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Disclaimer
T K A

FANTASIA

This presentation has been prepared by Fantasia Holdings Group Co., Limited (the “Company”) solely for use at the presentation regarding the Company and its subsidiaries

(collectively, the “Group”).

No representation or warranty (whether express or implied) is made as to the fairness, accuracy, completeness or correctness of, and no reliance should be placed on, such
information or opinions contained herein. None of the Company, any member of the Group, nor any of their respective affiliates or any of their directors, officers, employees,
advisers or representatives shall have any liability whatsoever (for negligence or misrepresentation or in tort or under contract or otherwise) for any loss howsoever arising

from any use of information presented at this presentation or otherwise arising in connection with this presentation.

This presentation does not constitute an offer to sell or the solicitation of an offer to buy any securities in the United States or any other jurisdiction in which such offer,
solicitation or sale would be unlawful prior to registration or qualification under the securities laws of any such jurisdiction. No securities may be offered or sold in the United
States absent registration or an applicable exemption from registration requirements. Any public offering of securities to be made in the United States will be made by means
of a prospectus. Such prospectus will contain detailed information about the company making the offer and its management and financial statements. No public offer of

securities is to be made by the Company in the United States.

This presentation contains statements that reflect the current beliefs and expectations of the Group and the Company about the future as of the respective dates indicated.
These forward-looking statements are based on a number of assumptions about the operations of the Company and the Group and factors beyond the control of the Group
and the Company and are subject to significant risks and uncertainties, and accordingly, actual results may differ materially from these forward-looking statements and no
reliance should be placed on these forward-looking statements. The Group and the Company undertake no obligation to update these forward-looking statements for events

or circumstances that occur subsequent to such dates.
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1. Business Review



From “Internet +” to “Community +”: ik
New Ecosystem of Mobile Internet Business

Community +
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4 Major Communities + 4 Key Aspects;

Implementation of “Community +” strategy of Fantasia

Community Builder-
Real Estate Business

Community building business
successfully spun off into 4 major
segments: real estate fund,
construction agency, industrial real
estate and housing Industrialization
The Company recorded an
accumulated contract sales of
approximately RMB4.047 billion and
GFA of 548,011 sq.m. as of June
2015

Community Cultural Tourism

Successively completed acquisition
of Hotel 373 at Fifth Avenue, NYC,
the USA, and invested into Taiwan
U Hotel and a hotel at Tsim Sha
Tsui, Hong Kong respectively
Tianjin U Hotel and Chengdu U
Hotel opened and Arcadia Resort
Hotel in Yixing reopened.
Construction of Guilin Lingui
Fantasia Four Points by Sheraton
also completed on 16 Dec 2014
Awarded 2014 “China Most
Innovative Hotel Management
Group” and “Top Ten Resort Hotels
in China”

Source: company filings

Colour Life Services Group Co., Ltd
(SEHK: 1778) was listed on Hong
Kong Stock Exchange in Jun 2014

As at 30 Jun 2015, Colour Life had
developed and managed a total area
of over 270 million sq.m., becoming
world’s largest property community
service provider in terms of area
under management

Commenced cooperation with
Mengniu, S.F. Express, yhd.com and
JD.COM in first half of 2015

International property sector of
Fantasia was renamed as Home E &
E Group in first half of 2015

Home E & E expanded various large
scale projects in Guiyang, Tianjin and
Hefei in the first half of 2015, with
newly managed area of over
1,000,000 sq.m.

Launched “Go Freely” (FEFiE)
business model to boost sales of
Grand Valley Project

Expanded to business hotel
apartments and resorts

Centering on Community Service

Guilin Huashengtang, the first
shopping mall in Guilin, opened in
June

As of late June, business community
sector of Fantasia managed around
10 projects, covering 400,000 sq.m.

