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Recognitions

The Company has once again been named in the 
Gartner Global Supply Chain Top 25 listing for 2022. 
This is the highest ever ranking for the Company, 
rising seven places from 2021 to rank #9, and ranking 
#3 among the six technology companies featured in 
the list and ahead of all other PC brands. This annual 
ranking of the world’s leading technology, retail, 
manufacturing, food and beverage, and 
pharmaceutical brands identifies and celebrates 
companies leading the way in supply chain 
management and is considered the gold standard in 
supply chain excellence.

The Company’s increasing efforts to optimize supply 
chain environmental impacts has been recognized by 
different organizations. In FY 2021/22, it was 
recognized for the first time by the Institute of Public 
& Environmental Affairs (IPE) 
Green Supply Chain 
Corporate Information 
Transparency Index (CITI)  
and was ranked among the 
Top 10 in the IT industry. 
Since 2021, the Company has 
been using IPE’s Blue 
EcoChain tool to track the 
environmental performance 
of its suppliers and 
encouraging the disclosure of carbon data and 
greenhouse gas reduction targets.

Climate Change

The Company surveys climate change related data 
including indicators such as scope 1 and 2 emissions, 
emission reduction goals, renewable energy usage 
and targets, and implementation of the  
ISO 50001:2018 Energy Management System.

In FY 2021/22, the Company achieved a CDP score of 
“A” for its Supplier Engagement Rating in Climate 
Change. This year, it is also listed on the Supplier 
Engagement Rating Leader Board along with a total 
of 518 companies. The Company has maintained this 
honor for four consecutive years, since 2018.

https://www.lenovo.com/us/en/compliance/iso-50001/
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•	 Semi-annual communications on the RBA, 
environmental impact, responsible sourcing of 
raw materials, key ISO certifications, ESG 
Reporting and Supplier Code of Conduct 
expectations

•	 The Company created education files for 
suppliers to learn its ESG requirements while 
providing an education session to 576 supplier 
attendees at 2021 Lenovo Standards and 
Certification Supplier Conference

•	 In FY 2021/22, the Company’s procurement team 
began adding an ESG standard template into its 
quarterly business review (QBR) with suppliers 
to maintain ESG as a topic of discussion

Water

The Company surveys key suppliers on water-related 
data including performance indicators such as annual 
water withdrawal, water discharge, and water recycle/
reuse volumes.

For the most recent supplier data collection period, 
the Company’s coverage of engagement was 92 
percent of procurement spend. Since one of the most 
straightforward indicators of impact (especially to 
water-stressed areas) is water withdrawal, the 
Company has been encouraging suppliers to set up 
water reduction targets since 2014. During the last 
data collection period, 76 percent of procurement 
spend was with suppliers with quantified water 
reduction goals.

Waste

The waste-related information collected from 
suppliers includes data such as annual hazardous and 
nonhazardous waste volumes.

Waste prevention is the most preferable option in the 
waste management hierarchy, and the Company 
encourages suppliers to set up public waste reduction 
targets. During the last data collection period, 83 
percent of procurement spend was with suppliers with 
quantified waste reduction goals.

SUPPLY CHAIN DIVERSITY
The Company’s Supplier Diversity Program is 
committed to seeking and developing diverse 
businesses while contributing to the economic success 
of communities it serves. It recognizes that supplier 
diversity creates a win-win by influencing the inclusion 
of diverse businesses within its supply base which 
impacts brand reputation management and improves 
revenue performance through sales.

The Company’s most recent supplier engagement 
efforts covered the top 94 percent of procurement 
spend. This effort identified the following results 
(reported by total procurement spend):

•	 94% suppliers with third party verification of 
their GHG emissions data

•	 92% suppliers with public GHG reduction goals
•	 78% suppliers who track and report renewable 

energy generation and purchases
•	 54% suppliers with renewable energy goals

Lenovo’s Science-Based Targets

The Company used the emissions data reported by 
suppliers to inform its Science Based Target (SBT) for 
Scope 3 emissions from the purchased goods and 
services category. The Company’s target in this area is 
to reduce Scope 3 GHG emissions from purchased 
goods and services by 25 percent per million US$ 
procurement spend by FY 2029/30, compared to FY 
2018/19. Based on FY 2021/22 data, the Company is 
on track reducing the GHG emissions from purchased 
goods and services.

Scope 3 GHG Emissions from Purchased Goods and 
Services (MT/per million US$ procurement spend)

Baseline
(FY 2018/19) FY 2021/22 Target 

(FY 2029/30)

79 73 59
 

Science Based Targets for Suppliers

In addition to setting Science Based Targets (SBT’s), 
the Company has been working to promote the 
concept of a low carbon transition with production 
procurement and ODM suppliers. The Company is 
engaging and incentivizing these suppliers to also 
commit to the Science Based Target initiative (SBTi).

During the reporting period, 28 percent of its 
procurement spend included suppliers with formally 
recognized SBT’s which was an increase of 4 percent 
from the previous year. It is the Company’s goal to 
achieve 95 percent of procurement spend with 
suppliers that implement SBT’s.

Capability Building

Many of the Company’s suppliers are large national 
and international suppliers. They manage their 
corporate ESG programs while engaging directly with 
the Company’s programs. In addition to its own 
training programs, the Company offers and provides 
the following:
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The GSC Risk Council established a monthly 
collaborative platform to engage the business unit 
functions, leverage insight and identify synergies as 
the Company addresses risk management decisions. 
The convergence of business function leaders 
provides the opportunity to evaluate the impacts on 
the other functions and develop a consolidated 
business continuity plan with clear actions.

Effective risk management strategies have been a 
critical part of driving business performance. The 
Company has also recognized opportunities are 
created when it transforms risks into opportunities 
that can support its long-term growth. The Risk 
Council recently directed a scenario planning exercise 
that included identifying potential risks from the 
following categories:

•	 Strategy
•	 Financial
•	 Catastrophic events
•	 Human Capital
•	 Legal and Regulatory Compliance
•	 Operations
•	 Sociopolitical

After analyzing these categories, the strategy team 
selected the top five risks for the fiscal year. With 
consideration of the organization’s risk appetite and 
the business-driven data that was collected, the team 
selected the top five potential risks and conducted a 
comprehensive scenario planning for each risk. For 
each scenario, the team incorporated stakeholder 
feedback, identified contributing factors, and analyzed 
both short-term and long-term impacts.

The information derived from this planning exercise 
enabled the GSC Risk Council to understand the types 
of risks that may impact the Company and how those 
conditions may affect its performance, thus 
contributing to the development of greater strategy 
resilience and flexibility throughout the supply chain.

In FY 2021/22, the Company’s total U.S. spend across 
all business units with small and/or diverse suppliers 
accounted for 23 percent of its total expenditure in 
the U.S.

In FY 2021/22, the Company also exceeded the U.S. 
Government Small Business Subcontract Plan target 
of 12 percent by achieving 16 percent of U.S. spend 
with small businesses over the course of the Fiscal 
Year.

The Company continues to partner with several 
non-government organizations (NGO) such as the 
National Minority Supplier Development Council 
(NMSDC) and the Women’s Business Enterprise 
Networking Council (WBENC). The Company also 
increased support to minority businesses through the 
“Evolve Small” program, in collaboration with Local 
Initiatives Support Corporation (LISC) and Toronto 
Regional Board of Trade. Through this initiative, the 
Company helped small businesses recover from the 
impact of COVID-19 by providing sixty companies in 
seven different markets across the United States and 
Canada ongoing support throughout the year.

As the Company moves forward, its success not only 
lies within workforce diversity but also in the inclusion 
of diverse suppliers that provide competitive 
advantages, increased innovation, and revenue that 
can support its brand reputation.

Building Supply Chain Resilience

In 2021, the Company established the GSC Risk 
Council to support risk management throughout its 
supply chain. The GSC Risk Council’s mission is to 
boost the Company’s growth by implementing risk 
controls through industry-proven processes that can 
enable the supply chain to quickly adapt to demands 
for new technology and reduce the risk associated 
with the transition. Agility and resilience are critical 
components for a successful GSC strategy than can 
withstand the short lifecycle of information and 
communications technology products and changing 
consumer demands.

The GSC Risk Council’s main objectives include the 
oversight of:

•	 Risk identification
•	 Risk assessment
•	 Risk control
•	 Risk review and follow-up
•	 Scenario planning
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7.0 
Consolidated 
Metrics

FY 2021/22 Consolidated Metrics94



93Lenovo Group Limited  2021/22 Environmental, Social and Governance Report

E
xecutive Letters   A

b
out this R

ep
ort   E

nvironm
ental   Social   G

overnance   G
lob

al Sup
p

ly C
hain   C

onsolid
ated

 M
etrics   E

M
S P

erform
ance, O

b
jectives and

 Targ
ets   Long

 Term
 K

P
I P

rog
ress   A

p
p

end
ix



94 Lenovo Group Limited  2021/22 Environmental, Social and Governance Report

FY 2021/22 CONSOLIDATED METRICS
FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Revenue (Millions USD) $45,350 $51,038 $50,716 $60,742 $71,618

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Revenue by Geography

Americas 31% 32% 32% 31% 32%

EMEA (Europe, Middle East, Africa) 28% 25% 25% 26% 26%

Asia Pacific (excluding China) 16% 19% 22% 19% 16%

China 25% 24% 21% 24% 26%
 

7.0 Consolidated Metrics
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EMPLOYEE REPRESENTATION
FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/221

Number of Employees

Total 45,754 57,000 63,000 71,500 75,000

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/222

Percentage of Employees by Region

Americas  
(North America, Latin America) 16% 16% 18% 14% 14%

Asia Pacific (excluding China) 9% 11% 12% 10% 11%

China 66% 65% 62% 69% 67%

EMEA (Europe, Middle East, Africa) 8% 8% 8% 7% 8%

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/223

Percentage of Employees by Gender

Male 65% 64% 64% 64% 63%

Female 35% 36% 36% 36% 37%

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/222

Percentage of Employees by 
Workforce Representation

Regular Employees n/a n/a n/a 73% 80%

Long-term Plant Contractors n/a n/a n/a 27% 20%

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/223

Percentage of Employee 
Representation by Age Group

Under 30 years of age n/a n/a n/a 15% 15%

30-50 years of age n/a n/a n/a 73% 73%

Over 50 years of age n/a n/a n/a 12% 12%
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FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/223,4

