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HONG KONG RETAIL MARKET
KEY HIGHLIGHT
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Hong Kong Retail

Total Retail Sales Value & Volume Supermarkets Sales Value & Volume
1H2018 Value: +13.4% 1H2018 Value: +1.5%
1H2018 Volume: +11.8% 1H2018 Volume: -1.5%
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South China Morning Post

9/8/2018

July sales decline
fuels concerns over
consumption push

Retailers see a 3.9pc drop in business as Beijing
counts on domestic drive to fight trade war

Sales a1 50 major m "]
ers fell 3.9 per cent last month
from a year earlier, rs g o

cerns over wh
push through

Earlier official figures had
already pointed to a downturn in
the retail sector, with sales in May
expanding at their slowest rate in

same time, industrial
production. another pillar of the
so lost

Hong Kong Retail Market

HK Economic Times 2/8/2018

OAZET 12 Fsamscid 28

BB E AN S P R TR

BEADTERERS LR E A
12% - EEEEEA 134% - HEN
HESERREE ENFENN-AENES
1 AEETERRRTHEE  RETH
SFMARARBEHNDE -
EEEREE TRE- #EN
BRRHELN W6 ATHRIA
WHEREM AT RN EFF12%-
IRMRAMD - LENER - BREER
AW 27 E% WRMELE 183%
WEBXpESTARDH 0.4%
FRERETHTRE AN - &
ERETOES A STERNECA - @5
ERDEANTEARRBEMEN
‘Jﬂll-@"’l"l!ﬁ*n’ll!!f' L2l
=

s;llml 10 rampup
domestic ¢ ©

the effects of the inte
US-China trade war.

in eco-

Besjfag on Friday said itwould

Retailers of home applian

ine, at 9.9 per
cent, followed by the 5.7 per o
drop for those of daily neces:
and a 3.8 per cent decrease in

ina National Commercial
Information Centre, a state-
backed consultancy, on the au-
thority of the Nation
Sta

In general, the performance
of the mainland’s retail sector
was rather sluggi
centre said, notingthe 6.5
rise in cosm
one bright spot. It did not
the names of specific rel

The weak figures come as Bei-
jing tries to encourage domestic
consumption with measures
such as lowering tariffs for con-
sumer goods as part of its strategy
1o deal with the mountiing pres-
sure from the rade war.

The conflict is set to crimp the
s exports, traditionally
one of the main drivers of growth.

Oxford Economics analysts
have predicted the mainland’s
gross domestic product growth
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WEAK YUAN
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SHOPPING
RECOVERY
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The 3 “Plus” Strate

Customer Buying Process Store Network

Awareness

¥

Consideration

B

Decision

L 3

Transaction

Repeat

1. Focus on “Internet Plus” customers

2. Deliver “4P’s Plus” relevantcustomer experiences= = . o
3. Transition to “B&M Plus” (020) business models

© Copyright 2018 Circle K Convenience Stores (HK) Ltd. All rights reserved. Patented. 6



srg_:np 3 “Plus” Strategies Driving Growth
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OK Stamp It
— Customer Engagement Tools Within App

3. Sos:ial 4. e-Gift 5. Customer ; 6. 020
Sharing Coupon Experience Lucky Draw

1. For Value
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ST?mp World Cup Lucky Draw Game
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S OK Stamp It — Very Good Response
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Customer feedback
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Vendor feedback

From: Anthony Chan (DSA) [mailto:anthonychan@vitasov.com
Sent: Thursday, August 2, 2018 3:52 PM

To: Mandy, Choi Mei Kit

€Cc: Anthony Pang (TMK); Frankie Luk (TOH)

Subject: RE: Stamp It X Ceylon PET product luanch campaign

Dear Mandy,

Vita Ceylon Lemon Tea had a long heritage and was ranked to be a Top 5 item in Total RTD Tea
market which worthed $1.2b per annum. Our sales mileage in Convenience Stores sector was
undermined because of the provision of one single 375m Tetra Pak packaging only. In May 2018, Vita

launched Ceylon 500 il PET packaging to unleash her on-the-go oppartunities

Circle-K “STAMP IT" s an effective 020 interface to connect our target customers. Leveraging on her

1 million member base and platform, we Circle-k
team to provide a WOW price and an innovative "Peer-to-peer promation offer” for this new product,

Cirdle-K members were able to both enjoy our new product and recommend trial to friends.
The speed of Cevlon Lemon Tea PET was impressive and we reached an record-breaking performance
against mutual forecast. The “STAMP IT” interface is certainly an effective vehicle for all FMCG

suppliers.

Last but not least, we felt very excited for the professional design of the Facebook feed from Circle K.

Thank you. Any query, pls let me know.

