The words ‘““anticipate”, “believe”, “could”, “estimate”, “expect”, “intend”, “may”, “ought to”,

“plan”, “potential”, “project”, ‘seek”, ‘“should”, “will”, “would” and similar expressions, as they

relate to us, are intended to identify a number of these forward-looking statements. These forward-
looking statements reflecting our Group’s current views with respect to future events are not a guarantee
of future performance and are subject to certain risks, uncertainties and assumptions, including the risk
factors described in this prospectus. One or more of these risks or uncertainties may materialise, or
underlying assumptions may prove incorrect.

Subject to the requirements of the GEM Listing Rules, our Company does not intend to publicly
update or otherwise revise the forward-looking statements in this prospectus, whether as a result of new
information, future events or otherwise. As a result of these and other risks, uncertainties and
assumptions, the forward-looking events and circumstances discussed in this prospectus might not occur
in the way our Company expects, or at all. Accordingly, you should not place undue reliance on any
forward-looking information. All forward-looking statements in this prospectus are qualified by
reference to this cautionary statement.
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RISK FACTORS

An investment in the Placing Shares involves various risks. You should consider carefully all
the information set out in this prospectus and, in particular, the risks and uncertainties described
below before making an investment in the Placing Shares. The occurrence of any of the following
events could harm us. If any of these events occurs, our business, financial condition, results of
operations and future prospects may be materially adversely affected and the trading price of the
Shares may decline and you could lose all or part of your investment.

The risks and uncertainties described below may not be the only ones faced by our Company or
our Group. Additional risks and uncertainties that we are not aware of or that we currently believe
are immaterial may also adversely affect our business, financial condition, results of operations and
the future prospects of our Company and our Group. If any of the possible events described below
occurs, the business, financial condition, results of operations and future prospects may be adversely
and materially affected, the trading price of the Shares may decline and investors could lose all or
part of their investment.

RISKS ASSOCIATED WITH OUR BUSINESS AND INDUSTRY
All of our revenue during the Track Record Period were derived from the business at Club Cubic.

Our operations are exposed to uncertainties in relation to Club Cubic, which will be our only one
operating clubbing venue immediately following the Placing, and we expect such situation will continue
until we have opened new club(s). Therefore, all of our revenue during the Track Record Period were
derived from the business at Club Cubic.

Any significant operational or other difficulties in the business at or from Club Cubic may reduce,
disrupt or halt our operation and business at the premises, which would materially and adversely affect
our business, prospects, reputation, financial condition and results of operation. If we experience
problems in operation which result in the need to close it temporarily or permanently, our results of
operations and financial condition will be materially and adversely affected.

Our Group may not be able to renew the Operating Agreement with COD upon expiry of the
contractual term (which COD may terminate unilaterally in the event of occurrence of any event of
default or certain other events) or any lease agreement for our future clubs on favourable terms or
at all. In addition, in the event that Club Cubic has to relocate to another venue, we may not
receive the same level of incentive or at all as compared with we received from COD for the
opening of Club Cubic.

The Operating Agreement with COD will last for a term until 31 March 2020, which may be
extended to March 2025 subject to the terms therein. For details, please see “Business — Relationship
with COD” in this prospectus. Upon expiry, COD may not opt to renew the Operating Agreement, or
may impose harsher or unfavourable term and our Group will have to negotiate the terms of renewal.
Moreover, in the event of occurrence of (a) any of the events of default (such as failing to make due
payment to COD, or breaching any term of the Operating Agreement and failing to remedy such breach
within the prescribed period, or our Company ceasing to be listed on the Stock Exchange or ceasing to
own 100% of the share capital of Luk Hing Macau, or (b) the parties fail to reach an agreement to
maintain the business direction of Club Cubic within 60 days (or such longer period as agreed by COD)
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RISK FACTORS

after COD has received notice from our Company that Mr. John Choi has ceased to hold the prescribed
level of shareholding interest in our Company, or (c) in the extreme situations such as occurrence of
certain unfavourable events involving gaming authority or its gaming licenses, COD may terminate the
Operating Agreement and take complete control of Club Cubic and grant a new operating agreement to
other party as COD shall in its absolute discretion think fit. COD may also terminate the Operating
Agreement after six months from the occurrence of a force majeure event rendering City of Dreams or
Club Cubic inaccessible or unfit for commercial, if City of Dreams or Club Cubic has not been restated.
For details, please see “Business — Relationship with COD — Operating Agreement — Termination”.
Such early termination will have a material and adverse effect to our results of operations and financial
condition. Even if COD decides not to terminate the Operating Agreement, occurrence of any of such
events may affect the possibility of the renewal of the Operating Agreement upon expiry. In addition,
any lease for new club premises will be subject to the respective lease agreement and negotiation with
the respective landlord for renewal upon expiry. We may not be able to renew the Operating Agreement
or lease agreement for new club(s) on the terms and conditions which are acceptable to us, or if it is not
renewed or terminated in advance due to whatever reasons, our Group may not be able to obtain
alternative premises on comparable terms on a timely basis, if at all. In such event, our Group will need
to close down the club, and our business may be disrupted and it may incur extra costs to relocate.

On the basis that we have identified a suitable venue meeting the relevant licensing requirements
and subject to the complexity of the design and renovation of the new venue, it is expected that it would
take around three months for our Group to relocate Club Cubic to the new venue (inclusive of the time
for the application of licenses for the new venue). Depending on the location of the new premises of the
club, we estimated the relocation cost to range from approximately MOPI13.1 million to MOP45.2
million. For further details, please refer to the section headed “Business — Relationship with COD —
Potential impact on relocation of Club Cubic upon expiry of the Operating Agreement” in this
prospectus. With reference to the average quarterly performance for the two years ended 31 December
2015, it is expected that the relocation would result in a decrease of revenue of approximately HK$30.7
million and a decrease of profit and total comprehensive income for the year attributable to the owners
of our Company of approximately HK$2.3 million during the temporary close of business until re-
opening of Club Cubic in the new venue.

In order to attract the investors of Old Cubic to relocate the current venue at the City of Dreams,
our Group received incentives from COD including provision of start-up funding, and the absorption of
pre-opening and post-operation losses. The terms were agreed between the parties based on a number of
factors including but not limited to the then commercial and financial positions of the parties and
economic conditions of Macau, and not necessarily an industry norm. It may not occur again in future
negotiation with other venue providers if Club Cubic is to relocate to another venue. If our Company
loses COD as a venue provider, there is no assurance that we would receive incentives at the same level
or at all from other venue providers.

Our Directors cannot assure you that the revenue and profit generated from such relocated clubs
will be equivalent to or more than the revenue and profit previously generated from the closed clubs. As
a result, our Group’s business operations and financial condition may be materially and adversely
affected.
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RISK FACTORS

The Operating Agreement may be terminated due to actions of COD and/or government
authorities which are outside our Group’s control.

The Operating Agreement may be terminated due to actions of COD and/or government authorities
which are outside our Group’s control. If (a) COD fails to satisfy any of the requirements of any gaming
authority, or if (b) COD or any of its group companies is directed to cease business with Luk Hing
Macau by any gaming authority, or if (c) COD shall in good faith determine that Luk Hing Macau or
any of its officers, directors, employees etc. (i) is or might be engaged in or is about to be engaged in
any business or activities or (ii) was or is involved in any relationship either of which could or does
jeopardize any gaming licenses, or if (d) any gaming licenses are justifiably threatened to be, or is,
denied, curtailed, suspended revoked or made conditional due to such business or relationship, COD
may terminate the Operating Agreement and take complete control of Club Cubic. For details, please
refer to the section headed “Business — Relationship with COD — Operating Agreement —
Termination” in this prospectus.

Our Directors cannot assure you that the above situation will not arise as they are beyond our
Group’s control. In the event of occurrence of such situation and that the Operating Agreement is
terminated, our Group’s business operations and financial condition may be materially and adversely
affected. Please see also the paragraph headed “Our Group may not be able to renew the Operating
Agreement with COD upon expiry of the contractual term (which COD may terminate unilaterally in the
event of occurrence of any event of default or certain other events) or any lease agreement for our future
clubs on favourable terms or at all. In addition, in the event that Club Cubic has to relocate to another
venue, we may not receive the same level of incentive or at all as compared with we received from COD
for the opening of Club Cubic” above for details regarding the impact of relocation.

The Operating Agreement does not restrict COD from opening new club(s) within its premises
which may compete with Club Cubic.

While the Operating Agreement restricts our Group from owning or operating or having any
interest in any business similar to Club Cubic within Macau, the Operating Agreement does not restrict
COD from opening new club(s) within its premises which may compete with Club Cubic. For details,
please refer to the section headed “Business — Relationship with COD — Operating Agreement —
Restriction against competitive operation in Macau™ in this prospectus. In the event that COD opens
new club(s) within its premises, the competition of our business will become more intense, in particular
given the close proximity between the club(s) inside COD’s premises. If such situation occurs, our
customer traffic may be adversely affected and our Group’s business operations and financial condition
may be materially and adversely affected.

The Operating Agreement imposes restrictions in respect of shareholding interest held by Mr.
John Choi (an executive Director and Controlling Shareholder) in our Company. COD may
terminate the Operating Agreement in the event of any contravention.

According to the Operating Agreement, in case Mr. John Choi ceases to beneficially own, directly
or indirectly, at least 30% of share capital of our Company (including any and all agreements, warrants,
rights or options to acquire any share capital and measured by both voting power and size of equity
interests) (calculated under Part XV of the SFO and inclusive of any deemed interest pursuant thereto)
(the “Disposal Restriction”), Luk Hing Macau shall immediately notify COD in writing. Within 60
days (or such longer period as agreed by COD) from the date of receipt of such notice by COD, the
parties shall enter into good faith discussion with a view to ensuring that the then prevailing business
goals and strategic direction of Club Cubic (collectively “Business Direction’) will not be changed as a
result of such change in the beneficial interest of Mr. John Choi in our Company. In this respect, Luk

— 20 _



RISK FACTORS

Hing Macau may be required to provide certain undertakings in relation to the continuity of the
Business Direction to COD. In the event of failure of the parties to reach an agreement to maintain the
Business Direction within the stipulated period, COD may (but not obliged to) terminate the Operating
Agreement. Mr. John Choi has undertaken to our Company that he would negotiate with COD in
advance and ensure that COD will not terminate the Operating Agreement due to failure to maintain the
Business Direction before he disposes any Shares he holds directly or indirectly, or creates any
encumbrance over any Shares he holds directly or indirectly, if the disposal of Shares or exercise or
enforcement of the encumbrance would trigger the Disposal Restriction. For details regarding the
Disposal Restriction and situations under which it may be triggered, please refer to the section headed
“Business — Relationship with COD — Operating Agreement — Restriction against disposal or
encumbrance of the Operating Agreement” in this prospectus.

In the event that the Disposal Restriction has been triggered and that the parties do not reach any
agreement on the Business Direction as discussed above, COD may terminate the Operating Agreement
and our Group’s business operations and financial condition may be materially and adversely affected.

We rely on the Macau market, including but not limited to local customers in Macau and tourists
and visitors from the PRC and Hong Kong and face certain political and economic risks in relation
to conducting business in Macau.

We rely on customers in Macau including but not limited to tourists and visitors as we only
operate one clubbing venue at present, and it is expected that a substantial portion of our revenue will
still be derived from the Macau market in the near future. As a result, any adverse change in the
political, economic and social environment in Macau, the PRC and Hong Kong, and any changes in
government policies or changes in laws and regulations or the interpretations of these laws and
regulations may adversely affect our results of operations and financial condition. In particular, our
business and results of operations may be adversely affected by:

° Changes in Macau’s, Hong Kong’s and China’s political, economic and social conditions;
° Tightening of travel restrictions to Macau which may be imposed by the PRC or Hong Kong;

° Changes in policies of the government or changes in laws and regulations, or in the
interpretation or enforcement of these laws and regulations, particularly exchange control
regulations, and repatriation of capital or measures to control inflation;

° Measures that may be introduced to control inflation, such as interest rate increases or bank
account withdrawal controls; and

° Changes in the rate or method of taxation.

According to the Euromonitor Report, Macau’s visitor arrivals grew from 2010 to 2014 and took a
turn in 2015, with a 2.6% year-on-year decline, as the number of Mainland Chinese tourists visiting
Macau fell 4.0% from 2014. Gross gaming revenue in Macau also fell by 34.3% from MOP352.7 billion
in 2014 to MOP231.8 billion in 2015. For details, please refer to “Industry Overview —
Macroeconomic environment in Macau — Economic and demographic indicators™.
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The recent decline in Macau gaming industry had negative financial impacts on City of Dreams in
2015. According to the 2015 annual report of US listed Melco Crown Entertainment Limited (NASDAQ:
MPEL), the net revenue generated by City of Dreams decreased from approximately US$3.8 billion in
2014 to approximately US$2.8 billion in 2015.

As we expect a significant number of customers visiting Club Cubic from the PRC and Hong
Kong, general economic conditions and policies in the PRC and Hong Kong could have a significant
impact on our financial prospects. A slowdown in economic growth and tightening of credit available or
restrictions on travel imposed by the PRC government could adversely impact the number of visitors
from China and Hong Kong to Club Cubic, as well as the amounts they are willing to spend, which may
have a material adverse effect on our results of operations and financial condition. In addition, in the
event of an economic downturn, visitors to Macau and their willingness to spend may decrease, which
may have an adverse effect on the results of operations and financial condition of our Group.

In addition, policies adopted from time to time by the Chinese government, including any travel
restrictions imposed by China on its citizens such as restrictions imposed on exit visas granted to
residents of mainland China for travel to Macau, could disrupt the number of visitors from mainland
China to our property. It is not known when, or if, policies restricting visitation by mainland Chinese
citizens to Macau and Hong Kong, will be put in place and travel policies may be adjusted, without
notice, in the future. Furthermore, the Chinese government’s ongoing anti-corruption campaign has had
an overall chilling effect on the behavior of Chinese consumers and their spending patterns both
domestically and abroad. The campaign has specifically led to tighter monetary transfer regulations,
including real time monitoring of certain financial channels, which could disrupt the number of visitors
and the amount of money they can bring from mainland China to Macau. The overall effect of the
campaign and monetary transfer restrictions may result in decreased visitation and negatively affect our
revenues and results of operations.

Our operations in Macau are also exposed to the risk of changes in laws and policies that govern
operations of Macau-based companies. Tax laws and regulations and tax exemptions and benefits may
also be subject to amendment or different interpretation thereby affecting our profitability after tax.
Please see the section headed “Regulatory Overview” in this prospectus for further details.

We may not be able to obtain or renew various required approvals, licenses and permits to operate
our Group’s business and could materially and adversely affect its business and results of
operations.

Our Group’s operation of Club Cubic is subject to relevant Macau laws and regulations which may
be subject to change from time to time. Club Cubic is required to maintain two principal types of
licenses, namely the dance hall license and the karaoke license. The dance hall license permits Club
Cubic to operate as a dance hall. The karaoke license permits Club Cubic to operate karaoke activity.
The dance hall license and karaoke license are typically granted for a period of one year. The dance hall
licence and karaoke licence of Club Cubic were held by COD Hotels during the Track Record Period.
COD Hotels transferred the licenses for the operation of Club Cubic to us on 15 September 2016.

For details regarding the regulatory environment regarding the licenses, please refer to “Regulatory
Overview” in this prospectus. Failure to comply with such laws or regulations may result in fines,
suspension of operations, revocation or suspension of licenses and, in more extreme cases, criminal
proceedings against us and our management within our Group. In addition, compliance with these
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changing laws and regulatory requirements may cause us to incur considerable time and significant
expenses, which our Group may be unable to pass on to our customers and in such event, our business
and results of operations may be adversely affected.

The licensing requirements and conditions may be subject to change from time to time. For
example, the dance hall license and karaoke license impose requirements as to the opening hours and
premises capacity of Club Cubic. If any more stringent control such as shortening of opening hours or
reducing premises capacity is imposed, our business and results of operations will be adversely affected
and our Group may require more time and resources to comply with any newly imposed conditions on
the license.

In respect of any new clubs which may be launched in or outside Macau, the new clubs’ operation
will be subject to local laws and regulations and it is expected that relevant licenses shall be obtained
before opening of new clubs.