Percentage of Employee Turnover by 
Gender

Male n/a n/a n/a 8% 11%

Female n/a n/a n/a 8% 11%

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/223,4

Percentage of Employee Turnover by 
Age Group

Under 30 years of age n/a n/a n/a 16% 21%

30-50 years of age n/a n/a n/a 7% 10%

Over 50 years of age n/a n/a n/a 3% 5%

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/215 FY 2021/223,4

Percentage of Employee Turnover  
by Region

North America n/a n/a n/a 6% 11%

Latin America n/a n/a n/a 6% 12%

Asia Pacific (excluding China)5 n/a n/a n/a 7% 11%

China5 n/a n/a n/a 10% 12%

EMEA (Europe, Middle East, Africa)5 n/a n/a n/a 4% 7%
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EMPLOYEE TRAINING
FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Average Training Hours Per Employee

Individual Contributors and 
Contractors

Female n/a n/a n/a 4 9

Male n/a n/a n/a 4 10

Undeclared n/a n/a n/a 3 5

Middle Management

Female n/a n/a n/a 4 9

Male n/a n/a n/a 5 10

Undeclared n/a n/a n/a 9 39

Senior Management/Executives

Female n/a n/a n/a 3 6

Male n/a n/a n/a 3 6

Undeclared n/a n/a n/a n/a n/a

Percentage of Employees Trained

Individual Contributors and 
Contractors

Female n/a n/a n/a 32% 32%

Male n/a n/a n/a 47% 47%

Undeclared n/a n/a n/a 2% 2%

Middle Management

Female n/a n/a n/a 4% 4%

Male n/a n/a n/a 13% 13%

Undeclared n/a n/a n/a 0% 0%

Senior Management/Executives

Female n/a n/a n/a 0% 0%

Male n/a n/a n/a 1% 1%

Undeclared n/a n/a n/a n/a n/a
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MANUFACTURING EMPLOYEE HEALTH AND SAFETY 
TRAINING

CY 2017 FY 2018/196 FY 2019/206 FY 2020/216 FY 2021/22

Hours of training per manufacturing 
employee

(including part-time employees) 35 35 35 52 35
 

OHS – SAFETY
CY 2017 FY 2018/196 FY 2019/206 FY 2020/216 FY 2021/22

Incident Rates (work-related)

Recordable Rate 0.09 0.03 0.03 0.04 0.07

Lost-Time Rate 1.5 0.03 0.03 0.03 0.05

Number of employee fatalities 0 0 0 0 0

Number of contractor fatalities 0 0 0 0 0

CY 2017 FY 2018/196 FY 2019/206 FY 2020/216 FY 2021/22

Number of ISO 45001:2018 registered 
facilities 10 14 11 11 11

 

COMMUNITIES AND PHILANTHROPY
FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/227

Corporate Cash and Product 
Donations

Lenovo Foundation and Donor  
Advised Funds $819,000 $799,372 $482,887 $545,552 $872,068

China8 $378,516 $308,274 $5,440,440 $2,778,093 $9,801,972

North America7 $3,089,000 $1,319,070 $4,788,665 $4,520,545 $4,996,881

Latin America9 $111,000 $155,674 $2,507,863 $2,134,833 $1,200,680

EMEA (Europe, Middle East, Africa) $107,000 $159,621 $407,535 $988,612 $915,180

Asia Pacific (excluding China)10 $570,709 $148,500 $855,386 $863,638 $841,510
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FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Employee Volunteering Hours 
(through efforts sponsored by 
Lenovo)

North America 19,296 28,242 9,838 4,161 5,873

Rest of World 10,704 9,072 17,046 15,335 77,564

Estimated Value of Employee 
Volunteer Hours11 $1,300,000 $1,616,794 $1,156,022 $838,307 $3,587,791

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Employee Giving

Lenovo Match of Global Employee 
Donations12 $339,000 $440,629 $1,344,085 $1,541,679 $2,239,305

Total Contribution to Communities13 n/a n/a $14,482,776 $11,831,274 $20,867,596

Estimated value of community impact 
through philanthropy and 
volunteerism13 n/a n/a $16,982,883 $14,211,260 $24,455,388

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

“Love on” Annual Service Project

Participating Locations 32 38 54 52 79

Number of Projects 37 45 86 132 117

Employee Volunteers 2,000 2,100 2,855 3,120 3,653

Hours Spent in Direct, Hands-on 
Service 11,500 9,700 13,355 19,267 13,538

Individuals Directly Impacted through 
Projects 33,000 32,526 55,942 38,478 42,075
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ENVIRONMENTAL DATA
FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

GHG Emissions (metric tons CO2 
equivalent — MT CO2e)

Scope 1 6,371 6,031 7,766 7,269 6,069

Scope 2 (location-based) 193,760 201,321 162,597 177,678 191,778

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Total Scope 1 and Scope 2 
(location-based) 200,131 207,352 170,363 184,947 197,847

Scope 2 (market-based) 176,800 26,029 23,852 21,519 21,160

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Scope 3

Business Travel 49,000 53,500 46,900 11,900 20,255

Product Transportation14, 15 359,000 633,000 716,384 1,037,000 737,000

Emissions from Waste16 1,700 1,920 2,110 1,770 1,810

Employee Commuting 20,100 23,600 24,900 39,800 41,043

Purchased Goods and Services15, 17, 18 1,855,000 2,000,874 2,341,000 2,283,500 2,701,300

Fuel-and-Energy Related Activities 
(not included in Scope 1 or 2)19 11,900 12,100 10,385 11,050 12,000

Use of Sold Products20 11,847,000 12,885,000 13,669,000 15,551,000 8,270,000

End of Life Treatment of Sold  
Products21 271,000 273,500 274,000 303,500 181,000

Capital Goods21 246,000 127,500 446,500 736,500 360,000

Total 14,660,700 16,010,994 17,531,179 19,976,020 12,324,408

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Emissions Intensity: GHG Emissions 
— Scope 1 and Scope 2 
(location-based) (metric tons per 
US$ million revenue) 4.41 4.06 3.36 3.04 2.76
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FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Operational Energy Intensity Use

Scope 1 and Scope 2 (location-based) 
(MWh per US$ million revenue)

Fuel Combustion 0.77 0.61 0.69 0.55 0.34

Purchased Energy (electricity, steam, 
cooling) 6.57 6.20 5.77 5.16 4.78

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Operational Energy Use — Scope 1 
and Scope 2 (location-based) 
(MWh)

Fuel Combustion 34,733.55 30,904.82 35,152.32 33,156.59 24,546

Purchased Energy (electricity, steam, 
cooling)22 298,019.77 316,482.68 292,645.18 313,526.43 342,340

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Energy Consumption by Primary 
Energy Source (gigajoules)

Fuel 125,041 111,257 126,548 119,364 88,364

Electricity 955,624 979,486 979,740 1,053,903 1,165,186

Steam 108,649 144,240 66,051 70,092 62,213

Cooling 8,599 9,016 7,731 4,701 5,023

Total23 1,197,913 1,243,999 1,180,071 1,248,059 1,320,787
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FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Direct Energy Consumption by Source 
(Fuel Detail) (gigajoules)

Gas/diesel oil (stationary combustion) 5,461 10,321 6,442 9,712 5,058

Natural gas (stationary combustion) 113,470 94,476 115,375 106,317 77,757

Liquefied petroleum gas (LPG) 
(stationary combustion) 3,087 2,550 1,628 1,454 1,401

On road diesel fuel (mobile 
combustion) 948 955 801 626 1,593

Gasoline/petrol (mobile combustion) 1,835 1,703 1,112 996 1,492

Liquefied petroleum gas (LPG)  
(mobile combustion) 240 188 260 236 112

Compressed natural gas (CNG) 
(mobile combustion) – – – – –

Jet Kerosene (mobile combustion) – 1,064 930 21 952

Total23 125,041 111,257 126,548 119,364 88,364

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Global GHG Emissions by Markets 
(location-based) (MT CO2e)

Scope 1

Brazil 13.14 20 340 202 57

Chinese mainland 3,765.29 3,860 3,190 3,826 3,719

Taiwan, China 0 177 0 0 –

Germany 667.35 1,047 652 731 831

Hungary – – – – 379

India 54.06 45 84 104 58

Japan 322.30 268 191 216 226

Mexico 73.39 80 625 97 80

United States 1,129.80 254 2,484 1,931 525

Rest of the World24 345.54 279 200 162 195
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FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Scope 2 (location-based)

Brazil 2,089.96 1,997 1,566 1,321 1,361

Chinese mainland 153,233.45 161,087 124,336 147,375 159,278

Taiwan, China 2,167.49 2,231 2,091 2,231 2,962

Germany 1,684.90 1,761 1,612 1,249 1,036

Hungary – – – – 1,219

India 3,435.42 3,058 2,914 2,690 2,954

Japan 5,298.89 5,047 5,754 5,133 4,794

Mexico 3,273.10 3,462 5,029 5,543 6,272

United States 18,297.63 18,615 15,220 8,939 8,489

Rest of the World24 4,279.26 4,062 4,075 3,197 3,412

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Renewable Energy

Solar Energy (MWh) 3,713 3,938 4,226 9,065 9,360

Generation Capacity (MW)25 5.5 12.42 16 16 17

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Water Withdrawal (Megaliters)

Withdrawal (All Areas)26, 27 1,385.08 1,391.30 1,307 1,428 1,567

Percent Withdrawal from 
Groundwater (All Areas) n/a n/a n/a <1% <1%

Percent Withdrawal from 
Third-Parties (All Areas) n/a n/a n/a >99% >99%

Withdrawal (Areas with water stress)28 n/a n/a 322 343 377

Percent Withdrawal from 
Groundwater (Areas with water 
stress) n/a n/a n/a <1% <1%

Percent Withdrawal from 
Third-Parties (Areas with water 
stress)29 n/a n/a n/a >99% >99%

Percent Third-party Water 
Withdrawal from Surface Water 
(Areas with water stress) n/a n/a n/a 72% 73%

Percent Third-party Water 
Withdrawal from Groundwater 
(Areas with water stress) n/a n/a n/a 8% 9%
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FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Water Discharge (Megaliters)