Developed integrated ability to
provide “one-stop” services that
covered from design, planning,
business solicitation to operation, as
well as the “modularised” marketing
planning services

Finished expanding several dozens of
projects including homecare and day
care centers and nursing homes in
first half of 2015

Ziyue University, homecare services
and rehabilitation therapy served more
than 2 times the service recipients in
2014

Launched two new services: sales of
senior products and buying agency for
necessities designed for senior
citizens
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Community Finance

Penetrated community by adopting
internet finance model. Established
financial value chain between various
sectors and realized integration
across industrial and financial sectors
Developed into four main business
models comprising micro-credit, P2P
internet finance platform, finance
lease and insurance brokerage
Micro-credit business now operates
20 branches and granted micro-credit
loans with an accumulated value of
over RMB70 million

Newly registered platform members
reached nearly 100,000, raised funds
of approximately RMB150 million

Community Education

Education sector officially
commenced operation in 2014
Education sector will integrate
resources along two main directions:
training work for modern service
industry and community education
Finished development of curriculum
for community education and building
up lecturer team in first half of 2015
Launched summer study tour project
and finished serving the first batch of
customers




Colour Life:

Benchmark of Transition to Light Assets

World’s largest community service provider

i =

Seamless integration of offline and online services

N

&+ F

FANTASIA

Use of modern technology to reshape old

for residential properties

m  Acquired Shenzhen Kaiyuan International at
RMB330 million in February 2015. Shenzhen
Kaiyuan International managed over 130
properties in a dozen of cities in Beijing and
Shanghai

m  First entered international market of property
management services through acquisition of
Steadlink Asset at HK$6.62 million in October
2014

= As of 30 June 2015, area and projects under
management by Colour Life reached 270
million sg.m. and 1,700 respectively,
representing a YoY growth of 67% and 64%.
Subsequently, it has become the world’s
largest community service provider for
residential properties

Colour Life continued to explore and construct entry
points to and settings in communities to seamlessly
integrate online and offline businesses

Adopted open platform strategy to cooperate with vertical

application of various third parties including Jingdong,
Hehenian, E master and Shunfeng Heike; expanded
business based on diverse community settings
Introduced financial institutions with great strength into
ecosystem; explored new model for community finance
service with Anbang Insurance and Ping An Bank,
Shenzhen branch

As of 30 June 2015, registered users of APP reached
1.5853 million and order per day for E master exceeded
2000; order per day for E Wealth Management was over
4000 with accumulated total investment amounted to
RMB231 million

communities

m  Continued to reshape and operate
communities with Internet technology and
implemented a higher degree of automation on
operating plans, budgeting system, intelligent
devices, construction inspection and
acceptance, registration of APP and vertical
application of ecosystem

m  Colour Life completed hardware modifications
for 345 communities in first half of 2015 to
strengthen centralised management and
safeguard the quality of fundamental property
services




Contract Sales Overview

v' Contract sales for 1H2015 reached RMB4.047 billion (YoY +124.8%);
v' Contract sales GFA for 1H2015 reached 548,011 sq.m. (YoY +93.0%));

Chengdu-Chongging Economic Zone
The Pearl River Delta

The Yangtze River Delta
Beijing-Tianjin Metropolitan Area
Central China

Overseas

Total

(RMB mn)
648
1,196
1,139
363
614
87

4,047

Amount

%

16.0

29.6

28.1

9.0

15.2

2.1

100

(sgq.m.)
124,268
192,061
102,063
43,474
85,302
843

548,011

Area
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%
22.7
35.0
18.6

7.9
15.6
0.2

100
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More Diverse Revenue
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I Contract Sales Revenue Breakdown (by Product)
1H2014 1H2015

Boutique Upscale Residences

Boutique Upscale

Urban Complexes
25.9% 38.1%

Residences

36.7% Urban Complexes

37.7%

Mid-to-high End
Residences
37.4%

Mid-to-high End Residences
24.2%

I Contract Sales Revenue Breakdown (by Region)
1H2014 1H2015

The Yangtze River Delta
Region
20.3%

Central China
15.2%

The Yangtze River Delta
Region
28.1%

Central China

5.4%
The Pearl River Delta

33.5%
Chengdu-Chongging
E icZ
The Pearl River Delta_—" conomic £one
16.0%
) 29.6% — .
Overseas Chengdu-Chongqing Beijing-Tianjin Metropolitan
0.1% Beijing-Tianjin Metropolitan Economic Zone OrEEEEs A

Area 5.6% 35.1% 2.1% 9.0%



High Quality Land Bank
B As of 30 June 2015, planned GFA of the Group’s land bank amounted to approximately 14.71 mn
sq.m., and planned GFA of properties with framework agreements signed amounted to 6.42 mn sq.m.
B During the reporting period, the Group continued to adhere to prudent investment strategy and
development direction of acquiring land in first-tier cities, e.g., Beijing, Shanghai and Shenzhen, which
enjoy strong market potential and are capable of delivering prosperous return