Moreover, the ongoing operation of the clubs will be subject to restrictions and requirements as set
out under the licensing conditions of the relevant license, failing which penalties and/or fine may be
imposed on us, the opportunity for renewal of the licenses may be adversely affected or the licenses may
be revoked and the right to use the relevant club premises may be affected as it may constitute a breach
of the Operating Agreement with COD or agreement with landlord of new clubs.

There is no assurance that our existing dance hall license and the karaoke license can be
successfully renewed upon their expiry. Further, there is no assurance that any new clubs to be opened
by our Group can obtain all the requisite licenses as intended. In the event that our Group fails to obtain
or renew all or some of the requisite licenses, its business and the results of operations may be adversely
affected.

We rely on Seapower, our largest supplier which accounted for 73.4%, 69.8% and 76.5% of our
total purchases and the exclusive distributor of Pernod Ricard’s products in Macau which
accounted for over 50% of our revenue, and our five largest suppliers which accounted for 95.5%,
91.8% and 94.1% of our total purchases, for the two years ended 31 December 2015 and the four
months ended 30 April 2016.

For the two years ended 31 December 2014 and 2015 and the four months ended 30 April 2016,
our five largest suppliers accounted for approximately 95.5%, 91.8% and 94.1% of our total purchases,
respectively, and purchases from our largest supplier, Seapower, accounted for approximately 73.4%,
69.8% and 76.5% of our total purchases, respectively. We make purchases from suppliers either under
annual contract or individual purchase order, and have not entered into any long-term contracts with our
suppliers. For details, please refer to “Business — Procurement and Suppliers”.

Seapower is the exclusive distributor of Pernod Ricard’s products in Macau, and our sales of
Pernod Ricard’s products accounted for approximately HK$62.1 million, HK$63.5 million and HK$20.4
million, representing (i) approximately 51.6%, 50.6% and 58.2% of our revenue; and (ii) approximately
66.0%, 68.3% and 72.5% of our beverage sales for the years ended 31 December 2014 and 2015 and the
four months ended 30 April 2016, respectively.
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In the event that our business relationship with Seapower is terminated, we may not be able to
promote other products to the level as we did for Pernod Ricard’s products and we may not be able to
have sufficient supply of products readily from other suppliers at sufficient quantity and on similar
terms, and results of operation and financial condition may be adversely affected.

Moreover, we recorded sponsorship income from Seapower in our ordinary course of business. For
the years ended 31 December 2014 and 2015 and the four months ended 30 April 2016, sponsorship
income from Seapower amounted to approximately HK$9.9 million, HK$11.2 million and HK$1.7
million, respectively. In the event of termination of our business relationship, we may not be able to
locate another supplier which would provide such level of income, or if at all, to our Group. We may
also incur time and costs for renovating the Perrier-Jouét Champagne bar and replacing existing point of
sale materials with point of sale materials under the brands of the new supplier.

For details of our relationship with Seapower, please see “Business — Relationship with
Seapower” in this prospectus.

The future relationship between us and our suppliers and the willingness and capability of our
suppliers to supply products or equipment to us will be critical to our business and operations. There is
no assurance that our major suppliers will continue to supply us with raw materials at favourable or
similar prices or at all, in particular given we have not entered into any long-term agreement with the
suppliers. If our existing suppliers do not continue to supply us with the raw materials at favourable or
similar prices or at all, our business and operation could be affected, and our business, operating results
and financial condition could also be adversely affected.

We may not be able to successfully implement our expansion plans, which are subject to
uncertainties and our ability to obtain additional capital and our future expansion of clubbing
venues may be limited to opportunities outside Macau.

We are currently expecting an expansion of Club Cubic by adding an extension. Our expansion
plan requires significant development and renovation of the extension before opening. It may take longer
than we currently anticipate to implement our expansion plan and there may be unforeseen delays before
the extension can operate and open for business, including but not limited to difficulties and delay in the
process of obtaining the relevant licenses and approvals. As a result of any delay in completing our
expansion, cost overruns, failure or delay in obtaining the licenses and approvals, failure to obtain the
intended economic benefits from our expansion or other reasons, our business, financial condition and
operations may be adversely affected. If we cannot open or operate the extension at the planned
condition, it will materially and adversely affect our business, financial condition and the results of
operations. We may face similar difficulties in the event we launch any new club in the future.

Additional cash resources may be required to finance the continued growth or other future
developments of our Group, including any suitable investments opportunities. The amount and timing of
such additional financing needs will vary depending on the timing of the new club openings, investment
in new clubs and the amount of cash flow from operations. If our Group’s resources are insufficient to
satisfy its cash requirements, it may seek additional financing by selling additional equity or debt
securities or by obtaining a credit facility. Our Group’s capital raising ability depends on a number of
factors, such as its business and strategies. The sale of additional equity securities could result in
dilution to our Shareholders. The incurrence of indebtedness would result in increased debt service
obligations and could result in restrictive operating and financing covenants that may, among other
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things, delay or limit our Group’s expansion plans and operations or its ability to pay dividends. The
debt service payments may also limit our Group’s flexibility in allocating its resources to other
activities. If our Group fails to service the debt obligations or is unable to comply with such debt
covenants it could be in default under the relevant debt obligations and its financial conditions may be
materially and adversely affected. In addition, our Group’s expansion plans may prove to be
unsuccessful, in which case its overall cash flow position, profitability, business and results of
operations may be materially and adversely affected.

Furthermore, pursuant to the Operating Agreement, we shall not own, operate or have any interest
in any business similar to Club Cubic within Macau without the consent from COD during the term of
the Operating Agreement. Accordingly, without the consent from COD, our future expansion of clubbing
venues will be limited to opportunities outside Macau during the term of the Operating Agreement. Our
Group is considering expanding our club operation business into regions outside Macau in the future but
no detailed plan has been made. Such expansions may require a high level of expertise and experience
that the management and staff of our Group currently do not possess. As our club operation experience
was accumulated through our operation of Club Cubic in Macau, our expertise and experience in
operating clubs outside Macau is relatively limited. Our Directors cannot assure that the management
and staff will be able to gain the required expertise and experience in a timely manner, if at all, and
such expansion may not succeed. Failure to do so may materially and adversely affect our Group’s
business and results of operations.

Our Group’s ability to obtain additional capital on acceptable terms is subject to a variety of
uncertainties, some of which are beyond our control, including but not limited to the general financial,
economic and capital market conditions, credit availability from banks or other lenders, investors’
confidence in our Group, the performance of the night entertainment industry, especially the clubbing
industry in general, and its operating and financial performance in particular. Our Directors cannot
assure you that future financing will be available in amounts or on terms acceptable to our Group, if at
all. In the event that financing is not available or our Group is unable to obtain such financing on terms
that are acceptable to it, its business, results of operations and growth prospects may be adversely
affected.

We cannot guarantee that our expansion and our new club(s) will receive positive market
reception, nor can we assure you that we can operate them as successfully as our existing club. If we
fail to run them as successfully as we have anticipated our Group’s business performance may be
adversely affected.

Our plan to expand our spectrums into organisation of events outside Club Cubic may not be
successful due to our lack of experience and expertise in operating such services.

We plan to expand our spectrums of event organisation categories into events outside Club Cubic.
For example, under our agreement with the brand owner of Road to Ultra, we are licensed (and obliged)
to and will continue to organise the Road to Ultra event annually in 2017 to 2019 in Hong Kong or
Macau, which may be held in venue outside Club Cubic in Macau or in Hong Kong.

We have traditionally not been engaged in businesses of organisation of events outside Club Cubic
and, as a result, our expertise and experience in operating such business is relatively limited. In
addition, our events were held inside the premises of Club Cubic in Macau (save as to the 2016 Road to
Ultra Hong Kong event held on 17 September 2016), so our expertise and experience in organising
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events in Hong Kong is relatively limited. Our expertise and experience in the organisation of events
inside Club Cubic may not be readily applied to prospective business of organisation of events outdoor
or in other venue and events in Hong Kong. In contrast, our existing and potential competitors may have
competitive advantages, such as significantly greater financial, marketing or other resources or expertise
and experience with respect to such business. We may not successfully partner with hosts of outdoor
events or events in venue other than Club Cubic and with other business partners to implement the
events, which may be of a larger scale as compared to those held inside the premises of Club Cubic. As
a result, we may not be able to successfully secure cooperation opportunities with the business partners
on favorable terms, or at all. We may encounter shortages of skilled and competent personnel for the
planning and implementation of such large scale events, which may hamper our abilities execute our
strategy in the future.

If we are unable to successfully implement our strategy to expand our spectrums of event
categories to events outside Club Cubic, or if such expansion does not otherwise benefit our business,
our Group’s business, results of operations and financial condition may be materially and adversely
affected.

Our Group’s operating results may fluctuate due to seasonal and other factors.

Our Group’s results of operations may fluctuate significantly from time to time due to various
factors, including but not limited to the timing of new club openings and the incurrence of associated
pre-opening costs and expenses, operating costs for the newly opened clubs, losses associated with the
club closings and seasonal fluctuations. Our customer visits and revenue reached the peak in the fourth
quarter and hit bottom in the first quarter in both 2014 and 2015. Such fluctuations over the quarters
were primarily because there are more festival days, such as Halloween and Christmas; vacation days,
such as National Day golden week, and functions, such as Macau Grand Prix, during the fourth quarter,
whereas there were fewer customers during Chinese New Year in the first quarter. For further details of
seasonal fluctuation during the Track Record Period, please refer to the section headed “Business —
Sales and Marketing — Seasonality” in this prospectus. As a result of the above factors, our results of
operations may fluctuate significantly from time to time and comparisons between different periods may
not be meaningful. The results for a given period are not necessarily indicative of results to be expected
for any other period.

Competitions from other entertainment operators, which is expected to intensify, may adversely
affect our Group’s market share and profit margins.

Clubbing industry is part of the night entertainment industry, hence Club Cubic and our future
clubs will compete against other clubbing venues as well as other forms of night entertainment including
public houses, bars, karaoke, live music performance houses, etc.

According to the Euromonitor Report, from 2016 onwards, the competition in the clubbing
industry is expected to intensify due to the increase in the number of the clubbing venues. The opening
of Pacha Macau and other future competitors who may have greater financial, marketing, personnel and
other resources than our Group may intensify the market competition. In addition, other operators may
develop new clubs that operate in similar concepts and target our Group’s customers resulting in
increased competition. We may lose market share and may not be able to increase or sustain our
revenues and profitability if we fail to compete successfully with other clubs in the market, which could
have a material and adverse effect on our Group’s business, financial condition and results of operation.
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Our Group may also need to improve or upgrade its equipment and furnishing to evolve new concepts in
order to compete with other clubs from time to time, and we cannot assure that such improvements or
upgrade will be successful.

The trends and popularity of clubbing venues in Macau and other countries are constantly shifting.
As a result, the opening of new clubs by other entertainment operators in or near areas in which our
clubs operate could divert customers and adversely affect its sales and customer traffic. As a result, our
business and results of operations may be adversely affected.

Our Group’s future financial results depend on the success of Club Cubic and new clubs, which is
affected by factors including but not limited to changes in consumer preference and shortening of
the life cycles.

Our Group’s financial results depend on its ability to increase sales and efficient cost management
in its limited number of existing and new clubs. The most important factor in our Group’s success is its
ability to increase customer traffic and the average spending. In addition, the level of customer traffic
will also affect the popularity of our club and our ability to attract sponsorship income from corporate
customers. As night entertainment, especially the clubbing industry, is constantly evolving with the
introduction of new concepts, and is subject to rapidly changing consumer preferences and tastes, the
life cycles of Club Cubic may be shortened. Our Group’s continued success depends in part upon the
popularity and style of experience Club Cubic offers. Shifts in consumer preferences away from the
experience Club Cubic offers could materially and adversely affect our Group’s business and results of
operations. Moreover, our Group’s future success depends in parts on its ability to anticipate and
respond to the changes in consumer preferences and tastes and other factors that affect the clubbing
industry, including new market entrants, refurbishment and demographic changes, limitation of capacity
in Club Cubic and new clubs, customers’ budgeting constraints, sensitivity to the menu price increases,
availability of events in Club Cubic and new clubs.

In addition, our ability to successfully engage internationally renowned DJs and artists to perform

113

in our club will also affect our customer traffic and sponsorship income. See also “— we may not able

to secure a stable supply of skill labour, such as DJs, dancers and performers, at reasonable costs.”

We cannot assure you that our offerings will continue to suit the popular tastes and demands of
consumers. If our Group changes its concepts to respond to changing consumer preferences, it may lose
customers who do not like the new concepts, and may not be able to attract a sufficient new customer
base to compensate for lost customers. If it is unable to identify new consumer preferences and develop
new concepts and/or new products, or if it lags behind its competitors, sales at Club Cubic may be
adversely affected.

We may not be able to secure a stable supply of skilled labour, such as DJs, dancers and
performers, at reasonable cost.

We rely on skilled labour force who has technical capabilities to monitor, operate and administer
these facilities and improve our production technique. For the two years ended 31 December 2015 and
the four months ended 30 April 2016, staff costs as to resident DJs and performers and other staff
accounted for approximately 19.0%, 18.4% and 28.6% of our revenue for the same period. Moreover,
during the Track Record Period, Ocean Concept provided operation, marketing and administrative
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services to our Group and we paid a consulting fee to Ocean Concept primarily representing the salaries
of the then relevant employees of Ocean Concept. Please see also “Financial Information — Factors
affecting our results of operations and financial condition — Staff costs” in this prospectus.

In addition, we believe our success is also related to engaging internationally renowned DJs and
artists to perform in our club as guest DJs and performers to attract customer traffic and sponsorship
income. For the years ended 31 December 2014 and 2015 and the four months ended 30 April 2016,
expenses for engaging guest DJs and artists and agents to negotiate and procure DJs and artists
amounted to approximately 11.7%, 12.0% and 14.1% of our revenue. Currently, we have not entered
into any annual agreement with any independent agent that the agent would make a commitment in
relation to the number and identity of DJs which it may successfully procure. If we cannot successfully
attract internationally renowned DJs and artists to perform in Club Cubic, our ability to attract customer
traffic and sponsorship income may be adversely affected.

There is no guarantee that we can secure sufficient skilled labour at a reasonable cost. If we fail to
retain our existing skilled labour and/or recruit sufficient skilled labour in a timely manner, we may not
be able to cope with or operation needs or our expansion plans. If we are not able to meet our operation
needs and standard or if we are unable to implement our expansion plans, our business, financial
condition, results of operations and prospects would be materially and adversely affected. Moreover, if
there is a significant increase in labour cost or shortage of skilled labour, the cost of our business
operation would increase and our business, financial condition, results of operations and prospects
would be adversely affected.

We are exposed to the credit risks of our customers as credit periods are granted to certain VIP
customers and our sponsorship income customers.

We grant credit periods to certain VIP customers and our sponsorship income customers. For
details, please see “Business — Credit Control and Credit Sales Settlement”. In general, the credit
period for VIP customers will last for up to 60 days, while credit period of up to 30 days will be granted
to corporate customers to settle sponsorship fee in general. For the years ended 31 December 2014 and
2015 and the four months ended 30 April 2016, the total sales on credit to VIP customers were
approximately HK$15.6 million, HK$21.8 million and HK$9.4 million, respectively, representing
approximately 13.0%, 17.4% and 26.8% of our total revenue. As at 31 December 2014 and 2015 and 30
April 2016, we had approximately HK$2.2 million, HK$2.6 million and HK$6.2 million receivables
outstanding from these VIP customers, respectively. We made a provision for impairment of our account
receivables of approximately HK$617,000 for the year ended 31 December 2014 primarily due to one of
the VIP customers, being a nephew of Mr. Au Ion Weng (our non-executive Director) and a cousin of
Mr. Jerry Au (a Controlling Shareholder). No further provision for impairment of our account receivable
was made in the year ended 31 December 2015 and the four months ended 30 April 2016.

The creditworthiness of our VIP customers and other customers and their ability to settle the
outstanding amount owed to our Group on a timely basis in accordance with the credit periods we have
granted would have an impact on the financial position and cash flows of our Group. If any of our VIP
customers and other customers fails to pay the outstanding amount or fails to pay the same in a timely
manner, we may have to make allowances for doubtful debts or incur write-offs, which may have an
adverse impact on our profit.
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We are required to maintain sufficient working capital to sustain our business operations.