Reds/Anthony

Froms Jimi Liv (V-CARE) [mailto:jimil v-careasia.com]
Sent: Monday, August 6, 2018 11:37 AM

To: Mandy, Choi Mei Kit; Eason, Chan Shing Wai

Ce: V-Care Iey Chan (Sales & Marketing Manager)
Subject: re:Stamp it VIP Program

Dear Both,

We are grateful to join Circle K STAMP IT VIP program for #77994 Royal Tea Garden
Oolong Tea 500mL during 31/5-13/6/2018. It was great success to bring
incremental sales. It broke our sales record to achieve +4000ctn in 2 weeks.

Moreover, it aroused many positive comments on social media or discussion forum
on internet. We gained good product reputation owing to Circle K STAMP IT VIP
program. It means to us an impressive and effective promotion program.”

Best regards,
Jimi Liu

Managing Director

Office no. : +852 2365 9985

Mobile :+8529183 3213
Website : www.v-careasia.com

care
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Marketing Magazine

- Mob-Ex Awards 2018
Gold for Best App - Targeted Demographic
Sliver for Best App - Consumer Brand
Sliver for Best Reform of App

- Asia eCommerce Awards 2018
Silver for “Best Idea — Mobile”
Shake Shake Lucky Star

- Marketing’s inaugural eCommAs

Awards 2017
Best of Show - Brand
Gold for Best Customer Retention Programme

OK Stamp It Won Multiple Awards

-

Gold for Best Omni-Channel Process
Gold for Best E-Commerce Campaign

Bronze for Best User Experience

Asian Convenience
Industry Leader of
the Year 2018
by NACS

Leader of the Ya¥

sponsored by &

4

AN R

Global Awards for Retail Excellence by
the Asia Retail Congress & Economic Times

S

A — = o

Retailer of the Year - Food & Grocery
Customer Loyalty Program Award

Innovative Retail Concept of the Year
Best Technology Initiative / Implementation

/

Markies Awards 2018 - Best Idea Mobile (Silver) \
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Re-inventing Strategy Lifting Customer Experience
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e Japan Quality

* Always Fresh /
Fast Service

? Value for Money




The First Store In Hong Kong

City Plaza, Taikoo (opened 25 November 2017)
N — ]
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The Second Store In Hong Kong

Telford Plaza, Kowloon Bay (opened 23" February 2018)

T
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The Third Store In Hong Kong

Sunshine City, Ma On Shan (opened 215t July 2018)

—
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2018 FIRST HALF
FINANCIAL RESULTS HIGHLIGHT
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Number of Stores

End of
_ 112017 | EN99F | Opened  Closed | 12018

Circle K Hong Kong

Circle K Guangzhou (franchised) 64 64 5 (4) 65
Circle K Macau (franchised) 31 29 2 (1) 30
Circle K Zhuhai (franchised) 15 16 - - 16
Saint Honore HK & Macau 98 102 3 (2) 103
Saint Honore China 43 41 - (8) 33
Zoff - 1 1 - 2

CRA Group Total 582 585 13 (17) 581



Group Turnove

+6.1%
3,000 - ‘
2,427* 2,574
2,500
'g 2,000
S 1,500
W
-
1,000
500
0
2017 2018
H Circle K M Saint Honore

* Less inter-group sales: HKS34M in 1H2017 & HKS41M in 1H2018
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Gross Hol!llt & Other

% of Turnover
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Group Store Operating

% of Turnover
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2018
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HKS Million
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2017

+17.9%

67

2018
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Net Profit by Market

Hong Kong & Macau Markets 6.6%

Southern China Market (3) (5) -76.5%
Developing Businesses (8) - 96.5%
CRA Group Net Profit 57 67 17.9%




Group Ne!!rofit as % o
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Bas!c!aI |rnings Per

HK Cents
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7.52

+17.4%

8.83

2017

2018
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2018 First Half Financial Results Highlight

Number of Stores

Group Turnover (HKSM) 2,427 2,574 6.1%
Group Net Profit (HKSM) 57 67 17.9%
Net Profit as % of Turnover 2.4 2.6 0.2%
Basic Earnings Per Share (HK cents) 7.52 8.83 17.4%

Interim Dividends (HK cents) 4 5 25.0%






2018 Second Half Outlook

Hong Kong consumer retail volume remains stagnant

Depreciation of RMB will help lower cost of good sold of
Saint Honore chain

High labour and rental to continue

020 business model and delivering great customer
experience especially EFS (Easy, Fast & Simple) and ASN

(Always Something New W|II dellver quallty growth

4 “"’,‘bﬂ ] ;';"' “1 . . “"ﬁi-' 'ﬁﬂﬂaag mEhL S
On track to achieving strong results

29



The Future Is Bright &

Customer Buying Process Store Network

Awareness

¥

Consideration
B
Decision

B

Transaction
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&
£

Repeat

1. Focus on “Internet Plus” customers
2. Deliver “4P’s Plus” relevant'customer experiences=
3. Transition to “B&M Plus” (020) business models
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© Copyright 2018 Circle K Convenience Stores (HK) Ltd. All rights reserved. Patented. 30



THANK YOU !
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