Beijing-Tianjin Metropolitan Area

City GFA (sq.m.) %
Beijing 140,000 1.0%
Tianjin 718,327 4.9%
Subtotal 858,327 5.8%
| D O =
4 @Beijing \\ The Yangtze River Delta
Central China '\ ® Tianjin City GFA (sq.m.) %
City GFA (sg.m.) % ~ _ / Suzhou 576,182 3.9%
Wuhan 517,678 3.5% S==- Wuxi 84,581 0.6%
’ Nanjing 729,804 5.0%
-~ / Ningbo 105,210 0.7%
\4 7 Nanjing
_ / 'Y \ Subtotal 1,495,776 10.2%
Chengdu-Chongging Economic Zone ,° N \Slehou \
Cit GFA (sq.m.) % 27 7N N wuxi @
R il . /Chengdu\ ( Wuhan./l\\ °®
Chengdu 5,099,582 34.7% & \ N__ . ~ o Ningbo _7
Kunming 113,172 0.8% \ S
Subtotal 5,212,754 35.4% 1 The Pearl River Delta
I .- ~ | 5 City GFA (sq.m.) %
I S
o I Dongguan Huizho;\ Shenzhen 2,393,120 17.3%
. oy i 0,
Overseas Project N % Guilin ® L (4 | Huizhou 2,240,719 15.2%
_ S=-7 1\ Shenzhen /" Dongguan 39,947 0.3%
GFA (sg.m) % \ h
: N ([ Guilin 1,928,029 14.0%
Singapore 22,904 0.2% ~ _Beihai PR
~gy _ .- Subtotal 6,601,814 44.9%
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2. Financial Review



Key Financial Highlights

Profitability

Gross profit margin Net profit
net profit margin 7.7%

Financial position

Cash on hand Net gearing ()
RMB4.48 bn 79.0%

Financing activities in 2015

-In May 2015, issued USD$200 million 11.500% senior note due 2018

(1) The calculation is (Total Interest Bearing Liabilities - Total cash and bank deposits including restricted deposits) / Total Equity

AAAAAAAA



Stable Historical Financial Performance

I Revenue
(RMB mn)
. 8.3% .
9,000 - CAGR : nnual Growth*
7,280 7306 | A 04 4%
1
6,000 I
1
. 3,630
L 2,917
3,000 |
l
1
0 - T 1
2012 2013 2014 1H2014 1H2015

INet Profit and Net Profit Margin(2)

(RMB mn)

2,000
1,500
1,000

500

0

1,139 e

CAGR:

1215

5.0%

2012

2013
mmm Net Profit

1
1
1 th
1 A“nua‘ G\'aow
1,255 | 118.4%
1
1
1 7.7%
: 4.2%
| /279
| 123
2014 1H2014 1H2015

= Net Profit Margin

25%
20%
15%
10%
5%
0%

1t ¥ &
IGross Profit and Gross Margin
(RMB mn)
R: 5.5%
4,000 - - ' annual Gr° th - 60%
! 14.8%
3000 4 2520 2,794 2,807 |
1 34.7% 32.0% - 40%
2,000 - 38.4% !
L 1,011 1,160 L 20%
1,000 - |
1
0 - : 0%
2012 2013 2014 ' 1H2014 1H2015
mmmm Gross Profit === Gross Margin
I Net Liabilities and Net Gearing
(RMB mn)
1
- 104.8% . 1100
Ll 86.7% | 845% T
63.4% | N
10,000 { A 8,206 ' 8479 8,965 | 70%
| - 50%
4,386 :
5,000 - , - 30%
: - 10%
0 A ' -10%
2012 2013 2014 1H2014  1H2015

mm Net Liabilities

= Net Gearing
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Continuous Enhancement of

Property Services and Business Operating Capacity

AAAAAAAA

I Recurrent Revenue from Rental Income, Hotels and Community Services

In 2015, our other businesses such as property operation and hotel services achieved sustainable

growth. 2014 1H
Recurrent
Income
' 10.9%
Property
Property Sales
8593']‘_—’; 85.8%
o 0
(RMB mn)

Growth: 61.6%

317.7 \/\

2014 1H

2015 1H Recurrent
Income

' 14.2%

513.3

2015 1H

14



Capital Structure and Debt Position

AAAAAAAA

ICapitaI Structure as of 30 June 2015

Actual - :
RMB mn amount 7 Of total capital I Debts by Maturity
Cash and cash equivalent @ 4,484
Borrowings due within 1 year 2,210

Above 5 years

Borrowings with maturity beyond 1 6T 6%
year ! 4 years to 5 years Under 1 year

13% 24%
Senior notes @ 7,230

3 years to 4 years

Total long-term debts 10,239 47.4% o

16%

1year to 2 years
13%
Total debts 13,450 62.3%
2 years to 3 years

Total equity 11,350 52.6% 28%
Total capital® 21,589

We maintained a good capital position in the balance sheet.
Our diversified debt profile allowed diversification of risks.