Our Group is required to maintain sufficient level of working capital on a continuous basis to fund
its business operations, including the purchase of food, beverages and tobacco products. For the year
ended 31 December 2014 and the four months ended 30 April 2016, we recorded a net cash outflow
from operating activities of approximately HK$8.1 million and HK$9.6 million respectively. The cash
outflow for the year ended 31 December 2014 was mainly attributable to (i) approximately HK$14.0
million cash outflow from the decrease in account and other payables; (ii) approximately HK$7.4
million net cash outflows from increase in amounts due from related parties; offset by approximately
HK$12.3 million operating cash inflows before changes in working capital. The cash outflow for the
four months ended 30 April 2016 was mainly attributable to (i) approximately HK$6.7 million from the
decrease in account and other payables and (ii) approximately HK$3.4 million from the increase in
account and other receivables. For details, please refer to the section headed “Financial Information —
Liquidity and Capital Resources”. We had net current assets of approximately HK$9.1 million and
HK$8.8 million and HK$2.6 million as at 31 December 2014 and 2015 and 30 April 2016, respectively.
In addition, we have obtained a loan facility of HK$5.0 million in April 2016 and expired in October
2016, and an overdraft facility of HK$3.0 million in May 2016 available until further notice but subject
to annual review by the bank.

Our operating cash flows may be adversely affected by a variety of factors, such as
macroeconomic factors or factors specific to our industry. There is no assurance that we will be able to
generate net cash inflow from our operating activities or that our Group will be able to maintain
sufficient working capital in the foreseeable future. In the event that the Group fails to maintain
sufficient level of working capital, our results of operations and financial position may be materially and
adversely affected.

Copyright infringement claims against us for use of music could adversely affect our business and
results of operation.

The record labels, recording association or other third parties may make claims against our Group
for music royalties. Our Directors believe that the success of a clubbing venue depends in part on the
music played at the venue and the ambience it brings. The Macau Association of Composers, Authors &
Publishers (“MACA”) is a collective management organization, or a musical society established under
the current law and regulations regarding copyrights in Macau. Under the laws of Macau, a collective
management organization may grant licenses for performing musical recordings in public. MACA is
currently a licensing body for musical works in Macau, and has signed reciprocal agreements with more
than thirty overseas musical societies. Pursuant to the arrangement between MACA and COD Hotels, (i)
Club Cubic is licensed to publicly perform the musical compositions and works licensed under the
blanket license agreement between MACA and COD Hotels. For details, please see ‘“Business —
Entertainment, Music and Lighting Equipment” in this prospectus. However, it is possible that the
copyright owners of some sound recordings may not have licensed their musical work with those record
labels that are covered under the collective management organization and the copyright owners of the
sound recording, which are not members of the collective management organization, may claim against
our Group if such sound recording is played at Club Cubic. In the event of any uncontrollable situations
such as the database showing musical works which MACA has relevant licenses is not up-to-date or
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contain errors, or if there is any change of MACA'’s license arrangement of music during the time gap
between our regular checks, we may be exposed to the risk of playing music at Club Cubic without the
relevant authority and we may be liable to the relevant copyright owners for playing the music.

As advised by our Macau Legal Advisers, according to the relevant Macau laws, any person who,
without authorization from the holder of the exclusive right of reproduction, reproduce for commercial
purposes, in whole or in significant part, directly or indirectly, a musical work shall be punished with
imprisonment up to 4 years, and the copyright owner may bring a civil procedure claim against who
used the music without its consent for “non contractual liability” against our Group and demand an
indemnification that will be based on the economic loss suffered by the copyright owner in respect of
licensing fee which it may charge for the use of the subject music, with accrued interest at statutory
interest rate. Such copyright infringement claims against us for use of music could adversely affect our
business and results of operation.

In such circumstances, it may result in a material adverse effect on its business. Our Group may be
required to institute litigation, arbitration or other proceedings to defend itself, which would likely
consume its management’s time and attention. Such proceedings are likely to be expensive to resolve
regardless of its outcome. For further details, please refer to the section headed ‘“Business —
Entertainment, Music and Lighting Equipment” in this prospectus.

Our Group may not be able to detect, deter and prevent all instances of illegal activities or other
misconduct committed by our employees, customers or other third parties, wrongdoing by our
employees and/or outsiders may harm its reputation and business.

Our customers with excess alcohol may not maintain sobriety and disturb other customers and the
operation of Club Cubic and our new clubs. Although our Group has implemented controls, it may be
susceptible to illegal activities or misconduct, including pilferage, theft, fights, drugs abuse, sexual
harassment, bribery, usage of false personal identification, corruption, among others and it may not be
able to detect, deter and prevent all instances of misconduct committed by its employees, customers or
other third parties in Club Cubic or our new clubs. Such wrongdoing may harm our Group’s reputation,
profits and operation results. Failure in deterring, detecting or preventing above mentioned examples of
misconduct against our Group’s interests may have a material adverse effect on our Group’s business
operation and financial condition.

If our customers were repeatedly found conducting illegal activities in our club premises during
inspection or being reported, the government authorities may take into account of such factor for vetting
the application of the club when applying for the renewal of its licences. Such incidents may also
seriously harm our Group’s reputation, which may affect our customer traffic and ability to attract
sponsorship income, business results and financial condition.

Information technology system failures could interrupt our Group’s operations and adversely
affect its business.

Our Group relies on computer systems and network infrastructure used by it across its operations
to monitor our daily operations and to collect accurate up-to-date financial and operating data for
business analysis and enhance our inventory management. Our information technology systems may be
vulnerable to various interruptions which are beyond our control, including telecommunications failures,
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computer viruses, cyber-attacks, hackers, unauthorised access attempts and other security risks. Any
damage or failure of its computer systems or network infrastructure that causes an interruption in its
operations could have a material and adverse effect on its business and results of operations.

We may not be able to secure the continued service of our key management personnel.

The development of our business is, to a large extent, attributable to the contribution of our
management, including our executive Directors and members of senior management such as Mr. Simon
Choi, Mr. John Choi, Mr. Alex Yeung and Mr. Steven Chu. Although our Company has entered into a
service agreement with each of our executive Directors for an initial term of three years, there could be
an adverse impact on our operations should any of these senior management personnel terminate the
service agreement with our Group or otherwise cease to serve our Group.

Unauthorised use of our brand names by third parties, and the expenses incurred in developing
and preserving the value of our brand names, may adversely affect our business. Our brand names
are critical to our success.

As of the Latest Practicable Date, we were the owner of one trademark registered in Macau and
two trademarks registered in Hong Kong, which are material to our business. Unauthorised use of our
brand names by third parties may adversely affect our business and reputation. We rely on trademark
law, company brand name protection policies and agreements with our employees and business partners
and others to protect the value of our brand name. We cannot assure you that procedures we took will
provide effective prevention for unauthorised third party use of our brand name. In addition, we
currently own the exclusive right to use three domain names containing or relating to our company name
and brands. We may be unable to prevent third parties from acquiring and maintaining domain names
that infringe or otherwise decrease the value of our brand name, trademarks and other proprietary rights.
Failure to protect our domain names could adversely affect our reputation and brand, and make it more
difficult for users to find our websites. In addition, we may not be able to complete relevant trademark
registration prior to the opening of any new club which we may open in the relevant jurisdiction. Third
parties may obtain intellectual property rights in the future and claim that our Group’s brands infringe
their intellectual property rights. Even if our Group were to prevail against such claims, there is no
assurance that such Independent Third Party may not launch any claims in future against any of our
Group’s club(s). Future litigation could also result in substantial costs and diversion of our resources,
and could adversely affect our business, financial condition and results of operations.

We have limited insurance coverage which may not sufficiently cover all our potential risks.

Based on our contract with COD, COD would maintain (as a whole for all businesses situate at the
City of Dreams) relevant third party liability insurance for fire or other accidents inside the club
premises, while Luk Hing Macau shall maintain relevant third party insurance in relation to fitting out
and renovation for the expansion. We have maintained the insurance for employees’ compensation
insurance for injuries or death in the course of employment. There is no assurance that our insurance
coverage would be sufficient to cover all our potential losses. For further details on the insurance
policies we maintain, please see “Business — Insurance” in this prospectus.

In the event that our insurance policies cannot sufficiently compensate for our losses sustained as a
result of damage to items covered or howsoever incurred, we would have to pay for the difference
ourselves and our cash flow and liquidity could be adversely affected.
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RISKS ASSOCIATED WITH THE PLACING

Our Controlling Shareholders interests may differ from those of our Company and other
shareholders.

Upon completion of the Placing and the Capitalisation Issue, Welmen, Yui Tak, Ocean Concept,
Toprich, Perfect Succeed, Mr. Simon Choi, Mr. John Choi, Mr. Eric Au, Mr. Jerry Au, Mr. Bernard
Yeung and Mr. Alex Yeung, being our Controlling Shareholders, will in aggregate own 60.75% of our
share capital. They have historically exercised significant influence over us, which we expect to
continue in the future.

There can be no assurance that if a conflict of interest arises, our Controlling Shareholders will act
in the best interests of our Company or that any conflict of interest will be resolved in our favour. At
times, the interests of our Controlling Shareholders may not be consistent with the interests of our other
Shareholders. There can be no assurance that they will always take actions that will benefit our other
Shareholders. In addition, if our Controlling Shareholders continue to exercise such influence over us, it
could have the effect of delaying, deferring or preventing a change in control of the Company, and it
could affect our ability to effect certain types of transactions that require approval by special resolution.
This could have an adverse effect on the operation of our business and our profitability.

There has been no prior public market for our Shares and an active trading market for our Shares
may not develop.

Prior to the Placing, there has been no public market for our Shares. The Placing Price of the
Shares will be determined through negotiations between us and the Sole Global Coordinator, and it may
not necessarily be indicative of the market price of the Shares after the Placing is complete. While we
have applied to list and deal in the Shares on the Stock Exchange, we cannot assure you that an active
trading market will develop and/or if developed will be sustained after the Placing. If an active public
market for the Shares does not develop after the Placing, the market price and liquidity of the Shares
may be adversely affected.

Our Company is a holding company and our ability to pay dividends is dependent upon the
earnings of, and distributions by, our subsidiaries. We may not declare dividends in the future.
Payment of dividends will depend upon future earnings, financial condition, cash flows, working
capital requirements, capital expenditures and other factors.

Our Company is a holding company. Our principal assets will, at the completion of the Placing,
consist of our equity holdings in our various subsidiaries. See “History, Reorganisation and Corporate
Structure” in this prospectus. All of our business operations are conducted through our subsidiaries. Our
ability to pay dividends is dependent upon the earnings of our subsidiaries and their distribution of
funds to us, primarily in the form of dividends. The ability of our subsidiaries to make distributions to
us depends on their distributable earnings (as determined in accordance with the applicable law of the
place of incorporation of the relevant subsidiaries), cash flow conditions, restrictions on distributions
contained in their articles of association, restrictions contained in their debt instruments, and other
arrangements. These restrictions could reduce the amount of distributions that we receive from our
subsidiaries, which in turn would restrict our ability to fund group operations and pay dividends on the
Placing Shares.
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We cannot guarantee when, if and in what form dividends will be paid on our Shares following the
Placing. The amount of future dividend payments that we may make, if any, will depend upon a number
of factors, which may include our strategy, future earnings, financial condition, cash flows, working
capital requirements, capital expenditures, applicable laws and regulations and other factors. There can
be no assurance that we will have sufficient distributable reserves or decide to pay dividends in the
future.

Future sale or major divestment of shares by any of our Shareholders could adversely affect the
prevailing market price of our Shares.

Our Shares held by certain Shareholders are subject to certain lock-up periods, the details of which
are set out in the sections headed ‘“Underwriting” and “History, Reorganisation and Corporate
Structure” in this prospectus. However, there is no assurance that after the restrictions of the lock-up
periods expire, these Shareholders will not dispose of any Shares. Sale of substantial amounts of our
Shares in the public market, or the perception that these sales may occur, may materially and adversely
affect the prevailing market price of our Shares.

The liquidity, trading volume and trading price of our Shares may be volatile, which could result
in substantial losses for Shareholders.

The liquidity, the price and trading volume of our Shares may be volatile, which may be subject to
a number of factors, including but not limited to:

° actual or anticipated fluctuations in our results of operations;
° changes in earnings estimates or recommendations by securities analysts;
° restrictive regulations or limitations imposed on our industry by relevant authorities;

° actual or potential litigation or regulatory investigations announcements of competitive
developments, acquisitions or strategic alliances in our industry;

° recruitment or loss of key personnel by us or our competitors; and

° general macroeconomic and market conditions or other developments affecting us and our
industry.

In addition, stock markets and the shares of companies listed on the Stock Exchange have from
time to time experienced significant price and volume fluctuations that are disproportionate or not
related to the operating performance of such companies. These market fluctuations may also materially
and adversely affect the market price of our Shares.

Our Shareholders’ interest may be diluted as a result of additional equity fund-raising.

We may finance the future expansion of our operation and business by raising additional funds
through the issuance of new equity or equity-linked securities in our Company other than on a pro rata
basis to existing Shareholders, and as such the percentage ownership of such Shareholders in us may be
reduced. Furthermore, such new securities may confer rights and privileges that take priority over those
conferred by the Shares.
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You may face difficulties in protecting your interests because we are incorporated under Cayman
Islands law, which law may provide different protection to minority shareholders than the laws of
Hong Kong and other jurisdictions.

Our corporate affairs are governed by our Memorandum and Articles of Association and by the
Companies Law. The laws of the Cayman Islands relating to the protection of the interests of minority
shareholders differ in some respects from those in other jurisdictions. Such differences may mean that
our minority Shareholders, including you, may have less protection than they and you would otherwise
have under the laws of other jurisdictions. For further information, please see Appendix III to this
prospectus.

You may experience difficulty in effecting service of legal process and enforcing judgments against
us, our directors and our management.

Our Company is incorporated in the Cayman Islands. A substantial amount of our assets is located
in Macau. Some of our Directors and officers reside outside of Hong Kong. As a result, it may not be
possible for investors to effect service of process within Hong Kong or other countries upon such
persons or us or to enforce against them or us judgments obtained in such courts.

Facts and statistics in this prospectus relating to the industry in which our Group operates may
not be fully reliable.

Some of the facts and statistics in this prospectus relating to the clubbing industry in which our
Group operates, including those relating to the Macau economy and alcohol consumption market, are
derived from various publications of Macau and foreign governmental departments and agencies and
obtained in communication with various governmental departments and agencies that the Directors
believe are reliable. However, the Directors cannot guarantee that the quality or reliability of such
materials. The Directors believe that the sources of the information are appropriate have taken
reasonable care in exacting and reproducing such information. They do not believe that such information
is false or misleading in any material aspect or that any material fact has been omitted that would render
such information false or misleading. The information has not been independently verified by our
Group, the Sole Sponsor, any Underwriter or any other party involved in the Placing and no
representation is given as to its accuracy or completeness. You should consider how much weight or
importance such facts or statistics carry and should not place undue reliance on them.
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DIRECTORS’ RESPONSIBILITY FOR THE CONTENTS OF THIS PROSPECTUS

This prospectus, for which our Directors collectively and individually accept full responsibility,
includes particulars given in compliance with the Companies (Winding Up and Miscellaneous
Provisions) Ordinance, the Companies Ordinance, the Securities and Futures (Stock Marketing Listing)
Rules (Chapter 571V of the Laws of Hong Kong) and the GEM Listing Rules for the purpose of giving
information with regard to our Company. Our Directors, having made all reasonable enquiries, confirm
that to the best of their knowledge and belief, the information contained in this prospectus is accurate
and complete in all material respects and not misleading or deceptive, and there are no other matters the
omission of which would make any statement in this prospectus misleading.

INFORMATION ON THE PLACING
This prospectus is published solely in connection with the Placing.

The Placing Shares are offered solely on the basis of the information contained and representations
made in this prospectus, on the terms and subject to the conditions set out herein. No person is
authorised in connection with the Placing to give any information, or to make any representation not
contained in this prospectus, and any information or representation not contained herein must not be
relied upon as having been authorised by our Company, the Sole Sponsor, the Sole Global Coordinator,
the Underwriters and any of their respective directors, officers, employees, agents, affiliates or
representatives or any other persons or parties involved in the Placing.