Discharge (All Areas)26 1,260.99 1,256.40 1,183 1,294 1,469

Percent Discharge to Groundwater 
(All Areas) n/a n/a n/a <1% <1%

Percent Discharge to Third-Parties 
(All Areas) n/a n/a n/a >99% >99%

Discharge (Areas with water stress)28 n/a n/a 298 326 371

Wastewater Exceedances30 0 0 0 0 1

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Water Consumption (Megaliters)

Consumption (All Areas)26 124.094 134.9 124 134 98

Consumption (Areas with water 
stress)28 n/a n/a 24 17 5

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Water Intensity Metrics (cubic meters 
per person)31

Withdrawal Intensity n/a n/a n/a 20 21

Discharge Intensity n/a n/a n/a 18 20

Consumption Intensity n/a n/a n/a 2 1

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Waste by Category (Metric Tons)32

Nonhazardous Waste33 44,377.44 45,439.49 43,023 51,648 49,403

Hazardous Waste34 75.27 66.11 74 37 125

Total n/a n/a n/a 51,685 49,528

Total Diverted from Disposal n/a n/a n/a 46,198 43,705

Total Directed to Disposal n/a n/a n/a 5,487 5,823
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FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Waste Diverted from Disposal by 
Recovery Operation (Metric Tons)35

Total Nonhazardous Waste Diverted 
for Recovery n/a n/a n/a 46,195 43,656

Nonhazardous Waste Diverted for 
Resale/Reuse n/a n/a n/a 28,099 24,599

Nonhazardous Waste Diverted for 
Recycling36 n/a n/a n/a 18,096 19,056

Total Hazardous Diverted for 
Recovery37 n/a n/a n/a 3 49

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Waste Directed to Disposal by 
Disposal Operation (Metric Tons)38

Total Nonhazardous Waste Directed to 
Disposal n/a n/a n/a 5,453 5,747

Nonhazardous Waste Directed to 
Incineration n/a n/a n/a 27 776

Nonhazardous Waste Directed to 
Incineration with Energy Recovery n/a n/a n/a 3,093 3,262

Nonhazardous Waste Directed to 
Landfilling n/a n/a n/a 2,334 1,709

Total Hazardous Waste Directed to 
Disposal n/a n/a n/a 34 76

Hazardous Waste Directed to 
Incineration n/a n/a n/a 28 73

Hazardous Waste Directed to 
Landfilling n/a n/a n/a 0.09 0

Hazardous Waste Directed to 
Treatment n/a n/a n/a 6 3
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CY 2017 CY 2018 CY 2019 CY 2020 CY 2021

Product End-of-Life Management 
(PELM) Disposition (Metric Tons)39

Reused 918 652 1,557 1,695 1,875

Recycled 22,808 18,919 24,856 28,076 30,143

Waste to Energy (WTE) 826 845 987 793 523

Incinerate 284 338 1,126 1,978 728

Landfill 336 255 159 340 894

Total 25,171 21,010 28,685 32,882 34,163

CY 2017 CY 2018 CY 2019 CY 2020 CY 2021

Product Take Back (PTB) Disposition 
(Metric Tons)39

Reused 299 309 1,023 1,536 1,556

Recycled 22,194 18,589 24,112 27,249 29,295

Waste to Energy (WTE) 826 845 987 782 519

Incinerate 270 338 1,041 1,904 728

Landfill 318 254 143 324 885

Total 23,907 20,334 27,306 31,795 32,983

CY 2017 CY 2018 CY 2019 CY 2020 CY 2021

Use of Recycled Plastics in Products 
(kilograms)40

Plastics Containing Recycled Content 
(PCRC) 6,347,879 7,757,414 7,721,398 5,946,839 7,787,871

Net Post Consumer Recycled Content 
(PCC) 4,133,300 5,537,278 5,840,788 4,352,788 5,760,388
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CY 2017 CY 2018 CY 2019 CY 2020 CY 2021

ENERGY STAR® Certified Products 
Availability (% of product)

Notebook Platforms41 100% 92% 93% 98% 92%

Desktop Platforms 99% 97% 97% 97% 98%

Workstation Platforms 78% 80% 90% 98% 100%

Server Platforms 91% 90% 94% 90% 94%

Monitors42 100% 98% 94% 90% 80%

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Average Packaging Weight per Unit 
by Product Category (grams)

Notebook n/a n/a n/a 528 528

Desktop n/a n/a n/a 1,900 1,900

Server n/a n/a n/a 4,614 4,614

Workstation n/a n/a n/a 1,700 1,700

Monitor n/a n/a n/a 1,920 1,920

Smartphone n/a n/a n/a 100 100

Tablet n/a n/a n/a 373 373

Accessory n/a n/a n/a 300 300

FY 2017/18 FY 2018/19 FY 2019/20 FY 2020/21 FY 2021/22

Total Packaging (Metric Tons)

Total Packaging Material Used for 
Finished Products43, 44 n/a n/a n/a 115,041 119,621
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FOOTNOTES FOR CONSOLIDATED METRICS:
1	 At March 31, 2022, the Group had a headcount of approximately 75,000 worldwide.

2	 Employment type and geographical data is aligned with the FY 2021/22 Financial Annual Report.

3	 Employee representation data includes regular employees only. Data excludes: 

–	 Consultants and vendors working through a contract agency or third-party performing services or consulting on site for a brief 
time and hence excluded from our scope.

–	 Contractors who usually perform non-critical, non-core jobs and their employment decisions, including pay and benefits, are 
made by the third-party employer – and hence excluded from our scope.

–	 Supplemental students who are interns or who are hired for a very short window of time and hence excluded from our scope.

4	 Turnover rate data covers voluntary departure of regular employees for the full FY 2021/22. Involuntary turnover is planned exit of 
employees which is in alignment with the company strategy and decisions. Hence, as a strategic and standard practice, this is excluded 
from reporting.

5	 In FY 2020/21, turnover rates by region were transposed among AP, China and EMEA. Totals did not change but were realigned with 
the corresponding region.

6	 Metrics based on FY beginning with FY 2018/19. Results were not revised.

7	 Lenovo’s total contributions in responding to natural disasters is US$8,128,720.76. This amount is tracked at the geo level. In prior 
reporting periods, the Company reported a separate line item for global disaster response. Beginning with FY 2021/22, the disaster 
response total will be integrated into the respective geographic contributions.

8	 Increase in China giving reflects tracking of Lenovo Foundation Beijing and a US$7.8M donation in response to the Henan floods.

9	 Total giving in Latin America reflects tracking of the Motorola Brazil tax incentive program.

10	 Total contribution in Asia Pacific includes Lenovo’s commitment to the India Companies Act.

11	 Estimated value of employee volunteer hours is calculated based off an entry level hourly wage of US$43 per hour.

12	 Employee giving represents the corporate match from Lenovo for employees around the world, which increased in FY 2021/22 with the 
launch of the new Benevity platform.

13	 Total contribution to communities for FY 2019/20 and FY 2020/21 was defined as the sum of corporate cash and product donations. In 
FY 2021/22 it is defined as the sum of corporate cash and product donations together with Lenovo's match of global employee 
donations.

14	 Product transportation emissions include key upstream suppliers representing majority of global logistics spend. Note: Upon looking 
into GHG Protocol standard, we decided to re-categorize this to upstream from downstream transportation (from FY 2016/17, previous 
years were adjusted accordingly).

15	 The Company is in the process of improving input data for this Scope 3 category. The data reported here is the best available estimate 
at the time of publication. In the FY 2022/23 ESG Report, data will be restated if needed to reflect any improved input data.

16	 Emissions from waste include nonhazardous waste, hazardous waste and wastewater from all manufacturing, R&D locations and some 
large offices. No product waste is included.

17	 Purchased goods and services include suppliers covering 94% of direct global suppliers spend. The RBA Carbon and Water Reporting 
Tool was used for collection of supplier data. Individual supplier data is from each supplier’s most recent reporting period and not 
reflective of Lenovo’s FY 2021/22. Data was allocated based on revenue.

18	 The value for FY 2018/19 is being restated to correct an error that appeared in the FY 2020/21 ESG Report.

19	 Fuel- and energy-related activities (not included in Scope 1 or 2) include transmission & distribution (T&D) losses from Lenovo’s 
worldwide purchased electricity and natural gas. A World Bank database and Energy Star Performance Rating document were used for 
determining T&D loss rates.

20	 Lenovo used the current Product Attribute Impact Algorithm (PAIA) notebook, desktop, monitor, tablet, all-in-one, thin client and 
server tool for calculating emissions of Lenovo’s typical notebook, desktop, monitor, tablet, all-in-one, thin client and server. The 
calculated results show emissions distribution by different parts and also for use, packaging, transportation, and end-of-life treatment 
categories. The emissions associated with use and end-of-life treatment of sold products were estimated on a “narrow” baseline for the 
typical notebook, desktop, monitor, tablet, all-in-one, thin client and server multiplied by sold/shipped product volumes.

21	 Emissions from capital goods are based on purchased capital goods in a given year. The 2012 Guidelines to Defra GHG Conversion 
Factors for Company Reporting, Annex 13 was used for emission factors for different type of capital goods adjusted for inflation rate 
and exchange rate.
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22	 Approximately less than 1% of purchased energy (electricity) is estimated based upon energy use at similar Lenovo facilities with 
metered usage.

23	 When totals are slightly different than the exact sum of individual numbers it is due to rounding.

24	 Brazil, Germany, Hungary, India, Japan, Mexico, United States, Chinese mainland, Taiwan, China represent manufacturing and R&D sites 
in these markets. “Rest of World” represents all sites managed by Lenovo’s Real Estate organization (non-manufacturing) across the 
world (small and large — except the ones in regions listed above).

25	 Renewable energy generation capacity includes electric solar panels in Hefei and Wuhan, China and Morrisville and Whitsett, NC, USA 
and Ullo, Hungary.

26	 For FY 2021/22, All Areas includes all the Company’s manufacturing, research & development, and large office sites (>100 employees). 
In earlier FYs, some research and development and large office locations were excluded while the Company worked to increase data 
coverage. Small offices (<100 employees) and retail locations are always excluded from the water reporting requirements, but a few 
small offices voluntarily report and are included.