(1) Cash and cash equivalents included restricted bank deposits of RMB2.417 billion
(2)  Senior notes refer to 2012 senior notes, 2013-January senior notes, 2013-May senior notes, 2014 senior notes and 2015 senior notes
(3) Total capital include total long-term borrowings and total equity
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3. Outlook for 2015



Outlook for 2015: g
Symbiosis, mutualism, regeneration: e

building of a systematic business ecosystem

Advertisement
and Media

Social

Community
E-commerce

4 Major
Communitie

-
. -
Social

Network Fantasia

ommunity <’"

]
/

\
~Property / Information
Internet
M ément
gr;?ngpanin of Things by Category

I\/I}/ualism Diverse Core: The 4 major communities, 4

key aspects and big data center within
Fantasia Group constitute diverse core of
Fantasia “Community +” and realize synergy
in providing services to users and building
the most essential part of value platform

Big Data
Center

Community
Vertical Social Network

Services



Introduction of key businesses:

From HomeAway and Airbnb to Home E&E— .
the rebuilding of operating platform for vacation properties R

AAAAAA
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oAmpIe supply of vacant flats

Overall vacancy rate in urban residential market in
China reached 22.4%

48.98 million sets of vacant flats in urban area

Supply of commodity housing for sale amounted to 3.5

million sets

52.48 million sets in total

aow utilization rate of existing vacation properti

Mismatch in location

m  As vacation properties are not primary residence,
the domicile of landlords or tourists are usually
far away from properties, making them difficult to
manage and operate such properties effectively

Mismatch in time

m  Occupancy rate of vacation properties varies
greatly with seasons, working days and holidays,
leading to low ultilisation rate.

€S

=
=<

0 A

7,000 1
6,000 A
5,000 A
4,000 A
3,000 A
2,000 A

1,000 -

2,700

2010

Great potential in vacation and tourism market

18.0%
5,730

13.5% 14.2% 5,100
4,500

12.4%

3,470 ' 13.3%

2011 2012 2013 2014E 2015E 2016E

mmmmm Scale of Vacation and Tourism Market

Growth in Vacation and Tourism Market

- 15%

- 10%

- 5%

- 0%

_._Ample offline resources of Home E&E

N

2012

Area of communities managed by
Fantasia and Colour Life (mmn sg.m.)

10.0

2013 2014 2015 2020
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F
Home E&E’s unique O20 Business Model —_
020 Hotel Operating R
Platform for
Vacant Flats Fundamental Property
. Management _
CETE i : Tourists
business < <
Leasing Agency Service = Demand for Rooms
>< 771 AN
C - :
Oriline é Olnlisis
Fundamental
Propgrty Fundamental
TN property
Timeshare management
resort /\ platform
Leasing py— platform
and sales Sieds
agency 5 Major cus 0 Y Strong
service Oulis serviee Platform
Value System Advantages
_ Online
Marketing Vacation reservation Management
support service platform \/ platform for
service landlords



B
Business model of Home E&E provides better customer —_—
. 0D . 1€
experience than traditional Internet companies
Traditional Internet Companies Home E&E
HomeAway: J=Z01 @ airbnb %
EL ES

Customer
acquisition

Management

Customer service

Profitability

Lack of integrity system, giving rise to concern from
landlords and tenants

Mainly rely on online customer acquisition (majority being
walk in customers)

Solely online management leading to difficulties in offline
verification and maintenance

No hardware modification in general
Mostly without public facilities

Style varied

Relies solely on online customer service

Unable to respond instantly
No provision of offline service
Cheap in price, but lack of user experience

Custodian fees/ commission on room rate

100% real rooms

Customers can make confirmation offline
Loyal offline community customers
Customers from Internet platform

Management systems for guests rooms and assets
Uniform modification on hardware provided by developers
Public space and infrastructure

Standardized style and characteristics

Centralized management on servicing staff via service
evaluation system and well-established IT system
Hotel-like management style allows instant response

Service experience and quality compare favourably with
hotels

Higher competitiveness than Tujia in terms of price and
experience

Property management fee/ custodian fee/ commission on
room rate/ commission from cooperation...