PLACING SHARES ARE FULLY UNDERWRITTEN
This prospectus sets out the terms and conditions of the Placing.

This prospectus is published solely in connection with the Placing, which is sponsored by the Sole
Sponsor and managed by the Sole Global Coordinator and is fully underwritten by the Underwriters
(subject to the terms and conditions of the Underwriting Agreement). Further information about the
Underwriters and the underwriting arrangements is contained in the section headed “Underwriting” in
this prospectus.

PLACING PRICE

The Placing Shares are being offered at the Placing Price which will be determined by the Sole
Global Coordinator (for itself and on behalf of the Underwriters) and our Company on or around 4
November 2016 or such later date as agreed by our Company and the Sole Global Coordinator. The
Placing Price is currently expected to be not more than HK$0.26 per Placing Share and not less than
HK$0.2 per Place Share. The Sole Global Coordinator (for itself and on behalf of the Underwriters) may
reduce the indicative Placing Price range stated in this prospectus at any time prior to the Price
Determination Date. In such case, a notice of the reduction of the indicative Placing Price range will be
published on the Stock Exchange’s website at www.hkexnews.hk and our Company’s website at
www.lukhing.com.
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If the Sole Global Coordinator (for itself and on behalf of the Underwriters) and our Company are
unable to agree on the Placing Price on the Price Determination Date, or such later date or time as may
be agreed between our Company and the Sole Global Coordinator, the Placing will not become
unconditional and will lapse.

RESTRICTIONS ON SALE OF THE PLACING SHARES

Each person acquiring the Placing Shares will be required to confirm that he/she is aware of the
restrictions on offers and sales of the Placing Shares described in this prospectus.

No action has been taken to permit the offering of the Placing Shares or the general distribution of
this prospectus in any jurisdiction other than Hong Kong. Accordingly, this prospectus may not be used
for the purpose of, and does not constitute, an offer or invitation in any jurisdiction other than Hong
Kong or in any circumstances in which such an offer or invitation is not authorised or to any person to
whom it is unlawful to make such an offer or invitation. Persons who possess this prospectus are
deemed to have confirmed with our Company, the Sole Sponsor, the Sole Global Coordinator and the
Underwriters that such restrictions have been observed.

The Placing Shares are offered solely on the basis of the information contained and representations
made in this prospectus. No person is authorised to give any information in connection with the Placing
or to make any representation not contained in this prospectus, and any information or representation not
contained in this prospectus must not be relied upon as having been authorised by our Company, the
Sole Sponsor, the Sole Global Coordinator, the Underwriters, any of their respective directors, agents,
employees or advisers or any other person involved in the Placing.

Prospective applicants for the Placing Shares should consult their financial advisers and take legal
advice, as appropriate, to inform themselves of, and to observe, all applicable laws and regulations of
any relevant jurisdiction. Prospective applicants for the Placing Shares should inform themselves as to
the relevant legal requirements of applying for the Placing Shares and any applicable exchange control
regulations and applicable taxes in the countries of their respective citizenship, residence or domicile.

STRUCTURE AND CONDITIONS OF THE PLACING

Details of the structure and conditions of the Placing are set out in the section headed *Structure
and conditions of the Placing” in this prospectus.

APPLICATION FOR LISTING ON GEM

Application has been made to the Stock Exchange for the listing of, and permission to deal in, the
Shares in issue and to be issued pursuant to the Placing and the Capitalisation Issue and upon exercise
of any options which may be granted under the Share Option Scheme.

No part of the share capital of our Company is listed or dealt in on any other stock exchange and
no such listing or permission to deal is being or is proposed to be sought.

Under section 44B(1) of the Companies (Winding Up and Miscellaneous Provisions) Ordinance,
any allotment made in respect of any application will be invalid if the listing of, and permission to deal
in, the Placing Shares on GEM is refused before the expiration of three weeks from the date of the
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closing of the Placing, or such longer period (not exceeding six weeks) as may, within the said three
weeks, be notified to our Company by or on behalf of the Listing Division of the Stock Exchange, then
any allotment made on application in pursuance of this prospectus shall, whenever made, be void.

Pursuant to Rule 11.23(7) of the GEM Listing Rules, at the time of listing and at all times
thereafter, our Company must maintain the minimum prescribed percentage of at least 25% of the issued
share capital of our Company in the hands of the public.

Only securities registered on the branch register of members of our Company kept in Hong Kong
may be traded on GEM unless the Stock Exchange otherwise agrees.

COMMENCEMENT OF DEALINGS IN THE SHARES

Dealings in Shares on GEM are expected to commence at 9:00 a.m. on Friday, 11 November 2016.
Shares will be traded in board lots of 10,000 Shares each and are freely transferable. The stock code for
our shares is 8052. No temporary documents or evidence of title will be issued.

SHARES WILL BE ELIGIBLE FOR ADMISSION INTO CCASS

Subject to the granting of the approval for the listing of, and permission to deal in, the Shares in
issue and to be issued as mentioned in this prospectus on GEM and our Company’s complying with the
stock admission requirements of HKSCC, the Shares will be accepted as eligible securities by HKSCC
for deposit, clearance and settlement in CCASS with effect from the Listing Date, or on any other date
determined by HKSCC. Settlement of transactions between participants of the Stock Exchange is
required to take place in CCASS on the second business day after any trading day.

All activities under CCASS are subject to the General Rules of CCASS and CCASS Operational
Procedures in effect from time to time. All necessary arrangements have been made for the Shares to be
admitted into CCASS. Investors should seek the advice of their stockbrokers or other professional
advisers for details of those settlement arrangements and how such arrangements will affect their rights
and interests.

PROFESSIONAL TAX ADVICE RECOMMENDED

If you are unsure about the taxation implications of the subscription for, purchase, holding or
disposal of, dealing in, or the exercise of any rights in relation to the Shares, you should consult your
professional adviser. It is emphasised that none of our Company, the Sole Sponsor, the Sole Global
Coordinator, the Underwriters, any of their respective directors, agents or advisers or any other person
involved in the Placing accepts responsibility for any tax effects on or liabilities of any person resulting
from the subscription for, purchase, holding or disposal of, dealing in, or the exercise of any rights in
relation to the Shares.

HONG KONG SHARE REGISTER AND STAMP DUTY

All issued Shares upon completion of the Placing are freely transferable and will be registered on
our Company’s branch register of members to be maintained in Hong Kong by the branch share registrar
and transfer office of our Company, Tricor Investor Services Limited, Level 22, Hopewell Centre, 183
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Queen’s Road East, Hong Kong. Our Company’s principal register of members will be maintained by the
principal share registrar and transfer office of our Company in Cayman Islands, PO Box 1350, Clifton
House, 75 Fort Street, Grand Cayman KY1-1108, Cayman Islands.

Dealings in Shares registered in the branch register of members of our Company in Hong Kong
will be subject to Hong Kong stamp duty.

Unless our Company determines otherwise, dividends payable in HK dollars in respect of the
Shares will be sent by ordinary post at the Shareholder’s risk to the registered address of each
Shareholder or, in the case of joint holders, the first-named holder.

EXCHANGE RATE CONVERSION

In this prospectus, unless otherwise stated, certain amounts denominated in Pataca have been
translated into HK dollars or US dollars and vice versa at an exchange rate of MOP1.03 = HK$1.00 or
MOP8.01 = US$1.00, respectively, and certain amounts denominated in US dollars have been translated
into HK dollars and vice versa at an exchange rate of US$1.00 = HK$7.78, in each case, for illustration
purposes only. Such conversions shall not be construed as representations that amounts in MOP or US
dollars were or may have been converted into those currencies and vice versa at such rates or any other
exchange rates.

ROUNDING

Any discrepancies in any table between totals and sums of amounts listed therein are due to
rounding.
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DIRECTORS AND PARTIES INVOLVED IN THE PLACING

DIRECTORS
Name
Executive Directors

Mr. Choi Yiu Ying (ZEHEEE)

Mr. Choi Siu Kit (Z£485E)

Mr. Yeung Chi Shing (#5&50)

Non-executive Directors

Mr. Au Wai Pong Eric ([@f5F)

Mr. Au Ion Weng (lki# %)

Ms. Poon Kam Yee Odilia (i $i /%)

Independent non-executive Directors

Mr. Lam Wai Chin Raymond (Fff& &)

Mr. Chan Ting Bond Michael
(BRE HF)

Address

Flat B, 2/F

45 Island Road, Deep Water Bay

Repulse Bay, Hong Kong

Flat B, 27/F

Kingsford Height

17 Babington Path
Mid-levels, Hong Kong

Avenida de Sagres

Block 7, Floor 23, Flat D
Ed. One Central Residences
Macau

Unit 302, Tower 2
211 Xingfu Road
Shanghai, China

Av. Ouvidor Arriaga 70
23 Andar G Block A
Ed. Fortune Towers
Macau

Flat F, 8/F

Braemar Terrace

1 Pak Fuk Road

North Point, Hong Kong

Flat F, 8/F, Block 2
Robinson Place

70 Robinson Road
Mid-levels, Hong Kong

Flat B, 21/F

Yick King Building
3 Chun Fai Road
Hong Kong
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DIRECTORS AND PARTIES INVOLVED IN THE PLACING

Name Address Nationality

Mr. Tse Kar Ho Simon (#f % 5%) Flat B, 19/F Chinese
Yat Tien Mansion
Taikoo Shing
Shau Kei Wan, Hong Kong

Please refer to the section headed “Directors and Senior Management” of this prospectus for

further information.
PARTIES INVOLVED IN THE PLACING

Sole Sponsor China Everbright Capital Limited
24/F, Lee Garden One
33 Hysan Avenue
Causeway Bay

Hong Kong
Sole Global Coordinator and China Everbright Securities (HK) Limited
Sole Bookrunner 24/F, Lee Garden One

33 Hysan Avenue
Causeway Bay
Hong Kong

Joint Lead Managers China Everbright Securities (HK) Limited
24/F, Lee Garden One
33 Hysan Avenue
Causeway Bay
Hong Kong

Opus Capital Limited

18/F, Fung House

19-20 Connaught Road Central
Central

Hong Kong

Ping An Securities Limited

Unit 02, 2/F

China Merchants Building
152—155 Connaught Road Central
Hong Kong
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Legal advisers to our Company

Legal advisers to the Sole
Sponsor and Underwriters

Reporting accountants

Compliance adviser

Innovax Capital Limited
Room 2002, 20/F
Chinachem Century Tower
178 Gloucester Road

Wan Chai

Hong Kong

As to Hong Kong laws

Vivien Teu & Co

in association with Llinks Law Offices
Suites 1503-1504 Level 15 ICBC Tower
3 Garden Road

Central

Hong Kong

As to Macau laws

Leong Hon Man Law Office
12/F, China Law Building
Avenida da Praia Grande No. 409
Macau

As to Cayman Islands laws
Appleby

2206-19, Jardine House

1 Connaught Place
Central, Hong Kong

As to Hong Kong laws

Mayer Brown JSM

16th—19th Floor, Prince’s Building
10 Charter Road

Central

Hong Kong

HLB Hodgson Impey Cheng Limited
Certified Public Accountants

31/F, Gloucester Tower

The Landmark

11 Pedder St.

Central

Hong Kong

China Everbright Capital Limited
24/F, Lee Garden One

33 Hysan Avenue

Causeway Bay

Hong Kong
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CORPORATE INFORMATION

Registered office

PO Box 1350
Clifton House
75 Fort Street
Grand Cayman
KY1-1108
Cayman Islands

Headquarters and principal place of Suite 2105-2, 2/F

business in Macau

The Boulevard
City of Dreams
Cotai

Macau

Principal place of business in Hong Kong Room 1505, 15/F., Shun Tak Centre West Tower
registered under Part 16 of the 168—200 Connaught Road Central

Companies Ordinance

Company website

Company secretary

Compliance officer

Authorised representatives

Sheung Wan
Hong Kong

www.lukhing.com
(information contained in this website does not form part
of this prospectus)

Ms. Li Oi Lai (&)
(ACIS, ACS, FCPA, FAIA)
18/F, Tesbury Centre

28 Queen’s Road East
Wanchai, Hong Kong

Mr. Choi Siu Kit (Z5#315)
Flat B, 27/F

Kingsford Height

17 Babington Path
Mid-Levels, Hong Kong

Mr. Choi Siu Kit (%24R 1)
Flat B, 27/F

Kingsford Height

17 Babington Path
Mid-Levels, Hong Kong

Ms. Li Oi Lai (%)
(ACIS, ACS, FCPA, FAIA)
18/F, Tesbury Centre

28 Queen’s Road East
Wanchai, Hong Kong
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Audit Committee

Remuneration Committee

Nomination Committee

Principal share registrar and transfer
office in Cayman Islands

Hong Kong branch share registrar
and transfer office

Principal banker

Mr. Chan Ting Bond Michael (BREFB) (chairman)
Mr. Lam Wai Chin Raymond (Fkf5 &)
Mr. Au Wai Pong Eric ([@f5F8)

Mr. Lam Wai Chin Raymond (%1% &) (chairman)
Mr. Tse Kar Ho Simon (#f 5 5%)
Mr. Au Wai Pong Eric ([@f5F8)

Mr. Choi Yiu Ying (%$#EF€) (chairman)
Mr. Lam Wai Chin Raymond (Ff& &)
Mr. Tse Kar Ho Simon (#f 5 5%)

Estera Trust (Cayman) Limited
Clifton House

75 Fort Street

PO Box 1350

Grand Cayman KY1-1108
Cayman Islands

Tricor Investor Services Limited
Level 22

Hopewell Centre

183 Queen’s Road East

Hong Kong

Bank of China Limited
Macau Branch

Bank of China Tower
Aveni da Doutor
Mario Soares

Macau
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INDUSTRY OVERVIEW

This section contains information and statistics relating to the Macau economy and the industry
in which we operate. We commissioned Euromonitor, an independent market research firm, as an
industry consultant to prepare an industry research report, the Euromonitor Report. The information
and data in this section have been derived from third-party sources including the Euromonitor
Report, which was prepared primarily as a market tool. References to Euromonitor should not be
considered as the opinion of Euromonitor as to the value of any security or the advisability of
investing in the Group. While we and our Directors have taken reasonable care in the extraction,
compilation and reproduction of the information derived from independent sources, we cannot assure
you as to the accuracy or completeness of such information. We have no reason to believe that such
information is false or misleading or that any fact has been omitted that would render such
information false or misleading. Neither we nor any of our respective affiliates or advisors, the Sole
Global Coordinator, the Sole Sponsor, the Underwriters, nor any of their respective affiliates or
advisors have prepared or independently verified the accuracy or completeness of such information
directly or indirectly derived from independent sources, and such information may not be consistent
with that available from other sources and should not be unduly relied upon.

Unless otherwise indicated, information and statistics relating to the clubbing industry in
Macau in this and other sections of this prospectus have been derived from the Euromonitor Report.

SOURCE OF INFORMATION

In connection with the Placing, we have commissioned Euromonitor, an international market
research firm with experience in conducting market research for various industries in initial public
offerings of companies listed on the Stock Exchange and an Independent Third Party, to assess the
overall industry situation and development trends and to analyse the competitive landscape of clubbing
industry in Macau. The total consideration we paid to Euromonitor amounts to US$51,870.

In compiling and preparing the Euromonitor Report, Euromonitor conducted interviews with
industry participants and distributors of alcohol, collect and review information from multiple sources,
including national statistics and conducted independent analysis.

The projections are based on the Euromonitor Report on the following assumptions:

—  The Macau SAR economy is expected to maintain steady growth over the longer term in spite
of economic contractions in 2015 due to key market drivers stated below;

— The Macau SAR social and political environments are expected to remain stable during the
forecast period;

— Key market drivers such as the development of the Cotai Strip, the government’s priority to
promote non-gaming entertainment and the increasing accessibility of Macau as a tourist
destination due to infrastructure upgrades are expected to boost the development of the
Macau SAR clubbing venue market; and

— Key drivers including the diversification of the Macau SAR’s economy to be more resilient
and the general development of the tourism industry are likely to drive the future growth of
the Macau SAR’s clubbing venue market.
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MACROECONOMIC ENVIRONMENT IN MACAU
Economic and Demographic Indicators
Strong Economic Growth Fuelled by Gaming Sector Takes a Plunge in 2015

After years of uninterrupted, spectacular economic growth in Macau propelled by rising gambling
revenues, the economic boom came to a screeching halt in 2014 as a confluence of macroeconomic
developments, intensifying global competition and political factors put the brakes on the rapid economic
expansion. Macau’s GDP, which grew by a high CAGR of 13.9% from the period 2010 to 2013,
experienced a real contraction of 0.9% in 2014, followed by a drastic decline of 20.3% in 2015.