27	 All water withdrawals are estimated to be freshwater withdrawals. Due to our reliance on third-parties for the vast majority of the 
Company’s water withdrawals, it is not possible to determine the exact parameters of all sources, but it is reasonable to assume the 
majority of the sources had low TDS based on local knowledge and communication with third-parties.

28	 Areas with water stress are areas with high or extremely high baseline water stress according to World Resources Institute’s Aqueduct 
Water Risk Atlas. Values reported for areas with water stress are a subset of values reported for all areas.

29	 Third-party withdrawal by source was collected for all the Company’s environmentally significant sites (which are the Company’s 
ISO14001 certified locations). In FY 2021/22, these locations comprised approximately 82% of the Company’s withdrawal from water 
stressed areas. The remaining 18% are primarily from office locations that often require less water and operate as part of a larger office 
complex where they may not be directly billed by the third-party responsible for withdrawals.

30	 For more information on the wastewater exceedance that occurred in FY 2021/22, see page 25.

31	 Water intensity metrics are based on the Company’s total global headcount which includes the headcount of the excluded locations 
mentioned in Note 26.

32	 Waste data includes site waste from most manufacturing, processes and operations, research & development sites, and large offices. 
Waste from products is reported separately.

33	 E-waste generated at the Company’s sites is also included in PELM data.

34	 Batteries collected at Lenovo’s sites are also included in the PELM data.

35	 The Company does not operate any onsite recovery operations; all wastes are seperated onsite to be collected by third-parties for 
recovery offsite.

36	 Recycling includes some composting of nonhazardous, organic wastes.

37	 All hazardous waste diverted for recovery was diverted for recycling.

38	 The Company does not operate any onsite disposal operations; all wastes are seperated onsite to be collected by third-parties for 
disposal offsite.

39	 Lenovo’s Product End-of-Life Management (PELM) and Product Take Back (PTB) includes materials from customers and Lenovo-owned 
country returns, manufacturing and R&D scrap, and employee equipment from real estate sites. These metrics represent all data 
received from PELM suppliers as of the time of publication of this report. Not all data was available at the time of publication, so actual 
volumes may be higher.

40	 These metrics represent all data received from recycled plastics suppliers at the time of publication.

41	 The CY2021 decrease in percent of notebooks can be attributed to an expanded line of gaming system notebooks that either could not 
meet the Energy Star requirements or Lenovo decided not to register.

42	 The CY2021 decrease in percent of monitors was associated with an expanded line of low cost, entry-level consumer displays.

43	 Estimated using the average packaging weight per unit and total shipping volumes for the following categories of products: notebooks, 
desktops, servers, workstations, monitors, smartphones, tablets, and accessories.

44	 The value for FY 2020/21 is being restated to reflect improved shipping volumes for accessories.
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8.0
EMS Performance, 
Objectives and 
Targets

FY 2021/22 EMS Performance112
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FY 2021/22 EMS PERFORMANCE

Target Type Objectives Metric/KPI Target 
Code Target(s) Status

Product Aspects

Packaging

Minimize 
packaging 
material 
consumption 
while driving the 
use of 
environmentally 
sustainable 
materials.

Availability of 
bulk packaging PP1 Support bulk packaging for 

ISG products and/or options. Target met

Weight or 
volume 
reduction

PP2
Achieve 5% reduction in 
weight or volume for at least 
one product.

Target 
partially 
met

Plastic 
elimination PP3

Eliminate 100,000 km of 
single use plastic packaging 
tape by 2025* (starting from 
FY 2018/19).

Long term 
target: on 
track

Increase more 
eco-friendly 
content of 
packaging.

% Recycled or 
biodegradable 
content

PP4

Increase use of 100% PCC 
cushion by 10% based on 
shipping volumes relative to 
previous year.

Target met

PP5

Use recycled content 
corrugated box material in at 
least 50% of our 
manufacturing sites.

Target 
partially 
met

PP6

Introducing HRC (high 
recycled content) PE 1.7 PCF 
material for at least one new 
or existing product and 
option WW.

Target met

PP7

Identify one new Lenovo 
product for which to 
implement use of 100% 
biodegradable/compostable 
packaging.

Target met

PP8

Packaging box material 
recycled content must be at 
least 60% or greater for all 
new phone products released 
in FY 2021/22.

Target met

PP9

By 2025*, 90% of plastic 
packaging by weight will be 
made from recycled 
materials.

Long term 
target: on 
track

8.0 EMS Performance, Objectives and Targets
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Target Type Objectives Metric/KPI Target 
Code Target(s) Status

Product 
energy

Drive reduction 
in product 
energy use.

Energy 
efficiency PE1

New products must show 
improved energy efficiency 
relative to the previous 
generation of the product.1 

Notebooks: Improve energy 
efficiency on average for 
comparable notebooks by 
30% by March 31, 2030, 
relative to FY 2018/19.

Desktops: Improve energy 
efficiency on average for 
comparable desktops by 50% 
by March 31, 2030, relative to 
FY 2018/19.

Servers: Improve energy 
efficiency on average for 
comparable servers by 50% 
by March 31, 2030, relative to 
FY 2018/19.

MBG products: Improve 
energy efficiency on average 
for comparable MBG products 
by 30% by March 31, 2030, 
relative to FY 2020/21.

Long term 
target: on 
track

Drive product 
emissions 
reductions from 
use of sold 
products.

GHG PE2

Reduce scope 3 GHG 
emissions from use of sold 
products 25% on average for 
comparable products by FY 
2029/30 from a FY 2018/19 
base year.

Long term 
target: on 
track

Quantify 
lifecycle CO2e 
emissions 
associated with 
the use of 
Lenovo 
products.

PCF (kg CO2e) PCF1
Ensure product carbon 
footprint is published for all 
new Lenovo products.2

Target 
partially 
met

Quantify 
lifecycle CO2e 
emissions and 
environmental 
footprints 
associated with 
the use of 
Lenovo 
products.

PCF (kg CO2e) 
and the other 
environmental 
footprints

PCF2

Develop and optimize Lenovo 
LCA (life-cycle assessment) 
platform with supply chain 
before March 31, 2022.3

Target 
partially 
met

PCF (kg CO2e) 
and the other 
environmental 
footprints

PCF3

Perform LCA for at least five 
Lenovo selected products 
and technologies by March 31, 
2022.4

Target 
partially 
met
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Target Type Objectives Metric/KPI Target 
Code Target(s) Status

Product 
materials5, 6, 7

All products 
across all 
business units 
shall contain 
some recycled 
material.

% PCC in 
product/
external 
enclosure

PM1

By 2025*, 100% of PC 
products will contain 
materials made from 
post-consumer recycled 
content sources in support of 
reuse of 300 million lbs. of 
post-consumer recycled 
content.

Long term 
target: on 
track

PM2

New DT, AIO, workstation, 
notebook, tablet, visual and 
accessory products shall 
contain a minimum of 2% PCC 
in product. At least one 
product needs to meet higher 
PCC levels: DT/Workstation 
10%, AIO 15%, NB 5%, Tablet 
3%, Visual 15%.

Target 
partially 
met

Closed-loop 
PCC usage in 
products

PM3

New server products shall 
contain minimum of 10% PCC 
in external enclosure.8 At least 
one product needs to contain 
CL-PCC.

Target met

OBP and 
recycled metal 
opportunities

PM4

Explore opportunities for 
CL-PCC, OBP and recycled 
metal usage in all Lenovo 
products, especially MBG 
products.

Target 
partially 
met

Sustain 
technological 
advances and 
maintain 
portfolio relative 
to low halogen 
products. 
Monitor and 
respond to 
market 
requirements in 
this area.

Low halogen 
parts PM5

For products requiring IEEE 
1680.1 or NSF/ANSI 426 
registration, ensure each 
plastic part in the product 
exceeding 25g shall not 
contain greater than 1000 
ppm chlorine or greater than 
1000 ppm bromine at the 
homogeneous level per the 
requirements and exceptions 
allowed in the IEEE 1680.1 or 
NSF/ANSI 426 standard.

Target met
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Target Type Objectives Metric/KPI Target 
Code Target(s) Status

Location Aspects

Site air 
emissions

Absolute 
reduction in 
CO2e emissions 
from Lenovo 
operations 
worldwide.

Metric tons 
CO2e

SAE1

Reduce absolute scope 1 and 
2 GHG emissions 50% by FY 
2029/30 from a FY 2018/19 
base year.9

Long term 
target: on 
track

Site energy 
consumption

Maximize 
energy 
efficiency and 
minimize CO2e 
emissions 
associated with 
the 
development, 
manufacture 
and delivery of 
Lenovo 
products.

% total 
electricity from 
RE sources

SEC1
Obtain 90% of global 
operations’ electricity from 
renewable sources by 2025*.10

Long term 
target: on 
track

Energy 
consumption in 
kWh per 
production 
volume

SEC2

Achieve YTY improved 
energy intensity11 index at 
manufacturing sites globally, 
relative to the previous FY.

Target met12

Electricity 
consumption in 
kWh per person

SEC3

Achieve YTY improved 
electricity intensity13 at R&D 
and office sites globally, 
relative to the previous FY.

Target met

Energy 
consumption 
reduction % 
(ISO 50001 
certified 
locations)

SEC4

Reduce total energy 
consumption at ISO 50001 
certified locations by at least 
1.5% in next 3 years, relative 
to the FY 2019/20 energy 
baseline.14

Target not 
met due to 
technical 
difficulties; 
target 
under 
revision

Waste 
management

Minimize 
environmental 
impacts 
associated with 
solid waste 
generated from 
Lenovo 
operations and 
products.

% nonhazardous 
solid waste 
recycled

WM1
Maintain a global 
nonhazardous waste recycling 
rate > 90% (+/-5%).15

Target met

Water 
management

Minimize 
environmental 
impacts 
associated with 
water 
withdrawal and 
water discharge 
from Lenovo 
operations and 
products.

Water 
withdrawal in m3 
per person

WM2

Maintain per person water 
withdrawal at sites16 globally, 
relative to the previous FY 
(no more than 5% increase).17

Target met

Water risk 
analysis WM3

Perform a water withdrawal 
and risk analysis of Lenovo’s 
operations.

Target met
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Target Type Objectives Metric/KPI Target 
Code Target(s) Status

Supply Chain Aspects

Product 
end-of-life 
management

Minimize the 
environmental 
impact of 
Lenovo 
products at end 
of life.

