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Disclaimer 5 B ¥ 3%

These materials have been prepared solely for information used during the
presentation and may not be reproduced or redistributed to any other person without
our permission. These materials do not constitute an offer or solicitation for the sale
and purchase of any securities of the Company.

These materials may contain certain forward-looking statements with respect to the
financial condition, results of operations and business of the Company. These
statements are based on current expectations that involve a number of risks and
uncertainties which could cause actual results to differ from those anticipated by the
Company.

It is not the intention to provide, and you may not rely on these materials as
providing, a complete or comprehensive analysis of the Company’s financial or
trading position or prospects. The information and opinions in these materials are
provided as at the date of this presentation and are subject to change without notice.
Neither the Company nor any of its respective affiliates, advisors or representatives
shall have any liability whatsoever for any loss howsoever arising from any use of
these materials.
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All lines of business saw stable growth
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Profit attributable to operations
+22%
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Tourist attraction &

related operations
Tourism real-estate began
profit contribution
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Profit from Hotel
operations

+19%
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Profit from Travel
agency, travel document

& related operations

+35%
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Profit from Passenger

transportation
operations

+3%
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Product innovation - Grand opening of CTS Anji ‘A' L 20
CTS niwn cana

Resort
Tourism CTS Anji Leisure Supplementary B
Real estate Resort amenities
- Lingfeng local town < Anji Club Med * Equation club
* 15t phase GFA 30k Joyview Resort * Eco farm
m? « Resort: opened on * Tea garden
* Nearly sold out June 21 * SPA
Leasehold: 42%

Total area:900,000m?

* Initiated new way of » Signature project of leisure +Basing on Anji Resort, to further
collaboration with world-  destination in Yangtze River consolidate surrounding tourist
class resort brand to co- Delta, tapping on huge resources, forming a regional
develop destination holiday demand in the destination
content region.
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Continuous enrichment of experience-based

products
Plentiful Summer Fun

Completion of outdoor SPA pool and Caribbean
Water Park @Zhuhai OSR

Thrilling Glass Bridge Upgrade

Upgraded with 3D AR special effect @Shapotou
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Mt. Fuji 6D Theater
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RV Camp Site




Refine distinct attraction content with ‘A' L S

cultural events CTS
Window to the World Splendid China
Theme festivals: World Cultural Lunar New « Lantern Food Fest
Year, Windmill Carnival, Russian Cultural Fest, * Lunar New Year Celeb.
Beer Fest * Mongolian Culture
R - * 14t Culture Expo
» Water Fight Wave Party

in collaboration w/ Hip Hop Media Group
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Silk Road Circus First scene-experience

Race Track Carnival
based art show in China




Multiple sales channels riding on the trend

Cooperate with mass media

to enhance brand

(EFAEIEE)

entertainment show
filmed @Songshan

New Year Blessing
Event @ Songshan
reported by CCTV
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Source traffic through E-channels

Taobao, Wechat, OTA & official website
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Launched official
accounts at Douyin

#F5)

Organized Douyin
Contest to attract
Internet Celebrities
and drive traffic
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Offline marketing efforts

» Gongfu Contest & Gongfu Tour @Songshan
* “The Ningxia Attraction”(§ B # %' %
% )brand promotion




Service upgrade to improve customer
experience

Service hardware improvement

» Shapotou underground escalator, Splendid
China sun shade & restroom renovation
projects further enhanced customer’s
satisfaction
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Smart tourist attractions
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Asset-light management business set sail ‘A' L S
smoothly CTS ' Mpan e

-
» Bashan Grand Canyon will open in August, located
in Dazhou City in Sichuan with picturesque
mountain scene
» Land area of 575 sq.km, named as National Geopark, ‘4
National 4A Tourist Attraction & Provincial Scenery
& Natural Protection Park

Product planning of several management
projects in progress: Beijing Huairou,
Shandong Luneng, Jiangsu Nantong, Jiangxi
and Guizhou.

Zhejiang Jingning(3t &), Chongging Tongnan
Budda Temple & Xinjiang etc, total of 11 tourist
planning consultancy contracts signed, total
contract value over RMB 53 million
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Development
Outlook



: L
Progress on existing business development ﬁ; 7%*35‘

Songshan Gongfu Town Design work of Shapotou
Construction in Good Progress projects close to complete

 Transitioning from sight-seeing attraction to
vacation destination, completed feasibility
study of The Star Resort, with approx.100
rooms, providing tourists with unique
accommodation experience and scenery.

15t phase development inclusive of
visitor center, conference center, car
park, and skywalk

Construction preparation and land
leveling ready, target to kick-off
construction in August 2018 and
estimated completion by end of 2019

The development of Yellow River Wetland
Project is in process
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Progress on existing business development CTS Liunsivn

Hong-hum Warehouse

Re-development
* Finalized land premium

Development of Anji land

reserves
» Locked in land premium for

Zhuhail OSR Real-estate
Ever Grand JV project with

240k sg.m sold out, HKD

100mm in profits recognized in
1H, remaining profits will be
booked by 2H.

Remaining 700k sg.m of
residential development will
start this year

2mm sg.m of tourist
development in planning

Il phase real-estate
development, will acquire
additional 100k sg.m land,
totaled 150k sg.m in land
reserves

Product positioning of entire
project will complete by this
year

negotiation, change in land
use from warehouse to
hotel approved,
significantly increased land
value.