20
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4. Appendix



Appendix 1: High Quality Land Bank

Land Bank Under Development R

City Project Name GFA (sq.m.) Nature of Land
Shenzhen
Longnian Building 38,482 Commercial and financial land use
Phase 2 of Able 85,428 Industrial land use
Lenian Plaza 127,123 Industrial plant and carpark
Nanshan District Project 39,587 Industrial plant and carpark
Huizhou
Phase 4 of Fantasia Special Town 156,155 Residential and commercial
Phase 1 of Kangchengsiji Land Plot No. 8 33,254 Residential and commercial
Phase 2 of Kangchengsiji 82,330 Residential and commercial
Building 1-2# of Phase 1 of Huizhou TCL Kangchengsiji 31,505 Residential and commercial
Dongguan
Wonderland (Commercial) Land Plot No. 1 1,387 Residential and commercial
Dongguan Wonderland 34,289 Residential and commercial
Guilin
Phase 3 of Guilin Fantasia Town 298,619 Residential and commercial
B District, North Coast of Guilin Lakeside Eden 243,210 Residential and commercial
Block C2 of Guilin Lakeside Eden Community 149,670 Residential and commercial
Block D of Guilin Lakeside Spring Dawn 123,000 Residential and commercial
Block E of Guilin Lakeside Spring Dawn 119,709 Residential and commercial
Chengdu
Phase 2.2 of Grande Valley 26,006 Residential land use
Phase 2 of Meinian International Plaza 482,759 Re5|delnt|al, commercial and
education
Phase 1.2, 1.3 and 2.1 of Longnian International Center 236,457 Residential and commercial
Phase 2.2 of Longnian International Center 171,234 Residential and commercial
Four Points by Sheraton of Grande Valley 33,700 Hotel
Grande Valley 12-1 3,497 Residential and commercial
Chengdu Pi County Project 129,814 Residential and commercial
Tianjin
Ancillary facilities of Phase 1.3 of Love Forever 2,679 Residential land use
Phase 4.1 of Love Forever 72,177 Residential land use
Phase 1 of Huaxiang 16,479 Residential land use
Meinian International Plaza 99,803 Office
Suzhou
Phase 2 of Fantasia Special Town 143,521 Residence
Lago Paradise Land Plot No. 4 28,842 Residence
Suzhou Hailrun Plaza 330,589 Residential and commercial
Nanjing
Phase 1 of Fantasia Town 112,444 Residential and commercial
Phase 1 of Hailrun Plaza 199,395 Commercial land use
Wuxi
Phase 4 of Love Forever 65,161 Residential and commercial
Wuhan
Phase 2 of Love Forever 100,450 Residential and commercial
Phase 3 of Love Forever 68,458 Residential and commercial
Phase 1 of Fantasia Town 155,034 Residential land use
Phase 2 of Wuhan Fantasia Town 78,852 Residence
Ningbo
Phase 2 of Love Forever 105,210 Residential and commercial
Singapore
6 Derbyshire 22,904 Residential and commercial

Total 4,249,212



High Quality Land Bank (Cont’'d)

Land Bank Held for Future Development
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City
Shenzhen

Huizhou

Suzhou

Wuxi

Dongguan

Guilin

Chengdu

Beijing

Tianjin

Nanjing

Wuhan

Total

Project Name

Xinghua Industrial Project

Remaining phases of Kangchengsiji
Qiuchang Project (FKEIEH)

Remaining phases of Lago Paradise

Remaining phases of Wuxi Love Forever

Wonderland Kindergarten (T.1LI%f154E)

Remaining phases of Lakeside Eden

Remaining phases of Belle Epoque

Remaining phases of Grande Valley
Remaining phases of Meinian International Plaza
Remaining phases of Chengdu Longnian International Center

Qingnian Road Project

Remaining phases of Love Forever
Remaining phases of Huaxiang (fE4)

Yingcheng Lake Project

Fantasia Town
Hailrun Plaza

Fantasia Town Project

GFA (sg.m.)