Minimization of 
environmental 
risk in end-of-life 
supply chain 
operations

PELM1

After July 1, 2021 all PELM 
suppliers will be audited to 
Lenovo’s updated End of Life 
Standard and revised audit 
protocols and forms.

Target met

Availability of 
environmentally 
sound take-back 
programs

PELM2

By 2025*, Lenovo will 
recycle/reuse 800 million 
pounds of end of life 
products (cumulative since 
CY 2005).

Long term 
target: on 
track

Supplier 
environmental 
performance

Monitor, drive 
and minimize 
environmental 
impact in the 
Lenovo supply 
chain.

GHG emissions 
reduction SEP1

By 2025*, Lenovo will remove 
1 million tons of greenhouse 
gas emissions from its supply 
chain (vs. FY 2018/19 
measured emissions).

Long term 
target: off 
track

Emissions 
(Scope 1 and 2) 
per million US$ 
procurement 
spend

SEP2

Reduce Scope 3 GHG 
emissions from purchased 
goods and services 25% per 
million US$ procurement 
spend by FY 2029/30 from a 
FY 2018/19 base year.

Long term 
target: on 
track

Science-based 
emission 
reduction 
targets

SEP3

Achieve 25% (stretch 30%) of 
Lenovo direct suppliers based 
on procurement spend to 
have science-based emission 
reduction targets.

Target met

Water risk 
analysis SEP4

Perform a water withdrawal 
and risk analysis of direct 
suppliers.

Target met

Transportation

Drive 
collaborative 
environmental 
efforts in 
Lenovo’s global 
logistics.

Varies

SEP5
Enhance demand 
management by optimizing 
shipped volumes.

Target met

SEP6
Increase shift to more 
environmentally friendly 
modes of transport.

Target met

SEP7 Improve fleet and asset 
utilization and efficiency. Target met

SEP8 Explore opportunities for low 
emissions fuels.

Long term 
target: off 
track

SEP9

Reduce Scope 3 GHG 
emissions from upstream 
transportation and 
distribution 25% per 
tonne-km of transported 
product by FY 2029/30 from 
a FY 2018/19 base year.

Long term 
target: 
off-track

* 2025 = FY 2025/26 (by March 31, 2026)
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FOOTNOTES:
Note 1:	 If new products don’t fall in one of the sub-categories in the listed sub-targets, they default to the general energy efficiency 

improvement relative to the previous generation of the product. An exemption from targets in this area may be requested where 

the BU can clearly demonstrate achieving the target places the Lenovo product at a large price disadvantage against its 

competition or is not technically feasible.

Note 2:	 For products for which a PAIA tool exists. If requested by GEO sales or/and customers, provide a tailored PCF evaluation based on 

the specific product configuration.

Note 3:	 Collaboration with 30+ key suppliers.

Note 4:	 Accessories, visuals and technologies as appropriate.

Note 5:	 Availability of PCC plastics can be determined through consultation with environmental affairs and/or suppliers on the Lenovo 

Approved PCC Supplier list.

Note 6:	 To drive increased usage of PCC all BUs shall include a requirement for the identification of applications for the use of PCC in MRD 

and RFI/RFQ.

Note 7:	 PCC percentage is calculated using EPEAT methodology.

Note 8:	 If product is being registered to EPEAT, exemptions allowed per EPEAT requirements.

Note 9:	 This goal may be accomplished through energy efficiency, installation of onsite renewable generation, entry into power purchase 

agreements (PPA) with power providers, and/or the purchase of renewable energy commodities.

Note 10:	 This goal may be accomplished through installation of onsite renewable energy generation, entry into power purchase agreements 

(PPA) with power providers and/or the purchase of renewable energy credits.

Note 11:	 Energy intensity index is energy consumption in kWh per production volume.

Note 12:	 The Company’s new manufacturing facility in Ullo, Hungary was not fully operational until September 2021. Data prior to full 

operation, when the facility had limited production, was not included in the energy intensity calculation.

Note 13:	 Electricity intensity is electricity consumption in kWh per person.

Note 14:	 Applicable to Lenovo’s ISO 50001 certified locations as of March 31, 2020.

Note 15:	 Percent of nonhazardous solid waste directed to reuse or recycling.

Note 16:	 Includes all manufacturing, R&D, and large office sites that are able to report water withdrawal.

Note 17:	 An exemption might be granted to sites where pandemic-related behavioral changes and/or requirements makes this unattainable.

We are encouraged by our successes and progress and recognize that there is more to be done. As we look 
ahead, the Company aims to drive environmental improvements through the FY 2022/23 EMS targets identified 
here.

http://www.lenovo.com/environmental_targets
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Long-Term ESG Key Performance Indicators 
(KPI)

120

9.0
Long-Term  
KPI Progress
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LONG-TERM ESG KEY PERFORMANCE INDICATORS (KPI)
The Company is advancing its ESG program with long-term KPIs developed in FY 2021/22 to further its support 
of the UN Global Compact (UNGC) Sustainable Development Goals (SDG). The Company will measure and 
report on its progress each year.

Environmental

KPI Type Commitment KPI FY 2021/22 UNGC SDG

Climate 
Change 
Mitigation

Lenovo has set 
aggressive, 
science-based 
greenhouse gas 
emission reduction 
goals.1

By FY 2025/26, 90% of our global 
operations’ electricity will be obtained 
from renewable sources.2

Long term 
target: on track

By FY 2025/26, we will remove one 
million tons of greenhouse gas 
emissions from our supply chain.3

Long term 
target: off-track

By FY 2029/30, we will achieve 50% 
improvement in energy efficiency of 
Lenovo desktops4 and servers.4

Long term 
target: on track

By FY 2029/30, we will achieve 30% 
improvement in energy efficiency of 
Lenovo notebooks4 and Motorola 
products.5

Long term 
target: on track

Circular 
Economy

Lenovo is 
transitioning to a 
circular economy 
through 
innovations in our 
supply chain, 
product design 
and services.

By FY 2025/26, 84% of repairs can be 
done at the customer site, without 
having to send their PC to a service 
center.6

Long term 
target: on track

By FY 2025/26, 76% of repairable PC 
parts returned to our service center will 
be repaired for future use.7

Long term 
target: on track

By FY 2025/26, we will have enabled 
the recycling and reuse of 800 million 
pounds of end-of-life products.8

Long term 
target: on track

9.0 Long-Term KPI Progress
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Sustainable 
Materials

Lenovo is focused 
on integrating 
sustainable 
materials and 
minimizing waste 
through innovative 
product and 
packaging design.

By FY 2025/26, 100% of PC products 
will contain post-consumer recycled 
content materials.9

Long term 
target: on track

By FY 2025/26, we will use 300 million 
pounds of post-consumer recycled 
content plastics in our products.10

Long term 
target: on track

By FY 2025/26, 100% of smartphone 
products and accessories will be free of 
PVC and BFR.11

Long term 
target: on track

By FY 2025/26, 90% of PC products 
plastic packaging will be made from 
recycled materials.12

Long term 
target: on track

By FY 2025/26, Smartphone packaging 
will use 50% less single-use plastics and 
reduce in size/volume by 10% and 60% 
of smartphone packaging will be made 
from recycled materials.13

Long term 
target: on track

Social

KPI Type Commitment KPI FY 2021/22 
Progress

Diversity 
and 
Inclusion

Lenovo believes 
smarter 
technology for all 
means everyone. If 
we truly want to 
innovate for 
society, we must 
design with the 
diversity of the 
world in mind.

By FY 2025/26, we will grow the global 
representation of women in executive 
roles to 27% (from 21% in 2020).

Long term 
target: off track

By FY 2025/26, we will grow the 
representation of executives in the US 
from historically underrepresented 
ethnic and racial groups to 35% (from 
29% in 2020).

Long term 
target: off track

By FY 2025/26, 75% of Lenovo’s 
products will be vetted by inclusive 
design experts to ensure they work for 
everyone, regardless of physical 
attributes or abilities.

Long term 
target: on track
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Philanthropy

Lenovo 
philanthropy 
provides smarter 
technology for all 
by empowering 
underrepresented 
communities with 
access to 
technology and 
STEM education.

By FY 2025/26, Lenovo philanthropy 
will impact 15 million lives and 
transform one million lives through 
philanthropic programs and 
partnerships.

Long term 
target: on track

By FY 2025/26, Lenovo philanthropy 
will engage one in four employees in its 
charitable programs (volunteerism and 
matching gifts).

Long term 
target: on track

Governance

KPI Type Commitment KPI FY 2021/22 
Progress

Corporate 
Governance

Lenovo is focused 
on building a 
long-term, 
sustainable 
business that 
reflects our vision 
of smarter 
technology for all. 
Lenovo is focused 
on integrating ESG 
priorities into our 
day-to day 
operations.

Through FY 2025/26 and beyond, we 
will hold regular ESG Executive 
Oversight Committee meetings to 
include the interests of the business in 
ESG strategy discussions, assess the 
progress of our ESG initiatives, and 
evaluate the continued relevancy of our 
programs to Lenovo’s long term 
business strategy.

Long term 
target: on track

Through FY 2025/26 and beyond, we 
will propose recommendations to 
senior leadership regarding effective 
management of ESG risks and 
programs.

Long term 
target: on track

Through FY 2025/26 and beyond, we 
will provide regular updates on ESG 
topics to the Board of Directors.

Long term 
target: on track

Ethics

Lenovo fosters a 
culture that strives 
to attain the 
highest standards 
of ethical business 
conduct and 
compliance with all 
laws and 
regulations 
wherever it 
operates.

Through FY 2025/26 and beyond, we 
will continually advance our global 
ethics and compliance program 
through program and training 
enhancements.

Long term 
target: on track

Through FY 2025/26 and beyond, we 
will obtain recognition for leadership in 
this area.

Long term 
target: on track
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Privacy

Lenovo commits 
to continuously 
improve its privacy 
program.

Through FY 2025/26 and beyond, we 
will improve customer experience by 
making it easier for customers to 
request their personal information and 
by improving the speed in which 
Lenovo respond to these requests.

Long term 
target: on track

Through FY 2025/26 and beyond, we 
will improve the management and 
accountability of privacy impact 
assessments and pre-launch privacy 
compliance reviews.