One of the main reasons for the sharp contraction is plunging revenues from the gaming industry,
which previously accounted for approximately half of Macau’s GDP and more than three-quarters of its
tax revenues. Gross gaming revenue in Macau fell by 34.3% from MOP352.7 billion in 2014 to
MOP231.8 billion in 2015. The protracted anti-corruption drive by the Chinese central government has
struck fear amongst Mainland high-rollers, who were a significant contributor to Macau’s gaming
revenue. Wary of the scrutiny of China’s anti-corruption officers, these big spenders have stayed away
from Macau, resulting in the drastic drop in gaming revenues in 2014 and 2015.

Steady Growth in Private Consumption Expenditure from 2010 to 2015

Private consumption expenditure increased from MOPS52.6 billion in 2010 to MOP94.8 billion in
2015, representing a 12.5% CAGR from 2010 to 2015, as local Macanese enjoy higher disposable
income and increase discretionary expenditure on entertainment, which could include activities such as

clubbing.
The following table sets forth the historical private consumption expenditure in Macau.
Private Consumption Expenditure in Macau, 2010-2015

CAGR

MOP million 2010-2015
Private Consumption Expenditure 12.5%

100,000 —

80,000 [~
60,000 [~
40,000 —
20,000 [~
0 | | | | |

2010 2011 2012 2013 2014 2015

I Private Consumption Expenditure

Source: The Census and Statistics Department of the Government of the Macao Special Administrative Region, extracted

from Euromonitor Report
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Reduce Over-reliance on Gaming Industry to Achieve Overall Sustainable Development

As of first quarter of 2016, Macau experienced its seventh consecutive quarter of GDP decline,
with GDP falling by approximately 13.3% quarter-on-quarter, continuing to improve from a fall of
14.4% in fourth quarter of 2015, which could be indicative that the Macau economy has already hit
bottom. Gross gaming revenue in Macau fell 9.2% in second quarter of 2016, which is the lowest
quarter-on-quarter fall since fourth quarter of 2014. In 2016, the contraction in Macau’s economy is
expected to continue, albeit at a slower rate, as non-gaming tourism activities remain insufficient to
compensate for the plunge in casino revenues. To address this problem, the Macau government has
embarked on plans to diversify and grow its non-gaming tourism sector to appeal to a more mass market
tourist.

Fall in Visitors’ Spending and Visitors’ Arrivals in 2015 after Period of Consistent Growth

Aside from Macau’s local population, which forms a stable customer base for clubbing venues in
Macau, a key demand driver for the clubbing venue industry includes the tourism industry, indicating
the importance of attracting more tourists who are drawn to Macau for a diversity of entertainment
activities. Although tourist arrivals in Macau declined in 2015, major clubbing venues were still drawing
large crowds. This is likely due to the increase in the proportion of tourists who are visiting Macau for
other non-gambling related activities such as concerts and entertainment events. A good example will be
the Big Bang 2015 World Tour concert and the annual Asia Entertainment Expo, where visitors have a
higher propensity to visit clubbing venues due to collaboration programs. Earlier visitors tended to be
more focused on gambling related activities.

Concurrently, visitors’ spending, which excludes revenue generated by casinos and other gambling-
related activities, grew by a CAGR of 13.0% from 2010 to 2014, before experiencing a significant
17.2% year-on-year decline in 2015. This is due to a fall in average spending per visitor on shopping,
accommodation and food and beverage by 20.0%, 15.9% and 5.8% respectively, from 2014 to 2015.
Nevertheless, in 2015, visitors” spending still accounted for approximately 13.9% of Macau’s GDP. The
significance of Macau’s tourism industry, independent of its gaming component, indicates its potential to
become a main pillar of Macau’s economic prosperity in the future.

Visitors’ Spending and Visitors’ Arrivals in Macau, 2010-2015

CAGR 2010-2015

MOP million ysers jgj}ig o> number of visitors ('000)
60,000 - 35,000

48,000 - 28,000

36,000 [~ 21,000

24,000 - 14,000

12,000 7,000

2010 2011 2012 2013 2014 2015

B Visitors” spending —@— Visitors’ arrivals

Source: The Census and Statistics Department of the Government of the Macao Special Administrative Region, extracted
from Euromonitor Report
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NIGHT ENTERTAINMENT INDUSTRY IN MACAU
Vibrant and Diverse Night Entertainment Offerings in Macau

The night entertainment industry in Macau can be categorised based on the operation models and
types of services offered as below:

Types of Night Entertainment Venues in Macau

Night Entertainment

Venue Types Description Examples of Operators
Bars, Pubs & Lounges Bars, pubs, lounge bars, and wine bars are characterised by Lion’s Bar and The Macallan
the sale of alcoholic beverages and the food menu is limited Whiskey Bar and Lounge

to simple dishes. This category also includes beer halls,
branded or themed pubs and traditional pubs, where beer is
the main alcoholic drink consumed. Such venues are
commonly located within resorts, hotels and similar
establishments.

Clubbing Venues Clubbing venues also sell alcoholic beverages and are Club Cubic and D2
distinguished by the inclusion of a dance floor and a DJ
booth, where a DJ plays recorded dance music genres.
Clubbing venues also typically offer floor shows.

Gentlemen’s Clubs Gentlemen’s clubs are generally venues providing adult Divino and Playmates Club
entertainment, with the audience usually seated at tables,
dining and drinking. This category includes venues providing
cabaret performances, stripteases, burlesque, and drag show

performances.
Karaoke/KTV Bars Karaoke/KTV bars typically offer packaged deals that include  Zillionaire Karaoke and Pub
a private room with a music entertainment system providing and K Timez

pre-recorded accompaniment to popular songs, drinks and
snacks. This category of night entertainment is particularly
popular with locals and Mainland tourists, with many
independent operators in Macau.

Source: Euromonitor Report
Recent clubbing market development
Clubbing Venues Gaining Popularity

Clubbing venues, with a dance floor and a DJ playing recorded dance music genres, are a
relatively new development in Macau. The typically large floor space of these outlets, which can occupy
up to 2,300 square metres, also belies their modest numbers as they are able to accommodate larger
crowds compared to other types of night entertainment venues. Therefore, the concept of clubbing has
been gradually gaining acceptance with the local crowd during 2010 to 2014.

— 56 —



INDUSTRY OVERVIEW

Ever since its relocation in 2011, Club Cubic, being a pioneer in the industry, has revolutionised
the clubbing scene with modern elements drawn from top clubbing venues worldwide, creating much
publicity and attracting many visitors from overseas with its live performances and world-class DJ
events. The success of Club Cubic in introducing dance music to the local night entertainment scene has
also been instrumental in paving the way for the growth of the clubbing venue industry.

Expansion of Cotai Strip to Boost Mass Tourism

Generally, major night entertainment spots and clubbing venues in Macau tend to be located in the
Cotai area, an area housing a row of luxury integrated casino resorts, within close proximity to the
casinos for the convenience of high-rollers and tourists, demonstrating the inextricable link between the
development of tourism and the clubbing industry.

The Cotai Strip has been undergoing extensive expansion since 2012, with eight massive and
distinctively themed integrated resorts being developed. Amid the slump in Macau’s gaming industry
since mid-2014, coupled with the pressure from the Macau government to pursue diversification away
from gambling, the focus of the new developments would include a wider array of entertainment
facilities in a bid to shed Macau’s reputation as a gambling haven and develop it into a family-friendly
tourist destination. The expanded Cotai Strip promises to bring unprecedented levels of glamour and
luxury to the region.

Stricter Gaming Regulations

Stricter government regulation governing the gaming industry also has a significant impact on the
growth of the clubbing venue industry and the profile of clubbing venue customers. One key regulation
which has limited the expansion of casino operators is the cap on the number of gaming tables allowed
across all casinos in Macau and the strict monitoring of VIP gaming promoters, also known as junkets.
This has impacted Macau’s clubbing venue industry, as there are less high rollers in Macau looking to
spend extravagantly on entertainment.

CLUBBING INDUSTRY IN MACAU
Business Model of Clubbing Venues in Macau
Sale of Alcoholic Drinks Constitutes Majority of Revenue

Clubbing venues in Macau generate the majority of their revenue through the sale of alcoholic
drinks within their premises, with a minimum spending required for the booking of tables, private
booths and karaoke rooms. For clubbing venues with entrance fees, alcohol sales still forms the majority
of their revenue. Membership fees are uncommon in Macau’s main clubbing venues although this may
change in the future. Furthermore, VIP and high-spending customers also enjoy special privileges, such
as the ability to order drinks on credit. Typically, the alcoholic beverage promoter or staff will pay on
behalf of the VIP customer, as a form of additional service and settle the final bill with the client
outside the club within credit period.

Similarly, customers in clubbing venues typically see the majority of their expenditure going to

alcohol purchases, especially bottle service, with Champagne being the most popular in such
establishments.
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Market performance and outlook of the clubbing venues in Macau
From 2010 to 2015

There were approximately five clubbing venues in operation during 2010 to 2015, with only four
consistently operating throughout 2010 to 2015. Therefore, the total floor area of the clubbing industry
in Macau was shrunk by a CAGR of 4.5% from 8,196.4 square metres in 2010 to approximately 6,524.1
square metres in 2015. From 2010 to 2015, the average floor space of a clubbing venue was
approximately 1,630.7 square metres.

From 2016 to 2020

Before the soft opening of Club Pacha in the fourth quarter of 2015 and its official opening in
January 2016, Club Cubic was the largest clubbing venue in Macau in terms of gross floor area. From
2016 onwards, the competition in the clubbing industry is expected to intensify due to the increase in
the number of clubbing venues. The opening of Club Pacha, with a floor space spanning approximately
2,787.1 square meters, in conjunction with the planned expansion of Club Cubic and the opening of
another mid-sized clubbing venue at the upcoming Wynn Palace, will lead to a significant increase in
the total floor space of the industry by end of 2016. In addition, it is expected that two more new mid-
sized clubbing venues will open from 2017 to 2020 in the other new resort developments coming online,
which will contribute to the rapid growth in clubbing floor area.

The following table sets forth the historical and forecasted number of clubbing venues and total
floor area of the clubbing venue industry in Macau from 2010 to 2020.

Number of Clubbing Venues and Total Floor Area
of Clubbing Venue Industry in Macau, 2010-2020F

Number of Square
Clubbing Venues meter
10 [~ 7] 18000
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6
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2010 2011 2012 2013 2014 2015 2016F 2017F 2018F 2019F 2020F

S Number of Clubbing —4@— Total Floor Area of Clubbing
Venues in Macau Venue Industry in Macau

Note: Number of clubbing venues and total floor are of the clubbing venue industry are considered based on clubbing
venues that are in operation on 31 December of each year.

Source: Euromonitor Report
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Positive market outlook of the clubbing industry in Macau from 2016 to 2020

Although the Macau economy and tourist arrivals both declined in 2015, the major clubbing
venues are still drawing large crowds of tourists. This is likely due to the increase in the proportion of
tourists visiting Macau for other non-gambling related activities such as concerts and entertainment
events, who also have a high propensity to visit clubbing venues. Domestic demand for clubbing venues
among Macanese also has potential for further growth as there was a steady growth in private
consumption expenditure from 2010 to 2015. With new attractions, new infrastructural developments,
such as the Hong Kong-Zhuhai-Macau Bridge, and resort developments in the pipeline to rejuvenate the
Macau tourism industry and diversify the economy, the economy is expected to improve and become
more resilient over 2016 to 2020, supporting the development of the clubbing venue industry.

Alcoholic beverage Sales

Revenue generated from the sale of alcoholic beverages contributes significantly to the business of
clubbing venues. Clubbing venues are estimated to account for approximately between 6 to 10% of total
alcoholic beverage retail sales value in Macau.

Retail Value Sales of Alcoholic Beverage in Macau, 2010-2015

CAGR

US$ million 2010-2015

1000 —  Retail value sales of alcoholic beverage in Macau 4.7%
800 —
600 —
400 —
200 —

0 Il Il Il Il Il |
2010 2011 2012 2013 2014 2015

—l— Retail value sales of alcoholic beverage in Macau

Source: Euromonitor Report
Decline in Alcoholic Beverage Sales in 2014 and 2015

The alcoholic beverage market grew rapidly from 2010 to 2013, peaking at a value of US$751.4
million in 2013 before experiencing a 13.7% decline in 2014, and continued to fall by 9.4% in 2015 to
US$587.7 million. The fast growth from 2010 to 2013 is mainly due to the local consumers’ fast
growing acceptance of wines and spirits and the opening of new integrated resorts. However, the market
subsequently declined in 2014 and 2015 due to the aforementioned anti-corruption drive that has
deterred high rollers from visiting and spending in Macau, with liqueur and spirits suffering the most
drastic fall.
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Among various types of alcoholic beverages, the wines segment, which includes red wine, white
wine, port, sparkling wine and Champagne, has a big influence on the market, as it contributes to
approximately half of the total value of the alcoholic beverage market in 2015.

Champagne Sales a Key Focus for Major Clubbing Venues

Although clubbing venues typically sell a wide range of alcoholic beverages including beer, spirits
and liqueur, Champagne is the most popular in large clubbing venues that have a strong Western
influence. However, this proportion is much lower in smaller clubbing venues, where spirits and liqueur
tend to be more popular.

On-trade Retail Value Sales of Champagne in Macau, 2010-2020F

CAGR CAGR

2010-2015 2016F-2020F

On-trade retail value sales of Champagne 16.5% 7.0%

US$ million  Retail value sales of Champagne in Macau 14.1% 6.5%
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(for comparison
purposes only)

Source: Euromonitor Report

Sales of Champagne mostly took place through on-trade channels (such as restaurants, pubs,
clubbing venues, casinos and other similar establishments, as opposed to direct retail channels such as
supermarkets). This proportion of the total Champagne retail value sales steadily increased from 83.6%
in 2010 to 88.6% in 2014 before dipping slightly in 2015 to 88.1%, in tandem with the growth in the
number of visitors at Macau’s clubbing venues, bars and lounges.

During 2016-2020, the decline in on-trade sales of Champagne is expected to continue into 2016,
with an expected 1.1% fall. However, the on-going resort developments along the Cotai Strip featuring a
diverse range of lifestyle attractions and the launch of new clubbing venues are expected to boost
growth in the clubbing venues and Champagne sales market. As a result, on-trade retail sales of
Champagne is projected to grow at a sustainable CAGR of 7.0% over the forecast period to US$25.4
million in 2020 to reflect the integral role of clubbing venues in driving Champagne sales.

— 60 —



INDUSTRY OVERVIEW

The market size of on-trade retail value sales of Champagne in Macau for the year ended 31
December 2015 was US$19.6 million (equivalent to HK$152.5 million). Base on such estimate, Club
Cubic’s champagne sales for the year ended 31 December 2015 represented 35.4% of the market size of
on-trade retail value sales of Champagne in Macau for the year ended 31 December 2015.

Champagne supply in Macau

The top three most popular Champagne brands sold in Macau are premium brands Moét &
Chandon, Perrier-Jouét and Veuve Clicquot, which are exclusively distributed by the two largest
Champagne distributors in Macau. Perrier-Jouét Champagne is distributed exclusively by Seapower in
Macau; while Moét & Chandon and Veuve Clicquot Champagne are distributed exclusively by Great
Time Limited in Macau.