37,500

456,689
159,387

73,229

19,420

4,271

993,821

265,812

727,088
23,903
82,630

140,000

98,150
260,700

168,339

297,852
120,113

114,883
4,043,787

Nature of Land

Commercial and financial land
use

Residential and commercial
Residential

Residential and commercial

Residential and commercial

Residential and commercial

Residential and commercial

Residential, commercial and
ancillary

Residential and commercial
Educational land use
Residential and commercial

Commercial, office and carpark

Residential
Residential

Residential, commercial and
tourism

Residential and commercial
Commercial land use

Residential
23



Strategic Project Planning and Execution

I 1H2015 Newly Commenced Projects
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Region Project Name

Chengdu-Chongqing

Economic Zone Phase 2.2 of Chengdu Longnian International Center

Phase 3 of Wuhan Love Forever Land Plot A

Central China

Phase 2 of Wuhan Fantasia Town

Total

GFA (sg.m.)

171,234

68,458

78,852

318,544

Nature of Land

Residential and commercial

Residential

Residential



Strategic Project Planning and Execution (Cont'd)

I 1H2015 Completed Projects

FANTASIA

Region Project Name

Phase 1 of Ningbo Love Forever
Yangtze River

Delta
Phase 3 of Wuxi Love Forever
Phase 2.1 of Chengdu Longnian
International Center Land Plot No. 17 and 18
Phase 2.1 of Chengdu Meinian International
Chengdu- Plaza
Chongqing

Economic Zone Chengdu Fantasia Town
Phase 2.2 of Grande Valley
Central China Phase 1 of Love Forever

Total

GFA (sg.m.)

112,297

73,783

78,839

64,077

367,298

59,272

89,259

844,825



Appendix 2: Key Milestones
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2012
* Entered Beijing and 2014 AR
2007 Nanjing markets + Colour Life Services
« Expanded our + Started operation of Group Co., Ltd
Corgorate 2001 residential property 2010 the fII'tStdseh|f-t | (SEH_K: 1778) 'zoéglour Life
» Entered development » Entered Wuxi, g[r:]era ﬁ o ?_|‘ tel was “Ste_d full
Development Chengdu market Ll business to the Dali and enzhengy o' * Colour Life entered hoeeesy
+ Completed the « Completed the Yangtze River Delta Suzhou the international acquired
first boutique first residential markets market of property Kaiyuan
i i development . management International
project Fairy /elop ; )
Land project in 2()&3t S Shanaha services for the first :\DAFOPG‘HY .
Chengdu, * Entere anghai time through anagemen
. Chengdu Pair 2008 2011 market Successfulgacquisition Co., Ltd.
2000 Life - Expanded our « Entered Guilin * Invested its first of SteadlinkAsset in + Colour Life
1996 + Completed the residential property market residential Singapore entered into
The first residential 2003 development « Established the property project in|| « Opened Chengdu strategic
company property project, business to other first large-scale Singapore Fulin Retirement cooperation
was Shenzhen : ?o?wpflfeted the 2006 cities in the Pearl urban complex + Restructuring with||  Home, the first agreement
founded . Eggfﬁ(ﬂﬁzage b'Ls"d?n'ce - Entered River Delta project, Guilin TCL ) serviced apartment with Qihoo 360
PTSranerY Hail 9, Dongguan and + Entered into Beijing- Fantasia Town * Proposed spin-off | | for seniors we to build smart
management anun Tianjin markets Tianjin metropolitan of Colour Life invested and home security
bUSINGSs Complex e Services Group operated service system
1 -2
1996 - 2000 2001 - 2006 2007 - 2013
Building track Rapid expansion in key markets Further penetration into key regions
record in Shenzhen
2007 2009 2011 2014 2015
. * Pre-IPO » Successfully * Issued 333.3 mn * Issued 5-year * Issued 3-year
Caprtal Market investment of listed on the ordinary shares USD300 mn USD200 mn
US$200 million by HKEx with a at HKD1.2 per 10.625% senior 11.5% senior
Goldman Sachs/ HK$3.2 bn share for notes notes
Development HSBC Nan Fung offering HKD400 mn

2010 2012
I £ [ ’_ ! 1_ * Issued 5-year * Issued 5-year
el e l_' USD120 mn 14% USD250 mn
il senior notes 13.75% senior
.ﬁ'l ]_‘ I I_. l_ I_I notes
LI | I

r f\ | |-_J_ !\ g J !\ 2013
MTAS S
rAL AL e

* Issued 3-year RMB1.0 bn
7.875% senior notes

26
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Fantasia Creates Value

Please contact our IR team (Christy Zheng,
zhengjy@cnfantasia.com) for further information or visit
www.cnfantasia.com
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