Stay focused on key new projects :ﬁ; 7% *33‘

Focused on key projects
Guangxi Detian Waterfall
Guangzhou Dragon Lake

Guangxi Detian Waterfall
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Actively promote multiple projects
Chengdu, Yunnan Tengchong & Dali,
Guangdong Shaoguan & Hangzhou Bay
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Explore synergy within parent holding group ﬁ; 7%*3?‘

Strengthen construction
capability, quick cash
flows to help lower
investment in tourism and
shorten payback

Bring in strategic |
shareholder, offer tourist

|

|
related financial product,
e.g.travel insurance

) { Real-
\
""""""" estate
B

L
Travel
destination
ay

—————— —
e S S S —E—

Drive traffic to
attractions, and enrich

( Addition of duty free and
|
: product offerings of
I
I
1

\
|
tourist merchandise |
operations to attractions, !
e.g. China-Vietnam border:

|

travel agency . : at Detian Waterfall
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Review




S &
Key Indicators at a Glance g E*?“

HKD (in millions) 1H 2018 | 1H 2017 | |

Profit attributable to shareholders 379 375 +1%
Profit attributable to operations 380 311 +22%
Basic earnings per share 6.96 6.88 +19%
HK cents
Interim dividend per share 3.00 3.00
HK cents
Dividend payout ratio 43.10% 43.60%




S &
Healthy Balance Sheet g 7%*?%

HKD (in billions) 2018.6.30 2017.12.31

Total assets 22.8 22.1

Equity attributable to shareholders 16.3 16.2

Net asset value per share* (HK$) 2.98 2.98

Balance of funds* 5.34 5.15

Asset to Debt ratio 23.85% 21.42%

*Balance of funds: Cash and bank balances and wealth management products, etc.




Revenue Breakdown * f%'fiéc
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Revenue
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Operating Profit Breakdown ;;.ks B i

Attributable Operating Profit

. B 11 2017
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1. Tourist Attraction Operations

Theme Parks

K 5t 3%
CTS :

Natural & Cultural Scenic Spots

Revenue

Attributable

operating profit e &

*Overall revenue and profit maintained steady growth,

revenue up 13% and profit increased 5% YoY

Window of the world
» Visitations stayed flat

» Revenue increased 5%, and profit slightly
increased 1% YoY

Splendid China

> Visitor traffic increased 13%o, coupled with increase
in management contract revenue, drove total
revenue and profit growth by 32%, 27%
respectively

Revenue

Attrl_butable_ 12 3
operating profit

Segment revenue increased 4%, profits declined due
to increase in depreciation & amortization derived
from new add-on projects that are still in ramp-up

Songshan Scenic Spot

» Driven by Online + Offline promotions, visitations
increased YoY, revenue grew by 13% with profit
growth of 10%

Shapotou Scenic Spot

» ASP decreased as a result of upgrade and re-
development projects within the attraction, together
with additional depreciation & amortization
expenses of the tourist center that was newly opened
in mid 2017, overall revenue and profit dipped
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1. Tourist Attraction Operations (cont.) ;*;; i *35‘

Leisure Resort Destinations Leisure Resort Destinations
— Real estate — Leisure Resort
Revenue Revenue
Attrl_butable_ 0.4 107 Attrl_butable_ 17 55
operating profit operating profit

Real Estate Leisure Resort
» Revenue decline was attributable to the fact » Zhuhai OSR loss widened, due to increase in

that majority of real estate units of Zhuhai energy and environmental protection expenses

internal housing project & Anji project has > Xianyang OSR visitation increased 25%,

been sold last year revenue up 18%.

» Evergrande JV project (49%) started to see >
profit contribution, with over HKD 100 in ramp-up period, with HKD 25 million

million booked in 1H, remaining profit will expenses of start-up and depreciation incurred
continue to be recognized in 2H in 1H

Anji Resort soft opened in January and is still

> Sales of Anji real-estate close to completion,
1H revenue amounted to 14 million RMB



1. Tourist Attraction Operations

(cont.) | | |
Supplementary Tourist Attraction Operations

1H 2017 1H 2018

Revenue 74 46
Attributable
operating -10 2
profit

» Turned loss to profit. Mainly inclusive of
asset light consultancy businesses:
performing arts design, management
contract and tourism planning

Non-controlling scenic spot investments

1H 2017 1H 2018

Revenue N/A N/A
Attributable
operating 18 21
profit

» Profit increased by 21% YoY. Mainly
inclusive of investments in Changsha
Window of World, Huangshan
Tainping& Yuping

¥ ix
CTS ¢ «

2. Travel Agency, Travel Document

Travel Agency, Travel Document

>
>

Total revenue increased 4%, profit 35%

Benefited from document renewal volume
reaching cyclical peak, both revenue and profit of
Travel Document business increased

IT business saw increase in profit from new
development projects

3.Passenger Transportation Operations

Passenger Transportation Operations

>

Revenue of bus business up 6% and profit up
11%, attributable to increase in business volume
and rise in ticket prices for major routes such as
Airport Express and Urban Lines.

Shun-Tak China Travel Ferry (29%) share-profit
dipped due to higher fuel prices
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4. City Hotels * 78 ¥ 3%

RIEAEE THMIE

Attributable 19%
operating profit

Key Indicator Hotels in HK and Macau (HKD) Beijing Metropark Hotel (RMB )

Average 92% 91% -1pct 57% S57%
Occupancy rate

» Overall hotel business performed well, with revenue up 6%& profit up 19% YoY

Hotel in HK& Macau: In light of the steady growth of tourism in HK and Macau, room rate

continued to improve, occupancy rate maintained at high level with slight increase

Beijing Metropark Hotel: Average room rate increased 9%
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Investor relation

Hong Kong: Tel: (852) 2853 3111
Email: ir@hkcts.com
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