Exclusive partnerships with distributors of Champagne

In Macau, the Champagne distribution market is relatively consolidated, with approximately 4
major distributors. These distributors are supported by major Champagne brand owners with local
offices in Macau or Hong Kong to ensure that there is a sufficient supply of Champagne to satisfy the
demand of customers in Macau. For example, Pernod Ricard has a branch office in Hong Kong.
Exclusive partnerships between specific establishments and Champagne distributors are not uncommon
in Macau’s market due to the small size of most establishments and the lack of major suppliers in the
Champagne market. Such arrangements have proven to be feasible and even beneficial, such as that
between Club Cubic and its supplier for Perrier-Jouét Champagne. Since 2011, Club Cubic has been the
largest customer of Seapower and the largest retailing point of Perrier-Jouét Champagne in Macau, by
both number of bottles and sales. On the other hand, Seapower provides support by sponsoring Perrier-
Jouét Champagne related events organized at Club Cubic. From 2016 to 2020, as more establishments of
the appropriate size and scale to support similar exclusive partnerships open in Macau, more of such
partnerships might appear on the scene.

Future Growth Drivers and Entry Barriers
Future growth drivers of the clubbing venue market
—  Development of Cotai Area

The expansion and development of the Cotai Strip is expected to start bearing fruits from 2015 to
2019, with a total of eight new mega-resorts due to finish development and open their doors between
mid-2015 and end of 2017. In 2015, Broadway, Galaxy Phase II and Studio City resort majority-owned
by Melco Crown Entertainment were officially opened.

In 2016, the US$2.7 billion Parisian Macau by Sands China Ltd is set to open with its landmark
attraction of a scale replica of the Eiffel Tower anchoring its mega-resort. Other mega-resorts are
scheduled for opening in 2016 include Wynn Palace, MGM Cotai and Louis XIII, billed to be Macau’s
most exclusive resort, with 30 Phantom Rolls-Royce cars to chauffeur guests. Last of all, the Lisboa
Palace by SJM Holdings Ltd is also set to open in 2017. Collectively, these glamorous mega-resorts are
set to revitalize and transform the Cotai Strip into the most important area for Macau’s tourism. As a
result, it is expected that more tourists will be attracted to clubbing venues located in the Cotai area.
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—  Government’s Priority to Develop Non-Gaming Entertainment

Macau Government Tourism Office has taken a leading role in promoting and developing non-
gaming tourism activities and markets. For example, the Macau government has previously indicated
that it would consider the non-gaming tourism-related attractions and amenities that are offered by the
new Cotai projects in the allocation of gaming tables to these developments. With the six casino
operators being eager to gain limited gaming tables for their new resort developments and renew their
gaming concessionaires, which are set to expire between 2020 and 2022, they will seek to boost floor
space of and revenue generated from non-gaming facilities. This makes clubbing venues, which is a
great source of non-gaming revenue, an important aspect of the integrated resort and casino operators’
business. According to figures released by the Macau Gaming Inspection and Coordination Bureau,
Melco Crown, which owns the City of Dreams development that houses Club Cubic, recorded
approximately 9% of revenues coming from non-gaming activities, which is higher than competitors
MGM China Holdings, Galaxy Entertainment and SJIM Holdings.

Although it is currently not the industry norm for an integrated resort operator to have a clubbing
venue as an attraction, it is likely that with the pressure from the Macau government to diversify their
gaming operations to include a wider variety of entertainment offerings, more integrated resort operators
will add clubbing venues as an attraction to draw more tourists to Macau. As of August 2016, COD,
Studio City and The Venetian Macao are the only integrated resorts with clubbing venues along the
Cotai strip, which will have a total of 8 major integrated resort properties as the new The Parisian
Macao opens in September 2016.

The Macau government has also partnered with event organisers in publicising the first Road to
Ultra electronic dance music festival held in Macau, in 2015. The inaugural Macau International
Clubbing Show was also launched in May 2015, in a bid to stimulate interest in Macau’s clubbing venue
market and foster growth opportunities. The Macau Government Tourism Office’s active support of the
organisation and promotion of clubbing events, dance music festivals will help to promote a lifestyle
and subculture that will benefit the development of the clubbing venue industry in the long run.

—  Increasing Accessibility of Macau to the Rest of China

Recent policy changes and infrastructural developments also bode well for Macau’s tourism
industry and indirectly, clubbing venue industry. For example, in mid 2015 the Chinese central
government relaxed travel restrictions to Macau for Mainlanders. Mainland tourists visiting Macau are
now permitted to stay in Macau for seven days, as opposed to five previously. They will also be
permitted to visit Macau twice every 30 days, as opposed to twice every 60 days, reversing an earlier
regulation intended to curb the influx Mainland high rollers visiting Macau.

The Hong Kong-Zhuhai-Macau Bridge, meant to link the three territories and half the transport
time between Macau and Hong Kong International Airport, is one of the main infrastructural
developments expected to boost tourism for Macau. The completion of the bridge is expected to provide
more transport options to Macau and also spur regional tourism among the three areas. This, in turn,
could potentially expand the consumer base for the clubbing venue industry in Macau.
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However, reports have suggested that the bridge, which was originally due for completion by end
2016, has been delayed to end 2017 or later, due to construction difficulties and complexities in
auxiliary works. Separately, the Macau’s Light Rail Transit (LRT) system has also been further delayed,
with the line meant to serve the Cotai Strip opening only in late 2018 or later. These delays in
infrastructural development have the likelihood of negatively impacting tourist’s experience in Macau, as
they face long queues and delays in their travel. In spite of the potential detriment that may be caused
by infrastructural inadequacies to the development of tourism and its trickle-down effects impeding the
growth of the clubbing venue industry, any repercussions are likely to be temporary. It is expected that
upon completion, the new Hong Kong-Zhuhai-Macau Bridge and the Light Rail Transit system are will
still bring more customers to the doorsteps of Macau’s clubbing venues.

Market Entry Barriers for the Clubbing Venue Industry
—  Insufficient scale of operation

New entrants to the clubbing venue industry have to be prepared for the high capital investment
involved in setting up a successful club in Macau.

—  Lack of a strong network of relevant connections

The lack of access to a strong network of relevant connections is another entry barrier. For
example, connections with popular world-renowned DJs who can draw in the crowds.

—  Marketing and promotional activities to build up the brand name in the market

Club operators also need to invest heavily in organizing events and marketing and promotional
activities to establish its brand-name and presence in the market in order to build its customer pool.

Competitive Landscape of Clubbing Venues
Different tiers of clubbing venues

Customers of high-end clubbing venues generally consist of well-educated, sophisticated tourists
who belong to the higher-income socio-economic background. The customers of these clubbing venues,
such as Club Cubic and Pacha Macau, typically spend more on bottle service. For example, such
customers can spend a bottle of champagne which starts from around MOP1,500 per bottle in such
clubbing venues. There is also typically a minimum order by bottles required to secure a table, and a
high minimum spending of approximately MOP20,000 per room to book a karaoke room.

Mid-end clubbing venues, frequented by local Macanese or less-well off tourists looking to party
on a budget, tend to see lower average spending per customer of around MOP200 to MOP300 per
customer.
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Overview of the operation of the clubbing venue operators in Macau

Clubbing Venue

Operator®

Club Cubic

D2

DD3

Bellini Lounge

Pacha Macau

Notes:

Brief Background and History

Club Cubic was the second largest clubbing venue in terms
of floor area as at Latest Practicable Date. It is a pioneer in
the industry and large-scale VIP-focused clubbing venue
which targets the high-end clubbing market. Music events
with world-class DJs and artists were also held to attract
music lovers.

Located in a theme park-cum-shopping centre, D2 has been
in operation since 2001 and shares similar shareholders

with DD3 but is operated by a separate management team.
It targets the cosmopolitan, Westernised clubbers, catering
more to the mass market consumers than to VIP customers.

Also located within the same development as D2, DD3, an
offshoot from D2, was opened in June 2008, with 20
karaoke rooms to cater to Mainland and Asian tourists who
prefer private karaoke rooms to hold their private parties.

Opened in 2007 as part of the Venetian resort launch, the
Bellini Lounge functions more as a live music bar well-
known for its regular live performances and shows,
coupled with a small dance floor where patrons can dance
to music spun by a DJ as the night progresses.

Pacha Macau officially launched in early 2016 in the
Studio City mega-resort, has become Macau’s largest
clubbing venue ever since. It is operated by the same
management team which operated the original Pacha
nightclub in Ibiza, Spain. Similar to Club Cubic, Pacha
Macau predominantly targets the high-end VIP customers

Gross
Floor Area

(Sq.ft.)

25,780

16,000

22,000

6,446

30,000

Location

City of Dreams,
Cotai

Macau
Fisherman’s
Wharf

Macau
Fisherman’s
Wharf

The Venetian
Macao,
Cotai

Studio City,
Cotai

Estimated
average
expenditure per
customer

per night'”’

MOP1,000

MOP300

MOP300

MOP500

MOP300-500

(1) Average expenditure per customers per night was estimated by Euromonitor based on the trade interviews conducted.

(2) Estimated average expenditure per customer per night for Pacha Macau is based on average expenditures during the

operator’s soft launch phase and may not be comparable to the other clubbing venue operators.

(3)  In relation to the nightclub licenses, the holder of these licenses varies for different clubbing venues. Subject to negotiations

between landlord and tenant, it is not uncommon for landlords to apply for the nightclub license on behalf of their tenant.

Among the three clubbing venues situated in resort properties and in operation as of the end of January 2016, all of them

have their licenses held by the landlord.

Source: Euromonitor Report
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MACAU REGULATORY OVERVIEW

This section enumerates a summary of the relevant laws and regulations applicable to the business
in Macau.

(A) Regulatory and supervisory authority

Macau Government Tourism Office is the principal regulatory and supervisory authority in charge
of Macau’s entertainment industry.

Pursuant to administrative Regulation No. 18/2011, the role of the Macau Government Tourism
Office, among other things, is to promote the enhancement of service’s quality by supporting the
training of personnel, notably in the field of tour operators, to represent at an official level, tourism in
Macau or elsewhere and liaise with international tourist organizations, to collaborate and encourage the
enrichment and diversification of the tourist product of Macau, to ensure compliance with legal
standards for the tourism sector and their licensing and to inspect facilities and activities which are
subject to its supervision under Macau laws.

(B) Licenses

Under the Macau laws, there is no legal definition of Night Club and in order for a Night Club to
operate, it is required to obtain the relevant licenses depending on the type of activity (dance hall and/or
karaoke) to be operated therein.

(1) Karaoke Activity

Under Article 20, paragraph 1 of the Decree Law no. 47/98/M it is provided that the Macau
Government Tourism Office has the competence to license, among others the karaoke activity.
Therefore, in order to operate karaoke activity it is required to obtain a license, which Club Cubic
has been duly obtained.

Regarding the karaoke activity, under Decree Law no. 47/98/M, the practice or operation of
any of the activities or events specified therein is not allowed if the promoter (i.e. operator) or the
owner of the establishment has not duly obtained the authorization or license for this purpose in
accordance with this law.

The general requirements for the authorization and licensing under this Decree Law are as
follows:

(a) Compliance, in legal terms, of the tax obligations of the activities to be performed;

(b) the suitability of the premises or place to the nature of the activity or event to be held,
particularly in terms of floor area, hygiene, safety, location and respect for
environmental balance.

The competent authorities to grant authorization or license may set other requirements or
operating rules for certain types of activities or events, by order or other appropriate legal
instrument published in the Macau Official Gazette.
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Furthermore, the karaoke activity can only be held in hotels, apartment hotels, tourist
complexes, hostels or exclusive commercial buildings.

According to the administrative procedure at Macao Government Tourism Office, the
applicant is required to submit the following documentation for approval and issuance of the
karaoke license:

1.  Completed application form

2. Valid certificate of company registration issued by the Commercial and Movable
Property Registry

3. Certificate of criminal record of the company’s legal representative/individual or similar
documents

4. M/1 business tax form from the Finance Services Bureau
5.  Location plan with appropriate proportions
6.  Declaration of simplifying procedure

7.  Receipt and M6 form with its index issued by the Lands, Public Works and Transport
Bureau

8. Menus if it provides drinks and/or food for customers

This kind of license is valid for a period of one (1) year and is renewable under the payment
of a tax which is imposed by the Macau Government Tourism Office.

(2) Dance hall

In order to operate a dance hall it is required to obtain a license that shall be issued by the
Macau Government Tourism Office pursuant to Decree Law No. 16/96/M. Furthermore, in
accordance with Ordinance No. 83/96/M and Executive Order 7/2002 the payment of fees are
required for the purposes of obtaining the license and further renewals.

In accordance with Decree Law No. 16/96/M, the natural or legal person that intends to
operate a dance hall is required to obtain an authorization from Macau Government Tourism Office
of the place of the establishment.

The entity responsible for the dance hall shall make a request to be assessed by the Macau
Government Tourism Office. While exercising the licensing activity, the Macau Government
Tourism Office shall listen to the entities with specific expertise in the various areas, in particular
those of urban, sanitary character and fire safety, as provided in the Decree Law No. 16/96/M. It is
mandatory to consult the Lands, Public Works and Transport Bureau of Macau (“DSSOPT”), the
Municipalities, the Macau Health Department and the Fire Department. In regards to dance hall, it
is further required to consult the Macau Public Security Police Force and Macau Cultural Affairs
Bureau. These consultations are part of the licensing proceedings and are made before a license is
issued by the Macau Government Tourism Office.
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According to the administrative procedure at Macao Government Tourism Office, the
applicant is required to submit the following documentation for approval and issuance of the dance
hall license:

1.  Completed application form

2. Valid certificate of company registration issued by the Commercial and Movable
Property Registry

3. Completed enquiry form

4. Location plan with appropriate proportions

5. Design plan, a cross-section and a longitudinal section
6.  Elevation of every building in a scale of 1:100

7.  Declaration of simplifying procedure

8. Receipt and M6 form with its index issued by the Lands, Public Works and Transport
Bureau

9.  Front view photo of every side of the building
10. Memorandum of description and illustration of project

11. Designs for sound insulation and noise absorbents, including design details, design
plans, and technical parameters and manuals of relevant materials

12.  M/1 business tax form from the Finance Services Bureau
(C) Regulatory regime for Dance Halls

Pursuant to Ordinance 83/96/M further altered by Executive Order No. 7/2002, the dance halls are
only permitted in buildings that are not fully or partially intended for housing.

According to Ordinance 83/96 M as amended by Executive Order no. 7/2002, for the purpose of
calculation of capacity, the minimum area required in dance halls is 1 square meter per person, areas
which are excluded from this calculation are those areas reserved for musicians or disc jockey.

In the event, the maximum capacity is exceeded, a fine from MOP2,500.00 to MOP15,000.00 may
be levied, in accordance with Article 86 of the Decree Law 16/96/M.

In the event the maximum capacity for fire prevention and safety is exceeded, Decree Law no. 16/
96/M under Article 81 j) provides overcrowding of a facility as an offence of fire safety that shall be
punished with a fine of MOP15,000.00 to MOP35,000.00.
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Further to the general requirements, dance halls must have: (i) entry with restricted visibility to the

interior; (ii) customer’s entry shall be separate for services’ entry; (iii) Lobby; (iv) Dressing room

located at the entrance; (v) area to dance; (vi) Kitchen and pantry organized according to the intended

operation; (vii) Dressing room and separate rooms for staff and artists, if any; (viii) storage area for

foodstuffs, drinks and deposit container.

The premises must also be subject to technical building solutions that limit the passage of noise

emitted to the outside.

(D)

Environmental Protection
Noise Control

Law No. 8/2014 (Prevention and Control of Environmental Noise) attains the prevention and
control of the environmental noise for the protection of health and tranquility of the population.

The provisions of this law apply to noise situations produced by: (i) modification works,
maintenance and repair in residential buildings; (ii) Equipment used in construction and other
works; (iii) air conditioning equipment and ventilation air; (iv) activities of everyday life and pets
in residential buildings; (v) shows, entertainment and similar activities; (vi) any activities in
buildings or building units for industry, trade and services; and (vii) activities in public spaces.

Macau Environmental Protection Bureau (DSPA) is responsible for the monitoring of
compliance with the provisions that concern (i) works of modification, maintenance and repair in
residential buildings; (ii) Equipments used in construction and other works; (iii) air conditioning
systems and ventilation air; (iv) shows, entertainment and similar activities; and (v) Industry, trade
and services.

On the other hand, the Macau Public Security Police Force (CPSP) shall monitor the
compliance of noise in relation to daily living activities and pets in residential buildings and public
spaces.