Long term 
target: on track

Through FY 2025/26 and beyond, we 
will enhance existing training materials 
and continue to deliver privacy-focused 
training programs to Lenovo 
employees.

Long term 
target: on track

1	 Our goals support our emissions reduction targets, which were approved by the Science Based Targets 
initiative (SBTi).

2	 May be accomplished through installation of onsite renewable energy generation, entry into power 
purchase agreements (PPA) with power providers and/or the purchase of renewable energy credits.

3	 Relative to FY 2018/19 measured emissions.
4	 Energy efficiency improvement on average for comparable products relative to FY 2018/19.
5	 Energy efficiency improvement on average for comparable products relative to FY 2020/21.
6	 Excludes Android tablets and visuals.
7	 Measured by value.
8	 Cumulative total since 2005.
9	 Excludes tablets and accessories.
10	 Cumulative total since 2005.
11	 Controlled at 1000 ppm.
12	 Measured by weight and excludes tablets, accessories and monitors.
13	 Relative to FY 2020/21 and excludes RAZR and Lenovo smartphone packaging.
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FY 2021/22 Memberships  
and Associations

Scope of the Report

The U.N. Global Compact  
Communication on Progress (COP)

GRI Content Index

Hong Kong Stock Exchange's  
ESG Reporting Guide Content Index

126 

127

128 

129

139
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Associations

•	 Bluetooth Special Interest Group (SIG)
•	 Consumer Technology Association (CTA)
•	 DIGITAL EUROPE
•	 Electronic Product Stewardship Canada
•	 Information Technology Industry Council (ITI)
•	 Mobile & Wireless Forum (MWF)
•	 PRBA-The Rechargeable Battery Association
•	 Responsible Business Alliance (RBA)

Programs, Workgroups, and Global Initiatives

•	 CDP • Climate Change and Water Security
•	 CHWMEG
•	 Circular Electronics Partnership
•	 ECMA•370 • The Eco Declaration Standard
•	 EcoVadis
•	 Global Logistics Emissions Council (GLEC)
•	 Global Recycling Programs, such as Call2Recycle 

(specific programs vary by jurisdiction and 
product)

•	 Global Reporting Initiative (GRI)
•	 Green Freight Asia (GFA)
•	 Hong Kong Stock Exchange ESG Reporting 

Requirements
•	 International Special Committee on Radio 

Interference (CISPR)
•	 Responsible Factory Initiative
•	 Responsible Labor Initiative
•	 Responsible Minerals Initiative 
•	 Responsible Recycling (R2) 
•	 Science Based Targets Network’s Corporate 

Engagement Program
•	 United Nations CEO Water Mandate
•	 United Nations Global Compact (UNGC)
•	 U.S. EPA’s Green Power Partnership
•	 U.S. EPA’s SmartWay
•	 World Business Council for Sustainable 

Development (WBCSD)
•	 World Resources Institute (WRI)

International Standards

•	 IECEE/PSC
•	 IEC/TC 108
•	 IEC/TC 111
•	 IEC/TC 124
•	 IEEE 1680.1 Standard for Environmental and Social 

Responsibility Assessment of Computers and 
Displays

•	 IEEE SA
•	 ISO 14001, Environmental Management Systems 
•	 ISO 50001, Energy Management
•	 ISO/IEC JTC 1/SC 39
•	 ISO/TC 176
•	 Leadership in Energy and Environmental Design 

(LEED)
•	 NSF/ANSI 426 Environmental Leadership and 

Corporate Social Responsibility Assessment of 
Servers

•	 Product Attribute to Impact Algorithm (PAIA) 
Project

•	 TCO Certified

The Company recognizes the importance of 
environmental leadership at the country level and is 
involved in additional national associations, programs, 
workgroups, and initiatives where relevant. Of 
particular note, the Company has participated in 
numerous environmental initiatives in China, including:

•	 Alliance for High Quality and Green Development 
of Information and Communication Technology 
Industry

•	 China Electronic Energy Saving Technology 
Association

•	 China Energy Conservation Program (CECP) 
•	 China Environmental Labeling Product (CELP) 
•	 China ePCF Project
•	 China Medium and Low Temperature Solder 

Association
•	 China MEE GEF POPs Project
•	 China MIIT Eco-Design Demonstration Enterprises 

Program
•	 China MIIT EPR (extended producer responsibility) 

Recycling Pilot Project
•	 China MIIT Green Manufacturing System Project 
•	 China National Resources Recycling Association
•	 China RoHS Standard Working Group 
•	 China WEEE Working Group
•	 Energy Saving Work Association of the Chinese 

Institute of Electronics
•	 Green Manufacturing Association of China
•	 PC+ China Energy Label (CEL)

10.0 Appendix

FY 2021/22 MEMBERSHIPS AND ASSOCIATIONS
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SCOPE OF THE REPORT
The contents of this report apply to Lenovo Group Limited (Hong Kong Stock Exchange: 992) (the Company), 
together with its principal Lenovo-branded and Motorola-branded subsidiaries. Where certain topics also 
include other principal subsidiaries, it is explained below. The scope of the Company’s material topics and their 
boundaries within its value chain are detailed in the table below. 

Product 
Development

Supply Chain Manufacturing
Sales & 

Marketing
Distribution

Use/End of 
Life

ESG Report Scope of Coverage Explanation of Scope Changes

Environment

Emissions/Climate Change
Lenovo, Motorola Mobility, LCFC, 

Medion, NEC PC, FCCL
The Company’s climate change program 

and EMS covers the entities listed. 

Energy
Lenovo, Motorola Mobility, LCFC, 

Medion, NEC PC, FCCL
The Company’s energy program and EMS 

covers the entities listed. 

Product Packaging and 
Materials

Lenovo, Motorola Mobility, LCFC

The Company’s product packaging and 
materials program also includes LCFC.  

Entities not listed have their own 
management system for these aspects. 

Waste/Recycling
Lenovo, Motorola Mobility, LCFC, 

Medion, NEC PC, FCCL

The Company’s waste management 
program and EMS covers the entities 
listed. Although there may be waste 

generation during distribution, it is not 
covered in the scope of the report.

Water
Lenovo, Motorola Mobility, LCFC, 

Medion, NEC PC, FCCL

The Company’s water management 
program and EMS covers the entities 

listed. Sales and marketing functions often 
occur at large office sites and large office 

sites are now all reporting water data.

Social

Community/Philanthropy Lenovo, Motorola Mobility
Distribution was removed because the full 

value chain is not covered in this topic.

DEI Lenovo, Motorola Mobility
Full integration of Stoneware no longer 

requires inclusion in scope.

Human Rights
Lenovo and Motorola Mobility are fully 

incorporated into the Company’s 
corporate programs in this area.

No change

Safety
Lenovo, Motorola Mobility, LCFC and 

NEC PC
No change

Training & Development Lenovo, Motorola Mobility Added to the table this year

Employee Representation

Lenovo, Motorola Mobility, NEC PC for 
all metrics.  Number of employees, 

Percentage of employees by region, 
and Percentage of employees by 

workforce representation metrics also 
include Sunny IT, FCCL, Medion, LCFC, 

and Net App

No change

Governance

Economic Performance
See the FY 2021/22 Annual Report 

page 266
  No change

Ethics/Integrity
Lenovo and Motorola Mobility are fully 

incorporated into the Company’s 
corporate programs in this area.

No change

Data Privacy/Security Lenovo, Motorola Mobility No change

Product Quality Lenovo, Motorola Mobility, LCFC
The Company’s QMS covers the entities 

listed.

Regulatory/Compliance Lenovo, Motorola Mobility, LCFC
The Company’s Regulatory/Compliance 

program covers the entities listed.

Innovation Lenovo, Motorola Mobility Added to the table this year

https://www1.hkexnews.hk/listedco/listconews/sehk/2022/0610/2022061000423.pdf
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THE U.N. GLOBAL COMPACT COMMUNICATION ON 
PROGRESS (COP)
The U.N. Global Compact is a public-private strategic policy initiative for businesses committed to aligning 
operations and strategies with ten universally accepted principles in the areas of human rights, labor, 
environment, and anti-corruption. Lenovo became a signatory to the U.N. Global Compact in 2009 and our 
Chairman and Chief Executive Officer, Yang Yuanqing, continues to fully endorse and support its principles. This 
report serves as Lenovo’s 2021/22 Communication on Progress.

Principle See page(s)

Human Rights

Principle 1: Businesses should support and respect the protection of internationally 
proclaimed human rights; 42-49

Principle 2: make sure that they are not complicit in human rights abuses. 42, 56, 70-71, 83-87

Labour

Principle 3: Businesses should uphold the freedom of association and the effective 
recognition of the right to collective bargaining; 56-59,83-87

Principle 4: the elimination of all forms of forced and compulsory labour; 56-58, 83-87

Principle 5: the effective abolition of child labour; and 83-87

Principle 6: the elimination of discrimination in respect of employment and 
occupation. 42-49, 52-53

Environment

Principle 7: Businesses should support a precautionary approach to environmental 
challenges; 26-28

Principle 8: undertake initiatives to promote greater environmental responsibility; 
and 19-26, 88-90

Principle 9: encourage the development and diffusion of environmentally friendly 
technologies. 26-34, 39

Anti-Corruption

Principle 10: Businesses should work against corruption in all its forms, including 
extortion and bribery. 70-71, 83-84
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GRI CONTENT INDEX
GRI Standard Disclosure Page number(s) Other reference material(s)

GRI 101: Foundation 2016

General Disclosures

GRI 102: General
Disclosures 2016

Organizational profile

102-1 Name of the 
organization

13

102-2 Activities, brands, 
products, and services

13

102-3 Location of 
headquarters

13

102-4 Location of operations 13

102-5 Ownership and legal 
form

13

102-6 Markets served 13

102-7 Scale of the 
organization

13

102-8 Information on 
employees and other 
workers

95-96

102-9 Supply chain 82-91

102-10 Significant changes to 
the organization and its 
supply chain

82-91

102-11 Precautionary Principle 
or approach

26, 28, 55, 56

102-12 External initiatives 126

102-13 Membership of 
associations

126

Strategy

102-14 Statement from senior 
decision-maker

4-7

Ethics and integrity

102-16 Values, principles, 
standards, and norms of 
behavior

6-7, 70-72

Governance

102-18 Governance structure 68-70 FY 2021/22 Annual Report,  
pages 60-133

https://doc.irasia.com/listco/hk/lenovo/annual/2022/ar2022.pdf
https://doc.irasia.com/listco/hk/lenovo/annual/2022/ar2022.pdf
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GRI Standard Disclosure Page number(s) Other reference material(s)

