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1N 4,504.6 4,051.9 +11.2%
E=V<] 2,158.4 1,936.6 +11.5%
Y= 813.3 685.8 +18.6%
BBLRTRNE 3T 15 & M4 (EBITDA) 912.6 773.3 +18.0%
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Disclaimer

This presentation incorporates information contained in the interim results
announcement (the “Results Announcement”) for the period ended 30 June 2010
of Li Ning Company Limited (the “Company”). This presentation should be read in
conjunction with the Results Announcement and is qualified in its entirety by the
more detailed information and financial information contained in the Results
Announcement.

Other than the information contained in the Results Announcement, you may not
reproduce or distribute this presentation, in whole or in part, and you may not
disclose any of the contents of this presentation or use any information herein for
any purpose without the Company’s prior written consent. You hereby agree to the
foregoing by accepting delivery of this presentation.

The contents of this presentation have not been reviewed or approved by any
regulatory authority in Hong Kong or elsewhere. The contents of this presentation
are not investment, legal or tax advice. You are advised to exercise caution in
perusing the contents of this presentation. If you are in any doubt about any of the
contents of this presentation, you should obtain independent professional advice.
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