The staff of DSPA, in the exercise of their supervisory functions, enjoys public authority and
may ask other public bodies, including the CPSP when collaboration is deemed necessary. The
staff shall carry an identification card, whose model is approved by order of the Chief Executive,
to be published in the Official Gazette of the Macao Special Administrative Region.

DSPA can request departments and agencies, public or private that have acoustic expertise
for the necessary technical support to exercise their duties.

Ordinance No. 241/94/M provides the regulations regarding acoustic activities. Under this
Ordinance, noise is split into two periods, night time from 20h00 to 08hOO and daytime from
08h00 to 20h00. It provides as well various types of noise, such as background noise, disturbing
noise and uniform noise and the techniques to measure the noise.
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(E) Intellectual Property

Copyright Law

Decree Law No. 43/99/M republished by Law No. 5/2012 relates to the copyright law in
Macau.

Musical work is protected under the Macau Copyright Law and the right to divulge, explore a
musical work belongs to the copyright owner.

Nonetheless, whenever there is a public performance or public communication of a musical
work, the authorization of the copyright owner is required.

Under Article 211 of the Macau Copyright Law, who, without authorization from the holder
of the exclusive right of reproduction, reproduce for commercial purposes, in whole or in
significant part, directly or indirectly, work, phonogram or videogram shall be punished with
imprisonment up to 4 years.

The copyright owner may bring a civil procedure claim against those who used the music
without its consent based on a civil claim for “non contractual liability” against the Group, and
demand an indemnification that will be based on the economic loss suffered by the copyright
owner in respect of licensing fee which it may charge for the use of the subject music, with
accrued interest at statutory interest rate.

Furthermore, Macau is a member of the Berne Convention for the Protection of Literary and
Artistic Work and most of the musical works, whether such work is local or foreign when used in
Macau, especially in karaoke, casinos or hotels, will be protected by Law and the payment of
royalties is required for its use.

(F) Laws and Regulations relating to labor matters in Macau
The legal regime in relation to labor matters in Macau is mainly based on the following
legislations:

14th of August — Decree Law No. 40/95/M (approval of legal regime of reparation of
damages caused by industrial accidents and occupational diseases) partially revoked by Law No. 6/
2015;

22th of May — Decree Law No. 37/89/M (approval of general regulation of working safety
and hygiene of office, service and commercial establishment) rectified by Decree Law No. 40/89/
M;

18th of February 1991 — Decree Law No. 13/91/M (determination of sanctions for the
incompliance of general regulation of working safety and hygiene of office, service and
commercial establishments);

27th of July 1998 — Law No. 4/98/M (Framework Law on Employment Policy and Worker’s
Rights) amended by Law No. 21/2009;
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2nd of August — Law No. 6/2004 (Law of Illegal Immigration and Expulsion) amended by
Law No. 21/2009;

14th of June — Administrative Regulation No. 17/2004 (Regulation on Prohibition of Illegal
Work) partially revoked by Law No. 21/2009;

18th of August — Law No. 7/2008 (Labor Relation Law) amended by Law No. 2/2015 and
Law No. 10/2015;

15th of October — Law No. 21/2009 (Law of Hiring non-residents workers) amended by
Law 4/2010 and Law 4/2013;

17th of August — Law No. 4/2010 (Social Security System).

The legal regime of labor matters in Macau is developed based on 27th of July 1998 — Law No.
4/98/M (Framework Law on Employment Policy and Worker’s Rights) which prescribes general
principles and directions of labor legislations in different aspects.

In addition to the above-mentioned legislations, 18th of August — Law No. 7/2008 (Labor
Relation Law) plays an important role in the labor legal regime which has become effective since 1
January 2009 and has replaced the “old labor law” — 3rd of April 1989 — Decree-Law No. 24/89/M
(Labor Relations, Juridical System). It stipulates the basic requirements and conditions for all labor
relations, except those which have been excluded explicitly therein. In general, such requirements and
conditions stipulated cannot be waived by mutual agreement. All the working conditions of labor
relations should not be worse than the basic conditions stipulated in such law.

The employer shall comply with the conditions required under 22nd of May — Decree Law No.
37/89/M (approval of general regulation of working safety and hygiene of office, service and
commercial establishment) for its working places in order to provide a safe and clean working condition
for its employees, failing which fine and cautious measures will be imposed on the employer according
to 18th of February 1991 — Decree Law No. 13/91/M (determination of sanctions for the non-
compliance of general regulation of working safety and hygiene of office, service and commercial
establishments).

Pursuant to the statutory requirements stipulated under 17th of August — Law No. 4/2010 (Social
Security System) and 4th of August — Decree Law No. 40/95/M (approval of legal regime of reparation
of damages caused by industrial accidents and occupational diseases), the employer is obliged to
participate and contribute to the mandatory social security funds and to obtain compulsory industrial
accident insurance for its employees in Macau in accordance with relevant applicable legislations,
failing which an administrative fine will be imposed on the employer as legal sanction.

All employees are required to be permanent or non-permanent Macau residents and holders of
work permits in case of foreign workers. Hiring of non-resident workers by the employer shall comply
with the 15th of October — Law No. 21/2009 (Law of Hiring non-resident workers), and the employer
is required to obtain the work permits for foreign workers. Except for certain limited situations stated
under 14th of June — Administrative Regulation No. 17/2004 (Regulation on Prohibition of Illegal
Work) workers other than Macau residents or holders of work permits will be considered as illegal
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workers in Macau and the employers will be criminally liable under 2nd of August — Law No. 6/2004
(Law of Illegal Immigration and Expulsion) and subject to an administrative fine according to the above-
mentioned administrative regulation.

The regulatory authorities in charge of labor safety, social security regime and insurance matters
are the Labor Department of Macau, Social Security Fund of Macau and Monetary Authority of Macau,
respectively.

(G) Laws and Regulations relating to taxation in Macau

Under the Macau Laws, a company registered in Macau should comply with the taxes regime of
Macau. According to the business nature of the company, the profits tax and the industrial tax are due
and payable as well as the responsibility for the declaration of the professional tax of their staffs
generally.

In Macau it is required to declare the annual profits of last year to the Macau Finance Department
on April to June for companies belonging to Group A of Profits Tax and on February to March for
companies belonging to Group B of Profits Tax. The Macau Finance Department will assess the profits
tax payable by the company accordingly. Under the law no. 21/78/M (Profit Tax), and the Law No. 9/
2014 as amended by Law No. 5/2015 and the Law No. 15/2015 (Budget law of year 2015 and 2016),
the profits tax of the first MOP600,000.00 of the annual profits of the respective year is exempted and
the balance will be calculated by the rate from 12% that exceeds this amount for year 2014 and year
2015.

The industrial tax is fixed and calculated according to the business nature of each company and
due for the operation. However, all the industrial tax is exempted by the Macau Government in year
2010, 2011, 2012, 2013, 2014, 2015 and 2016. Macau Government will decide whether the exemption
will be continued through the budget law of the forthcoming years.

The Tourism Tax is due for the operation of dance halls and karaoke according to Article 1 of the
Decree Law No0.19/96/M and the tourism tax rate shall be 5% over the total amount of the services
provided, in accordance with Article 6 of the above referred Law.

(H) Laws and Regulations relating to Anti-money laundering in Macau

Luk Hing Macau, contrary to financial institutions and banks, is not required to comply with the
Anti-money Laundering and Counter-Terrorist Financing Legislation and Regulations. Nevertheless, Luk
Hing Macau must refrain from any illegal activity, including but not limited to money laundering.
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BUSINESS DEVELOPMENT

Our history can be traced back to 2010, when Luk Hing Macau was incorporated to establish and
operate Club Cubic. Since January 2011 and prior to the Reorganisation, Mr. John Choi (as trustee for
and on behalf of Ocean Concept) together with other investors owned Luk Hing Macau through Star
Century. Prior to establishment of Luk Hing Macau, Mr. Simon Choi and Mr. John Choi (through Ocean
Concept) together with other ultimate shareholders of our Company including Mr. Eric Au, Mr. Jerry
Au, Mr. Bernard Yeung, Mr. Tommy Poon and its then other investors established a clubbing venue
being the Old Cubic, in the name of Cubic at Room 202, 2/F, AIA Tower, No. 251A-301 Avenida
Comercial De Macau, Macau in December 2008. Since 2010, Mr. Simon Choi and Mr. John Choi have
controlled more than 50% of the equity interest of Ocean Concept.

In 2009, City of Dreams, an integrated resort development in Cotai, Macau was opened.
Considering the needs of clubbing venue inside City of Dreams to meet the needs of visitors and driving
customer flow to the complex and potential business opportunities, Mr. John Choi (as trustee for and on
behalf of Ocean Concept) and other investors planned to open a clubbing venue in the complex through
Star Century. The reason for the trust arrangement of Mr. John Choi is to streamline the corporate
structure and enhance efficiency and convenience in operation. In April 2010, Star Century entered into
the Operating Agreement with COD in respect of the establishment and operation of the new club in
City of Dreams. The club was named as Club Cubic and was opened in April 2011, and Old Cubic was
closed in August 2010.

Over the years, we have established our market position and become a premium clubbing and
entertainment clubbing business operator based in Macau. In terms of gross floor area, Club Cubic was
the second largest operating clubbing venue in Macau as at the Latest Practicable Date according to the
Euromonitor Report. Since its opening, Club Cubic has achieved a high level of publicity and media
attention. As a result of our success in actively introducing a diverse array of music and dance
performances by internationally acclaimed DJs, such as Afrojack, dadalife, deadmau5, Fatboy Slim,
Major Lazer, Porter Robinson, Steve Aoki, Tiesto and Zedd; and artists such as Akon, Big Bang, Chris
Brown, Flo Rida, LMFAO, Lil Jon, Ludacris, Nelly, Ne-Yo, PSY and other live performances, Club
Cubic and events hosted therein have been widely reported and introduced by the media as well as
Macau Government Tourism Office.
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Business Milestones

The following table sets forth the business milestones of our business:

Month/Year
May 2010

April 2011

April 2012

November 2012

January 2013

April 2013

December 2013

July 2014

December 2014 and
2015

June 2015

July 2015

July 2015

October 2015

October 2015

January 2016

February 2016
March 2016
March 2016

April 2016

September 2016

Development milestones
Establishment of Luk Hing Macau

Opening of Club Cubic, with Flo Rida, an internationally renowned artist,
performing at the grand opening

LMFAOQO, an internationally renowned music group, performed in Club
Cubic

PSY, an internationally renowned artist, performed in Club Cubic, which
was his first performance in Macau

Steve Aoki, an internationally renowned DJ, performed in Club Cubic

Akon, an internationally renowned artist, performed in the second
anniversary party of Club Cubic

Club Cubic was reported by travel.cnn.com as one of Macau’s three top
clubs

Club Cubic was ranked the fourth among the “World’s Top 10 Clubbing
Brands” by Forbes China (4 1fi T #H SC4H)

Official after party of Asia Entertainment Expo was held at Club Cubic

2015 Road to Ultra Macau event was held at Club Cubic

Deadmau$, an internationally renowned DJ, performed in Club Cubic
Chris Brown, an internationally renowned artist, performed in Club Cubic
Tiesto, an internationally renowned DJ, performed in Club Cubic

Official after party of Big Bang 2015 World Tour Concert in Macau was
held at Club Cubic

Club Cubic was awarded the 2015 Best Nightclub in Hong Kong and
Macau Award by hkclubbing.com

Tiesto, an internationally renowned DJ, performed in Club Cubic
Steve Aoki, an internationally renowned DJ, performed in Club Cubic
Shogun, an internationally renowned DJ, performed in Club Cubic

5th Anniversary Party featuring Jason Derulo, an internationally renowned
artist, was held at Club Cubic

2016 Road to Ultra Hong Kong event was held in Hong Kong
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For further details of milestone events in 2014, 2015 and the four months ended 30 April 2016,
please see “Business — Event Organisation™.

CORPORATE DEVELOPMENT

Our Company has a number of direct and indirect subsidiaries incorporated or established in the
BVI, Macau and Hong Kong. Further information of our operating subsidiaries and their respective
corporate history is set forth below. We underwent certain Reorganisation steps for the purpose of the
Listing, further information of which is set forth in the paragraphs under “Reorganisation” below.

Our Company

Our Company was incorporated as an exempted company in the Cayman Islands with limited
liability on 30 November 2015 and is the holding company of our subsidiaries. As at the date of
incorporation, it was held as to 100% by Mr. John Choi. As at the Latest Practicable Date, all allotted
and issued shares of our Company were held as to 81%, 9%, 5%, 2.5% and 2.5% by Welmen (which
was owned as to 30.3111% by Yui Tak, 7.0667% by Mr. John Choi, 7.0667% by Mr. Simon Choi,
16.0566% by Mr. Eric Au, 16.0444% by Mr. Jerry Au, 11.1111% by Mr. Bernard Yeung and 12.3444%
by Mr. Alex Yeung, respectively), Kenbridge (wholly owned by Mr. Tommy Poon), Mr. Gordon Au,
Dynamic Charm (wholly owned by Mr. Andrew Fan) and Active Harvest (wholly owned by Mr. Richard
Lum), respectively.

As a result of our Reorganisation, our Company, through Luk Hing Development BVI and Luk
Hing International BVI, indirectly holds all the equity interests in our principal operating subsidiary,
Luk Hing Macau, which is principally engaged in the business of operating the clubbing and
entertainment business in Macau. Please refer to the paragraph headed “Reorganisation” below in this
section for further details about our Reorganisation.

Our subsidiaries in the BVI, Macau and Hong Kong
Luk Hing Development BVI

Luk Hing Development BVI was incorporated in the BVI on 8 December 2015 as a limited
liability company with an authorised share capital of US$50,000 divided into 50,000 shares of US$1.00
each. At the time of its establishment and as at the Latest Practicable Date, Luk Hing Development BVI
was held as to 100% by our Company. Luk Hing Development BVI is an investment holding company.

As a result of our Reorganisation, Luk Hing Development BVI directly holds 50% of all the equity
interests in our principal operating subsidiary, Luk Hing Macau. Please refer to the paragraph headed
“Reorganisation” below in this section for further details about our Reorganisation.

Luk Hing International BVI

Luk Hing International BVI was incorporated in the BVI on 8 December 2015 as a limited liability
company with an authorised share capital of US$50,000 divided into 50,000 shares of US$1.00 each. At
the time of its establishment and as at the Latest Practicable Date, Luk Hing International BVI was held
as to 100% by our Company. Luk Hing International BVI is an investment holding company.
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As a result of our Reorganisation, Luk Hing International BVI directly holds 50% of all the equity
interests in our principal operating subsidiary, Luk Hing Macau. Please refer to the paragraph headed
“Reorganisation” below in this section for further details about our Reorganisation.

Luk Hing Macau

Luk Hing Macau is the operating subsidiary of our Group and was incorporated in Macau on 20
May 2010 as a limited liability company with an authorised share capital of MOP25,000 divided into
one share of MOP25,000. As at the date of incorporation, the one share in Luk Hing Macau was allotted
and issued to Star Century which in turn was wholly-owned by Mr. John Choi. At the time of opening
of Club Cubic in April 2011, Star Century was owned as to 27.28% by Ocean Concept (through Mr.
John Choi as the trustee), 27.27% by Galician Venture (wholly owned by Mr. Eric Au), 9.09% by Mr.
Jerry Au, 9.09% by Honour Focus Limited (wholly owned by Mr. Tommy Poon), 9.09% by Mr. Choy
Wai Zak, 9.09% by Bovine Capital (owned by Mr. Yeung Chung Leung (being the father of Mr.
Bernard Yeung), Mr. Bernard Yeung and Ms. Mak Kai Fai (being the spouse of Mr. Bernard Yeung), as
to 10%, 80% and 10% respectively), and 9.09% by Alliance Hill (wholly owned by Mr. Alex Yeung),
respectively. Since then, Ocean Concept remained to be the single largest shareholder (through Mr. John
Choi as the trustee). Since 2010, Mr. Simon Choi and Mr. John Choi have controlled more than 50% of
the equity interest of Ocean Concept.