Stakeholder engagement

102-40 List of stakeholder 
groups

11-12 FY 2021/22 Annual Report,  
pages 39-40

102-41 Collective bargaining 
agreements

56, 83-86

102-42 Identifying and 
selecting stakeholders

11-12 FY 2021/22 Annual Report,  
pages 39-40

102-43 Approach to 
stakeholder engagement

11-12 FY 2021/22 Annual Report,  
pages 39-40

102-44 Key topics and 
concerns raised

11-12

Reporting practice

102-45 Entities included in 
the consolidated financial 
statements

127 FY 2021/22 Annual Report,  
pages 266-273

102-46 Defining report 
content and topic 
Boundaries

10, 13

102-47 List of material topics 11

102-48 Restatements of 
information

108-109, 117

102-49 Changes in reporting 10, 127

102-50 Reporting period 10

102-51 Date of most recent 
report

10

102-52 Reporting cycle 10

102-53 Contact point for 
questions regarding the 
report

10

102-54 Claims of reporting in 
accordance with the GRI 
Standards

10

102-55 GRI content index 129-138

102-56 External assurance 18

https://doc.irasia.com/listco/hk/lenovo/annual/2022/ar2022.pdf
https://doc.irasia.com/listco/hk/lenovo/annual/2022/ar2022.pdf
https://doc.irasia.com/listco/hk/lenovo/annual/2022/ar2022.pdf
https://doc.irasia.com/listco/hk/lenovo/annual/2022/ar2022.pdf
https://doc.irasia.com/listco/hk/lenovo/annual/2022/ar2022.pdf
https://doc.irasia.com/listco/hk/lenovo/annual/2022/ar2022.pdf
https://doc.irasia.com/listco/hk/lenovo/annual/2022/ar2022.pdf
https://doc.irasia.com/listco/hk/lenovo/annual/2022/ar2022.pdf
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GRI Standard Disclosure Page number(s) Other reference material(s)

Material Topics

200 series (Economic topics)

Economic Performance

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

11

103-2 The management 
approach and its 
components

68-70

103-3 Evaluation of the 
management approach

70

GRI 201: Economic 
Performance 2016

201-2 Financial implications 
and other risks and 
opportunities due to climate 
change

23-24
FY 2021/22 Annual Report,  
pages 35-38

Procurement Practices

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

82-91

103-2 The management 
approach and its 
components

82-91

103-3 Evaluation of the 
management approach

82-91

GRI 204: 
Procurement 
Practices 2016

204-1 Proportion of spending 
on local suppliers

82

Anti-corruption

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

68-73

103-2 The management 
approach and its 
components

68-73

103-3 Evaluation of the 
management approach

68-73

GRI 205: 
Anti-corruption 
2016

205-2 Communication and 
training about 
anti-corruption policies and 
procedures

71

https://doc.irasia.com/listco/hk/lenovo/annual/2022/ar2022.pdf
https://doc.irasia.com/listco/hk/lenovo/annual/2022/ar2022.pdf
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GRI Standard Disclosure Page number(s) Other reference material(s)

Anti-competitive Behavior

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

71

103-2 The management 
approach and its 
components

71

103-3 Evaluation of the 
management approach

68-73

GRI 206: 
Anti-competitive
Behavior 2016

206-1 Legal actions for 
anticompetitive behavior, 
anti-trust, and monopoly 
practices

71

300 series (Environmental topics)

Materials

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

18, 26-30, 127

103-2 The management 
approach and its 
components

18, 26-30

103-3 Evaluation of the 
management approach

18, 26-30, 106, 
112, 114

GRI 301: Materials 
2016

301-1 Materials used by 
weight or volume

28-30, 106

301-2 Recycled input 
materials used

28-30, 37-39

Energy

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

18, 20-21, 30-31, 
127

103-2 The management 
approach and its 
components

18, 20-21, 30-31

103-3 Evaluation of the 
management approach

18, 20-21, 30-31, 
113, 115

GRI 302: Energy 
2016

302-1 Energy consumption 
within the organization 101, 103

302-3 Energy intensity 101

302-4 Reduction of energy 
consumption 20-21

302-5 Reductions in energy 
requirements of products 
and services

30-31, 107
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GRI Standard Disclosure Page number(s) Other reference material(s)

Water and Effluents

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

18, 25-26, 127

103-2 The management 
approach and its 
components

18, 25-26

103-3 Evaluation of the 
management approach

18, 25-26, 115-116

GRI 303: Water and 
Effluents 2018

303-1 Interactions with water 
as a shared resource

25-26

303-3 Water withdrawal 103, 109

303-4 Water discharge 104

303-5 Water consumption 104

Emissions

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

18-24, 127

103-2 The management 
approach and its 
components

18-24

103-3 Evaluation of the 
management approach

18-24, 113, 115-117

GRI 305: Emissions 
2016

305-1 Direct (Scope 1) GHG 
emissions

100-102, 108-109

305-2 Energy indirect (Scope 
2) GHG emissions

100-101, 103, 
108-109

305-3 Other indirect (Scope 
3) GHG emissions

100, 108-109

305-4 GHG emissions 
intensity

100

305-5 Reduction of GHG 
emissions

20, 100

305-6 Emissions of 
ozone-depleting substances 
(ODS)

24
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GRI Standard Disclosure Page number(s) Other reference material(s)

Waste

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

18, 24, 37-38, 
127

103-2 The management 
approach and its 
components

18, 24, 37-38

103-3 Evaluation of the 
management approach

18, 24, 37-38, 
115-116

GRI 306: Waste 
2020

306-1 Waste generation and 
significant waste-related 
impacts

24, 37-38

306-2 Management of 
significant waste-related 
impacts

24, 37-38

306-3 Waste generated 104-106

306-4 Waste diverted from 
disposal 104-106, 109

306-5 Waste directed to 
disposal 104-106, 109

Environmental Compliance

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

18

103-2 The management 
approach and its 
components

18

103-3 Evaluation of the 
management approach

18

GRI 307: 
Environmental 
Compliance 2016

307-1 Non-compliance with 
environmental laws and 
regulations

24-26
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GRI Standard Disclosure Page number(s) Other reference material(s)

Supplier Environmental Assessment

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

82, 88-90

103-2 The management 
approach and its 
components

88-90

103-3 Evaluation of the 
management approach

88-90

GRI 308: Supplier 
Environmental 
Assessment 2016

308-1 New suppliers that 
were screened using 
environmental criteria

84, 88-90

308-2 Negative 
environmental impacts in the 
supply chain and actions 
taken

88-90

400 series (Social topics)

Employment

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

42

103-2 The management 
approach and its 
components

42-53

103-3 Evaluation of the 
management approach

42-53

GRI 401: 
Employment 2016

401-1 New employee hires 
and employee turnover

95-96

Occupational Health and Safety

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

54-56

103-2 The management 
approach and its 
components

54-56

103-3 Evaluation of the 
management approach

54-56
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GRI Standard Disclosure Page number(s) Other reference material(s)

GRI 403: 
Occupational 
Health and Safety 
2018

403-1 Occupational health 
and safety management 
system

54-56

403-2 Hazard identification, 
risk assessment, and incident 
investigation

54-56

403-4 Worker participation, 
consultation, and 
communication on 
occupational health and 
safety

54-56

403-5 Worker training on 
occupational health and 
safety

54-56, 98

403-6 Promotion of worker 
health

54-56

403-9 Work-related injuries 54, 98

403-10 Work-related ill 
health

54, 98

Training and Education

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

50-51

103-2 The management 
approach and its 
components

50-51

103-3 Evaluation of the 
management approach

50-51, 97-98

GRI 404: Training 
and Education 2016

404-1 Average hours of 
training per year per 
employee

97-98

404-2 Programs for 
upgrading employee skills 
and transition assistance 
programs

50-51
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GRI Standard Disclosure Page number(s) Other reference material(s)

Diversity and Equal Opportunity

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

43-49

103-2 The management 
approach and its 
components

43-49

103-3 Evaluation of the 
management approach

43-49

GRI 405: Diversity 
and Equal 
Opportunity 2016

405-1 Diversity of 
governance bodies and 
employees

95-96

Forced or Compulsory Labor

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

42, 83-86
Supplier Code of Conduct

103-2 The management 
approach and its 
components

42, 83-86
RBA Code of Conduct

103-3 Evaluation of the 
management approach

42, 83-86

GRI 409: Forced or 
Compulsory Labor 
2016

409-1 Operations and 
suppliers at significant risk 
for incidents of forced or 
compulsory labor

42, 83-86

Human Rights Assessment

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

15, 42, 83-84
Human Rights Policy

103-2 The management 
approach and its 
components

15, 42, 83-84
RBA Code of Conduct

103-3 Evaluation of the 
management approach

15, 83-84

GRI 412: Human 
Rights Assessment 
2016

412-2 Employee training on 
human rights policies or 
procedures

42, 44

https://static.lenovo.com/ww/corp/sustainability/lenovo-csr-sustainability-supplier_code_of_conduct.pdf
http://www.responsiblebusiness.org/code-of-conduct/
https://www.lenovo.com/us/en/social_responsibility/human_rights_policy
http://www.responsiblebusiness.org/code-of-conduct/
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GRI Standard Disclosure Page number(s) Other reference material(s)

Local Communities

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

64-65, 90-91

103-2 The management 
approach and its 
components

64-65, 90-91

103-3 Evaluation of the 
management approach

64-65, 90-91, 
98-99

GRI 413: Local 
Communities 2016

413-1 Operations with local 
community engagement, 
impact assessments, and 
development programs

64-65, 90-91, 
98-99

Supplier Social Assessment

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

83-87

103-2 The management 
approach and its 
components

83-87

103-3 Evaluation of the 
management approach

83-87

GRI 414: Supplier 
Social Assessment 
2016

414-2 Negative social 
impacts in the supply chain 
and actions taken

83-87

Customer Privacy

GRI 103: 
Management 
Approach 2016

103-1 Explanation of the 
material topic and its 
Boundary

71-72

103-2 The management 
approach and its 
components

71-72

103-3 Evaluation of the 
management approach

71-72

GRI 418: Customer 
Privacy 2016

418-1 Substantiated 
complaints concerning 
breaches of customer 
privacy and losses of 
customer data

71-72



139Lenovo Group Limited  2021/22 Environmental, Social and Governance Report

E
xecutive Letters   A

b
out this R

ep
ort   E

nvironm
ental   Social   G

overnance   G
lob

al Sup
p

ly C
hain   C

onsolid
ated

 M
etrics   E

M
S P

erform
ance, O

b
jectives and

 Targ
ets   Long

 Term
 K

P
I P

rog
ress   A

p
p

end
ix

HONG KONG STOCK EXCHANGE’S ESG REPORTING GUIDE 
CONTENT INDEX

“Comply or explain” Provisions Page 
Number(s)

Other reference 
material(s)

Subject Area A. Environmental

Aspect A1: Emissions

General Disclosure
Information on:
(a)	 the policies; and
(b)	 compliance with relevant laws and regulations that have a 

significant impact on the issuer

relating to air and greenhouse gas emissions, discharges into 
water and land, and generation of hazardous and nonhazardous 
waste.

Note:	 Air emissions include NOx, SOx, and other pollutants regulated under 

national laws and regulations. Greenhouse gases include carbon dioxide, 

methane, nitrous oxide, hydrofluorocarbons, perfluorocarbons and sulphur 

hexafluoride. Hazardous wastes are those defined by national regulations.

18-20, 22-26

KPI 
A1.1 The types of emissions and respective emissions data. 100, 102-103

KPI 
A1.2

Direct (Scope 1) and energy indirect (Scope 2) 
greenhouse gas emissions (in tonnes) and, where 
appropriate, intensity (e.g. per unit of production 
volume, per facility).

100

– Scope 1 emissions 100

– Scope 2 emissions 100

KPI 
A1.3

Total hazardous waste produced (in tonnes) and, 
where appropriate, intensity (e.g. per unit of 
production volume, per facility).

104, 105

KPI 
A1.4

Total nonhazardous waste produced (in tonnes) and, 
where appropriate, intensity (e.g. per unit of 
production volume, per facility).

104, 105

KPI 
A1.5

Description of emissions target(s) set and steps taken 
to achieve them.

19-20, 113, 
115-117, 120

https://www.lenovo.
com/environmental_
targets

KPI 
A1.6

Description of how hazardous and nonhazardous 
wastes are handled, and a description of reduction 
target(s) set and steps taken to achieve them.

24, 112, 114, 
115-117

https://www.lenovo.
com/environmental_
targets

https://www.lenovo.com/environmental_targets
https://www.lenovo.com/environmental_targets
https://www.lenovo.com/environmental_targets
https://www.lenovo.com/environmental_targets
https://www.lenovo.com/environmental_targets
https://www.lenovo.com/environmental_targets
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“Comply or explain” Provisions Page 
Number(s)

Other reference 
material(s)

Aspect A2: Use of Resources

General Disclosure
Policies on the efficient use of resources, including energy, water 
and other raw materials.

Note:	 Resources may be used in production, in storage, transportation, in buildings, 

electronic equipment, etc.

18, 21, 25-32

KPI 
A2.1

Direct and/or indirect energy consumption by type 
(e.g. electricity, gas or oil) in total (kWh in ’000s) and 
intensity (e.g. per unit of production volume, per 
facility).

101-103

KPI 
A2.2

Water consumption in total and intensity (e.g. per unit 
of production volume, per facility).

103-104

KPI 
A2.3

Description of energy use efficiency target(s) set and 
steps taken to achieve them.

21, 30-31, 113, 
115, 117, 120

https://www.lenovo.
com/environmental_
targets

KPI 
A2.4

Description of whether there is any issue in sourcing 
water that is fit for purpose, water efficiency target(s) 
set and steps taken to achieve them.

25-26, 115, 117 https://www.lenovo.
com/environmental_
targets

KPI 
A2.5

Total packaging material used for finished products (in 
tonnes) and, if applicable, with reference to per unit 
produced.

107

Aspect A3: The Environment and Natural Resources

General Disclosure
Policies on minimising the issuer’s significant impacts on the 
environment and natural resources.

18-39

KPI 
A3.1

Description of the significant impacts of activities on 
the environment and natural resources and the actions 
taken to manage them.

18-39, 112-117, 
120-121

https://www.lenovo.
com/environmental_
targets

Aspect A4: Climate Change

General Disclosure
Policies on identification and mitigation of significant 
climate-related issues which have impacted, and those which may 
impact, the issuer.

18-39

KPI 
A4.1

Description of the significant climate-related issues 
which have impacted, and those which may impact, 
the issuer, and the actions taken to manage them.

18-39, 112-117, 
120-121

https://www.lenovo.com/environmental_targets
https://www.lenovo.com/environmental_targets
https://www.lenovo.com/environmental_targets
https://www.lenovo.com/environmental_targets
https://www.lenovo.com/environmental_targets
https://www.lenovo.com/environmental_targets
https://www.lenovo.com/environmental_targets
https://www.lenovo.com/environmental_targets
https://www.lenovo.com/environmental_targets
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“Comply or explain” Provisions Page 
Number(s)

Other reference 
material(s)

Subject Area B. Social

Employment and Labour Practices

Aspect B1: Employment

General Disclosure
Information on:
(a)	 the policies; and
(b)	 compliance with relevant laws and regulations that have a 

significant impact on the issuer

relating to compensation and dismissal, recruitment and 
promotion, working hours, rest periods, equal opportunity, 
diversity, anti-discrimination, and other benefits and welfare.

42-53

KPI 
B1.1

Total workforce by gender, employment type (for 
example, full- or part-time), age group and 
geographical region.

95

KPI 
B1.2

Employee turnover rate by gender, age group and 
geographical region.

96

Aspect B2: Health and Safety

General Disclosure
Information on:
(a)	 the policies; and
(b)	 compliance with relevant laws and regulations that have a 

significant impact on the issuer

relating to providing a safe working environment and protecting 
employees from occupational hazards.

54-56

KPI  
B2.1

Number and rate of work-related fatalities occurred in 
each of the past three years including the reporting 
year.

98

KPI 
B2.2 Lost days due to work injury. 54, 98

KPI 
B2.3

Description of occupational health and safety 
measures adopted, and how they are implemented and 
monitored.

54-59
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“Comply or explain” Provisions Page 
Number(s)

Other reference 
material(s)

Aspect B3: Development and Training

General Disclosure
Policies on improving employees’ knowledge and skills for 
discharging duties at work. Description of training activities.

Note:	 Training refers to vocational training. It may include internal and external 

courses paid by the employer.

50

KPI 
B3.1

The percentage of employees trained by gender and 
employee category (e.g. senior management, middle 
management).

97

KPI 
B3.2

The average training hours completed per employee 
by gender and employee category.

97-98

Aspect B4: Labour Standards

General Disclosure
Information on:
(a)	 the policies; and
(b)	 compliance with relevant laws and regulations that have a 

significant impact on the issuer

relating to preventing child and forced labour.

42, 86

KPI 
B4.1

Description of measures to review employment 
practices to avoid child and forced labour.

42, 86

KPI 
B4.2

Description of steps taken to eliminate such practices 
when discovered.

42, 86

Operating Practices

Aspect B5: Supply Chain Management

General Disclosure
Policies on managing environmental and social risks of the supply 
chain.

82-91

KPI 
B5.1 Number of suppliers by geographical region. 82

KPI 
B5.2

Description of practices relating to engaging suppliers, 
number of suppliers where the practices are being 
implemented, and how they are implemented and 
monitored.

83-91

KPI 
B5.3

Description of practices used to identify environmental 
and social risks along the supply chain, and how they 
are implemented and monitored.

83-91

KPI 
B5.4

Description of practices used to promote 
environmentally preferable products and services 
when selecting suppliers, and how they are 
implemented and monitored.

88-90
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“Comply or explain” Provisions Page 
Number(s)

Other reference 
material(s)

Aspect B6: Product Responsibility

General Disclosure
Information on:
(a)	 the policies; and
(b)	 compliance with relevant laws and regulations that have a 

significant impact on the issuer

relating to health and safety, advertising, labelling and privacy 
matters relating to products and services provided and methods 
of redress.

74-75

KPI 
B6.1

Percentage of total products sold or shipped subject 
to recalls for safety and health reasons.

75 In FY 2021/22, there 
were no product recalls 
related to safety and 
health reasons.

KPI 
B6.2

Number of products and service related complaints 
received and how they are dealt with.

73 Due to confidential 
business constraints, the 
Company does not 
disclose the quantitative 
results of product or 
service-related 
complaints.

KPI  
B6.3

Description of practices relating to observing and 
protecting intellectual property rights.

71

KPI  
B6.4

Description of quality assurance process and recall 
procedures.

74-75

KPI  
B6.5

Description of consumer data protection and privacy 
policies, and how they are implemented and 
monitored.

71-72
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“Comply or explain” Provisions Page 
Number(s)

Other reference 
material(s)

Aspect B7: Anti-corruption

General Disclosure
Information on:
(a)	 the policies; and
(b)	 compliance with relevant laws and regulations that have a 

significant impact on the issuer 

relating to bribery, extortion, fraud and money laundering.

70-71

KPI 
B7.1

Number of concluded legal cases regarding corrupt 
practices brought against the issuer or its employees 
during the reporting period and the outcomes of the 
cases.

71

KPI 
B7.2

Description of preventive measures and 
whistle-blowing procedures, and how they are 
implemented and monitored.

70-73

KPI 
B7.3

Description of anti-corruption training provided to 
directors and staff.

71

Community

Aspect B8: Community Investment

General Disclosure
Policies on community engagement to understand the needs of 
the communities where the issuer operates and to ensure its 
activities take into consideration the communities’ interests.

61-65

KPI 
B8.1

Focus areas of contribution (e.g. education, 
environmental concerns, labour needs, health, culture, 
sport).

61-65, 98-99

KPI 
B8.2

Resources contributed (e.g. money or time) to the 
focus area.

61-65, 98-99
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