As at 1 January 2014, Star Century was owned as to 27.28% by Ocean Concept (through Mr. John
Choi as the trustee), 9.09% by Galician Venture (wholly owned by Mr. Eric Au), 9.09% by Century
Beyond (wholly owned by Mr. Lam Shing Fai Patrick), 9.09% by Big Classic (wholly owned by Mr.
Chan Wan Shiu Simon), 9.09% by Mr. Jerry Au, 9.09% by Honour Focus Limited (wholly owned by
Mr. Tommy Poon), 9.09% by Mr. Choy Wai Zak, 9.09% by Bovine Capital (owned by Mr. Yeung
Chung Leung (being the father of Mr. Bernard Yeung), Mr. Bernard Yeung and Ms. Mak Kai Fai (being
the spouse of Mr. Bernard Yeung), as to 10%, 80% and 10% respectively), and 9.09% by Alliance Hill
(wholly owned by Mr. Alex Yeung), respectively. The shareholders since then conducted various shares
transfers for restructuring purposes. On 14 June 2014, Honour Focus Limited transferred 909 shares to
Magic Soho (then owned by Mr. Tommy Poon and an Independent Third Party as to 80% and 20%,
respectively and became wholly owned by Mr. Tommy Poon since 14 December 2015) at a nominal
consideration of HK$909 and Mr. Choy Wai Zak transferred 909 shares to Privilege Management
(wholly owned by Mr. Choy Wai Zak) at a nominal consideration of HK$909.

As a result of the aforesaid transfers, Star Century was held as to 27.28% by Mr. John Choi on
trust for and on behalf of Ocean Concept, 9.09% by Galician Venture, 9.09% by Century Beyond,
9.09% by Big Classic, 9.09% by Mr. Jerry Au, 9.09% by Privilege Management, 9.09% by Magic Soho,
9.09% by Bovine Capital, and 9.09% by Alliance Hill respectively. In November 2015 and December
2015, Privilege Management, Big Classic and Century Beyond transferred their shareholding interests in
Star Century to other shareholders. For details please see “Reorganisation” below.

The reason for the trust arrangement of Mr. John Choi is that the parties intended to streamline the
corporate structure and enhance efficiency and convenience in operation. Ocean Concept was
incorporated in Hong Kong on 11 August 2006 as a limited liability company. Since 1 January 2014,
Ocean Concept was owned as to 20.05% by independent shareholders and 79.95% by Toprich, which in
turn is owned as to at least 51% by Springtime Global Limited, which is owned by Mr. John Choi and
Mr. Simon Choi as to 50% and 50%, respectively. Other shareholders of Toprich include Independent
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Third Parties and associates of Mr. John Choi and Mr. Simon Choi. In November and December 2015,
Mr. John Choi and Mr. Simon Choi have further acquired equity interest in Ocean Concept through
acquisition of equity interest in Toprich, and Toprich has further acquired equity interest from other
shareholders of Ocean Concept. The consideration for the share transfers was determined after arm’s
length negotiation primarily with reference to the historical earnings and future prospects of Ocean
Concept, including Luk Hing Macau and other business investments of Ocean Concept and has been
fully settled. Since 22 December 2015 and as at the Latest Practicable Date, Toprich was indirectly
owned by Mr. Simon Choi and Mr. John Choi as to 50% and 50% respectively through Perfect Succeed,
and Toprich in turn owned 88.29% shareholding interest in Ocean Concept, while the remaining equity
interest of Ocean Concept was held as to 5.19%, 1.78%, 1.33% 1.42% and 1.99% by five Independent
Third Parties, respectively. Ocean Concept is principally engaged in investment holding of the
businesses of catering service.

As part of the Reorganisation, on 25 January 2016, Star Century divided the one share of
MOP25,000 it held into two shares of MOP12,500 each and transferred one share of MOP12,500 in Luk
Hing Macau to Luk Hing Development BVI for a total consideration of MOP12,500 and one share of
MOP12,500 in Luk Hing Macau to Luk Hing International BVI for a total consideration of MOP12,500.
The consideration was determined with reference to the nominal value of the shares in Luk Hing Macau.
As a result, Luk Hing Macau was owned as to 50% by Luk Hing Development BVI and 50% by Luk
Hing International BVI respectively.

Luk Hing HK

Luk Hing HK was incorporated in Hong Kong on 12 January 2016 as a limited liability company
with a total issued share of one share which was allotted to Luk Hing Macau. Luk Hing HK is
principally engaged in providing administrative and marketing functions of our Group. Since
incorporation, Luk Hing HK has been wholly owned by Luk Hing Macau.

As a result of our Reorganisation, the Company currently directly and indirectly wholly owns the

above subsidiaries. Please refer to the paragraph headed ‘“Reorganisation” below in this section for
further details about our Reorganisation.
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REORGANISATION

Prior to the Reorganisation, our subsidiaries were held by Star Century. The following chart sets
forth our Group’s corporate and shareholding structure immediately before the Reorganisation:

Ocean Mr. Lam Mr. Chan Mr. Choy
. . . . Mr. Tomm,
Concept Mr. Eric Au Shmg Fai Wa.n Shiu Mr. Jerry Au Wai Zak P Y Mr. Yeung Mr. Alex
(HK) Patrick Simon (Note 4) oon Ch L Yeung
(Note 1) (Note 4) (Note 4) ote (80%); ung Leung
an (10%);
Independent Ms. Mak o
100% 100% 100% 100% Third Party Kai Fai 100%
(20%) (10%);
Mr. Bernard
Galician Century . . Privilege Yeung Alliance
Venture Beyond Blg(éf\l/egsnc Management (80%) Hill
(BVI) (BVI) (Vanuatu) (BVI)
Magic
Soho
(BVI)
Bovine
Capital
(HK)
27.28% 9.09% 9.09% 9.09% 9.09% 9.09% 9.09% 9.09% 9.09%
Star Century
(Hong Kong)
100% 92%
Luk Hing Macau Bo Xing
(Macau) (Macau)
(Note 2) (Note 3)
Notes:

(1) Mr. John Choi held 27.28% shareholding interests in Star Century on trust in favour of Ocean Concept since 31
January 2011. As at the Latest Practicable Date, Ocean Concept was owned as to 88.29% by Toprich and as to
5.19%, 1.78%, 1.33% 1.42% and 1.99% by five Independent Third Parties. Mr. Simon Choi and Mr. John Choi own
50% and 50% of the equity interest of Perfect Succeed, which owns 100% equity interest in Toprich. For further

“«

details, please see “— Our subsidiaries in BVI, Macau and Hong Kong — Luk Hing Macau”.
2) Luk Hing Macau has been owned as to 100% by Star Century since 20 May 2010 until 24 January 2016, the day
before the shareholding was transferred entirely to Luk Hing Development BVI and Luk Hing International BVI.

3) In addition to operating the clubbing and entertainment business, Star Century is also engaged in the businesses of
catering service in the SOHO, which is a food and beverage area in City of Dreams in Macau through Bo Xing and
its subsidiary, Xin Limited. The remaining 8% shareholding interest in Bo Xing is held by an Independent Third
Party.

4) Mr. Lam Shing Fai Patrick, Mr. Chan Wan Shiu Simon and Mr. Choy Wai Zak ceased to have any shareholding
interest in our Group upon completion of Reorganisation and became Independent Third Parties.
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steps:

In order to prepare for the Listing, we underwent the Reorganisation which involved the following

(1)

Transfers of shares in Star Century by various shareholders

In November 2015 and December 2015, Privilege Management, Big Classic and Century
Beyond disposed 909, 1,000 and 1,000 shares in Star Century (representing the then 9.09%,
10% and 10% of the shareholding interesting in Star Century) to other shareholders. Details

of these share transfers in Star Century are set out in the table below:

Name of vendor:

Name of purchasers:

Date of sale and purchase
agreement:

Number of shares in Star
Century purchased:

Amount of consideration
paid:

Payment date of
consideration:

Basis of determination of
consideration:

Completion date:

Privilege Management

Mr. John Choi, Galician
Venture, Century
Beyond, Big Classic, Mr.
Jerry Au, Magic Soho,
Bovine Capital and
Alliance Hill (as to 272,
91, 91, 91, 91, 91, 91 and
91 shares)

11 November 2015

909

HK$4,810,182 (inclusive
of cash consideration of
HK$4,000,000 and
discharge of an
outstanding sum of
HK$810,182 owed by
Privilege Management to
Star Century)

11 November 2015

The consideration was
primarily determined
based on arm’s length
negotiations primarily
with reference to the
historical earnings and
future prospects of the
Group and Privilege
Management’s waiver of
shareholders’ loan to Star
Century.

17 November 2015

~78 —

Big Classic

Mr. John Choi, Mr.
Simon Choi, Mr. Jerry
Au and Alliance Hill (as
to 389, 389, 111 and 111
shares)

2 December 2015

1,000

HK$5,322,622 (inclusive
of cash consideration of
HK$4,400,440 and
discharge of an
outstanding sum of
HK$922,182 owed by
Big Classic to Star
Century)

2 December 2015

The consideration was
primarily determined
based on arm’s length
negotiations primarily
with reference to the
historical earnings and
future prospects of the
Group and Big Classic
assigning its
shareholders’ loan to the
purchasers.

22 December 2015

Century Beyond

Mr. John Choi, Mr.
Simon Choi, Mr. Jerry
Au and Galician Venture
(as to 111, 111, 333 and
445 shares)

22 December 2015

1,000

HK$5,322,622 (inclusive
of cash consideration of
HK$4,792,440 and
discharge of an
outstanding sum of
HK$530,182 owed by
Century Beyond to Star
Century)

22 December 2015

The consideration was
primarily determined
based on arm’s length
negotiations primarily
with reference to the
historical earnings and
future prospects of the
Group and Century
Beyond assigning its
shareholders’ loan to the
purchasers.

22 December 2015
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Upon completion of the above share transfers, Star Century was owned as to 27.28% by
Ocean Concept (which was held on trust by Mr. John Choi in favour of Ocean Concept),
6.36% by Mr. John Choi, 6.36% by Mr. Simon Choi (out of which 1.36% was held on trust
by Mr. John Choi in favour of Mr. Simon Choi), 14.45% by Galician Venture, 14.44% by
Mr. Jerry Au, 10% by Magic Soho, 10% by Bovine Capital and 11.11% by Alliance Hill,
respectively.

On 30 November 2015, our Company was incorporated in the Cayman Islands as an
exempted company with limited liability with an authorized share capital of HK$100,000
divided into 10,000,000 Shares of HK$0.01 each of which one Share was issued to an initial
subscriber, which transferred the one Share to Mr. John Choi on the same date. Following
such transfer, the then entire issued share capital of our Company was owned by Mr. John
Choi.

On 8 December 2015, Luk Hing Development BVI was incorporated in the BVI as a limited
liability company with an authorised share capital of US$50,000 divided into 50,000 shares
of US$1.00 each, of which one share was allotted and issued, credited as fully paid, to our
Company. Accordingly, Luk Hing Development BVI became a direct wholly-owned
subsidiary of the Company.

On 8 December 2015, Luk Hing International BVI was incorporated in the BVI as a limited
liability company with an authorised share capital of US$50,000 divided into 50,000 shares
of US$1.00 each, of which one share was allotted and issued, credited as fully paid, to our
Company. Accordingly, Luk Hing International BVI became a direct wholly-owned
subsidiary of the Company.

Establishment of immediate holding companies of our Company

On 2 November 2015, Kenbridge was incorporated in the BVI as a limited liability company
with an authorised share capital of US$50,000 divided into 50,000 shares of US$1.00 each
and one share was allotted and issued, credited as fully paid, to Mr. Tommy Poon.

On 30 November 2015, Welmen was incorporated in the BVI as a limited liability company
with an authorised share capital of US$50,000 divided into 50,000 shares of US$1.00 each
and one share was allotted and issued, credited as fully paid, to Mr. Alex Yeung.

On 19 January 2016, Welmen allotted and issued, credited as fully paid, 3,031.11 shares,
706.67 shares, 706.67 shares, 1,605.56 shares, 1,604.44 shares, 1,111.11 shares and 1,233.44
shares to Yui Tak, Mr. John Choi, Mr. Simon Choi, Mr. Eric Au, Mr. Jerry Au, Mr. Bernard
Yeung and Mr. Alex Yeung, respectively. Upon completion of the share allotment, Welmen
was owned as to 30.3111% by Yui Tak, 7.0667% by Mr. John Choi, 7.0667% by Mr. Simon
Choi, 16.0566% by Mr. Eric Au, 16.0444% by Mr. Jerry Au, 11.1111% by Mr. Bernard
Yeung and 12.3444% by Mr. Alex Yeung, respectively.
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)

(10)

On 19 January 2016, Mr. John Choi transferred the one Share held by him in our Company
to Welmen for a consideration of HK$0.01 being the par value. On the same date, our
Company allotted 8,999 Shares to Welmen and 1,000 Shares to Kenbridge at par. Upon
completion of the share transfer and allotment, our Company was owned as to 90% by
Welmen and 10% by Kenbridge, respectively.

On 12 January 2016, Luk Hing HK was incorporated in Hong Kong as a limited liability
company with a total issued share of one share which was allotted to Luk Hing Macau. Since
incorporation, Luk Hing HK has been wholly owned by Luk Hing Macau.

Pre-IPO Investment

On 20 January 2016, Dynamic Charm completed the acquisition of 250 Shares, representing
the then 2.5% shareholding of the Company from Welmen and Kenbridge at a consideration
of HKS$1,125,000 and HK$125,000, respectively, which was primarily determined with
reference to historical earnings and future prospects of the Group. For details, please see the
paragraph headed “Investment by the Pre-IPO Investors™.

On 21 January 2016, Mr. Gordon Au completed the acquisition of 500 Shares, representing
the then 5% shareholding of the Company from Welmen and Kenbridge at a consideration of
HK$2,250,000 and HK$250,000, respectively, which was primarily determined with reference
to historical earnings and future prospects of the Group. For details, please see the paragraph
headed “Investment by the Pre-IPO Investors™.

On 26 January 2016, Active Harvest completed the acquisition of 250 Shares, representing
the then 2.5% shareholding of the Company from Welmen and Kenbridge at a consideration
of HKS$1,125,000 and HK$125,000, respectively, which was primarily determined with
reference to historical earnings and future prospects of the Group. For details, please see the
paragraph headed “Investment by the Pre-IPO Investors™.

Upon completion of the abovementioned pre-IPO investments, our Company was owned as to
81%, 9%, 5%, 2.5% and 2.5% by Welmen, Kenbridge, Mr. Gordon Au, Dynamic Charm and
Active Harvest respectively.

On 25 January 2016, Star Century transferred its 50% shareholding in Luk Hing Macau to
Luk Hing Development BVI for a nominal consideration of MOP12,500 and 50%
shareholding in Luk Hing Macau to Luk Hing International BVI for a nominal consideration
of MOP12,500, respectively. Upon completion of the share transfer, Luk Hing Macau became
an indirect wholly-owned subsidiary of the Company.
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INVESTMENT BY THE PRE-IPO INVESTORS
Investment by Dynamic Charm

Pursuant to a sale and purchase agreement dated 20 January 2016 entered into between Welmen,
Kenbridge and Dynamic Charm, Dynamic Charm agreed to acquire 225 Shares from Welmen and 25
Shares from Kenbridge, representing the then 2.5% interest in our Company at a consideration of
HK$1,125,000 and HK$125,000, respectively. The consideration was negotiated on an arm’s length
basis and primarily determined with reference to historical earnings and future prospects of the Group.

Dynamic Charm is a limited liability company incorporated in the BVI and is wholly-owned by
Mr. Andrew Fan, who is a business acquaintance of Mr. John Choi since 2000, and was introduced to
our Company through Mr. John Choi. To our best knowledge and belief, Dynamic Charm is principally
engaged in investment holding, and Mr. Andrew Fan and Dynamic Charm are Independent Third Parties
save for being a Shareholder of the Company. Further, to our best knowledge and belief, Mr. Andrew
Fan is a private investor interested in investments in clubbing and entertainment industry.

Investment by Mr. Gordon Au

Pursuant to a sale and purchase agreement dated 21 January 2016 entered into between Welmen,
Kenbridge and Mr. Gordon Au, Mr. Gordon Au agreed to acquire 450 Shares from Welmen and 50
Shares from Kenbridge, representing the then 5% interest in our Company at a consideration of
HK$2,250,000 and HK$250,000, respectively. The consideration was negotiated on an arm’s length
basis and primarily determined with reference to historical earnings and future prospects of the Group.

To our best knowledge and belief, Mr. Gordon Au is an 